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Materials included in this publication are those which have; been reviewed and may 
be useful for secondary schools, post secondary institutions and adult groups. These 
references, most of which are dated 1969 or later, arc grouped by subject area cate- 
gories which follow the general provisions of the Vocational Educational Amendments of 
19(58 and the 1972 Guideliiws for Cimsumer Education, Office of the Superintuudent of 
Public Instruction, State of Illinois. Within each subject area are: 
Student References 
Books and paperbacks 
Pamphlets and periodicals 
Games, si*nulations and other printed materials 
Teacher References 
Books and paperbacks 
Pamphlet£3 and periodicals 

Bibliographies, Curriculum Guides and other printed materials 
Audio Visual Materials 
Information «?iven concerning the materials includes: author, title, stock number, 
city of publisher or supplier, name of publisher or supplier from whom materials may be 
ordered, date, description (size, number of pages, type of material, etc.), cost, 
suggested learners and the reading level. Some of the information has been abbreviated. 
The Key to Abbreviations is at the lower right on each right hand page. 

For the purposes of this publication, these distinctions and definitions may be used: 
Books have the familiar hard cc /er; paperbacks have a heavy paper cover. 
Books and paperback books have a spine; pamphlets and periodicals do not. 
Pamphlets will be the term used for materials which are often called booklets, 

brochures, leaflets, or folders. 
Game: a contest conducted according to set rules and undertaken in pursuit of edu- 
cational lor learning) objectives as well as for enjoyment. 
Simulation: a pretense of an actual (or life) situation for the purpose of attaining 

some educational objective. 
Self teaching instrument: any combination of materials through which a student 
may accomplish educational objectives without assistance. 
For ccivenience in ordering desired materials, a complete !isi of addresses of 
publishers and suppliers is located on page 78. Complete addresses are not included in 
the annotation headings. Almost without exception publishers and suppliers prefer 
payment with orders for materials. 

Cross referencing is included by using letters in the outside margin beside the 
annotation heading. The abbreviations for cross referencing are: 
C Comprehensive I Insurance 

CC Consumer Credit IC The Individual Consumer in the 

CI Clothing Marketplace and in Society 

F Food MM Money Manager^^^nt 

V\ Furnishings and Appliances R Recreation 

H Housing SI Savings and Inve^i.. ients 

ns Health Services. Drugs and T Taxes 

Cosmetics Tr Transportation 

Most materials are available /.^r reference or review (no sa!es) at the Illinois 
('urriculum Management Center. The few which are not available there are marked 
with an asterisk before the authors name. Mailing address for the I.C.M.C. Is 1035 
Outer Park Drive, Springfield. Illinois 62706. Visitors are welcome at the Illinois 
Curriculum Management Center, and are urged to phone 217-782-5695 to make arrange- 
ments for their visit. The Center is located at 216 East Monroe, Springfield, Illinois. 
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CONSUMER EDUCATION PROGRAMS IX SECONDARY SCHOOLS 



The primary objectives of consumer education programs in public schools, to bo 
approved by the Division of Vocational and Technical Education, State of Illinois 

(a) Will encourage greater consideration of the social and cultural conditions and needs, 
especially in economically depressed areas. 

(b) Wi'.l encourage preparation for progressional leadership in home economics and con- 
sumer education. 

(c) Will be designed for youth and adults who have entered or are preparing to enter 
the work of the home. 

(d) Will be designed to prepare such youth and adults for the role of homemaker or to 
contribute to their employability in the dual role of homemaker and wage-earner. 

(e) Will incKide consumer education as an integral part thereof, including promotion of 
nutritional knowledge and food use and the understanding of the economic aspects of 
food use and purchase. (1968 Vocational Educational Amendments.) 
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Student Reference 
Books and Paperbacks 



Hotter Business Hureau. Consumer's Buying Guide. 

New York: The Benjamin CoVRutledije Book. 1972, 
205 pp., pb, available only in quantities of 100 or 
more 85/ each, fc, sg, i, m/f, sh, jc, aci, rl 11-12. 

A short description cf the function of the better 
Business Bureau is given. Material is presented on 
many facets of buying. Examples are TV sets, cars, 
clothes, home improvements, furniture, and appli- 
ances. Information on finding a place to livet the 
costs of renting and buying, life insurance, fire and 
theft insurance and health insurance is discussed. 
Included is a chapter jam-packed \vith information 
on home remedies, funerals, employment agencies, 
travel and travel agencies and many other areas. 
Highlights are listed at the end of each chapter. It is 
somewhat prescriptive. 



Consumer Guide ed. Consumer Guide 1973 Con- 
sumer Buying Guide, New York: Pocket Books, 
1973, new annually, 386 pp., U., pb, $1.95, sg, i, 
m/f, sk, jc, ad, rl 12-13, 

The purpose of this publication is to provide con- 
sumers with informatior so that they may become 
better shoppers. Fifte^f^n popular types of merchan- 
dise are discussed, e.^;., lelevision sets, food appli- 
ances, home care products, and freezers. New 
trends are discussed and specific features are noted 
by brand names. Best buys are suggested. This 
book could be a helpful reference for consumers. 
Future issues will be published by the New 
American Library. 



Consumers Union of U.S., Inc. Consumer Reports 
1974 Buying Guide. Mi. Vernon, NY: Consumers 
Union of U.S., Inc., 1974, 448 pp., 6, $2.65, fc, sg, i, 
m/f, sk, jc, ad, rl 10- IL 

This buying guide is primarily a collection of test 
reports and brand-name ratings carried in the 
regular issues of Consumer Reports. The contents 
a/e organized under thu headings of Around the 
Home (household appliances, cleaning equipment, 
food, floor coverings, personal articles, workshop 
tools, and paints), Home Entertainment, Outdoor 
Recreation and Lawn Care, Consumer Information, 
and Automobiles. The introduction explains how 



Consumers Union selects products for testing and 
what their ratings mean. Also included is a listing of 
other Consumers Union special publications, While 
t he style of writing is somewhat tedious, the guide 
would be a useful consumer reference. 



Kditors of Fortune, The, Consumerism. New York: 
Harper and Row Publishers Inc., 1972, 113 pp., pb, 
95 ff, fc, sg, i, m/f, jc, ad, rl 14-15. 

A different approach to some HiUch-discus^ed 
areas of consumerism, this book gives two sides of 
some of the most debated products which recently 
have been under attack by various consumer 
groups. The problems dealt with are phosphate? in 
detergents, safety and advertising in toys, the 
hysteria about food additives, auto safety* the un- 
happiness with appliances, and the packaging 
dilemma. 



Finkelstein, Milton and Nitzburg. Arthur. Living In 
a Consumer's World, New York: Globe Book Co. 
Inc., 1974, 406pp., il., b, list price $5.60, class price 
—$4.20 [soft cover], fc, sg, i, m/f, sh, jc, ad, rl 8-9. 

Living in a Consumer's W^rld is organized into 
six units on buying cars, food, clothing, appliances, 
housing* and insurance. Other topics of consumer 
concern, such as credit, money management, and 
the effect of njeds and wants on consumer deci- 
sions, are discussed in relation to the purchase of 
some of these items. Not included are health serv- 
ices, drugs and cosmetics, and recreation. The text 
pt'esents primarily basic ^consumer information, 
with key terms defined both in context* and in a 
"mini-dictionary" included at the end of the book. 
Some statements involve value judgments. Impor- 
tant ideas are outlined at the end of each chapter. 
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Also at thi' end of each chapter are other exercises, 
a few of whieh uetively involve the student » though 
most are questions for thought and discussion. A 
Ti»aeher\s (tuide thai includes a lesson plan for each 
chapter and an answer key to questions in the text 
is also available without charge. 



Garman, Thomas K., Kckert, Sianey W, The Con- 
sumer'K World. New York: McGraw-Hill Book 
Company, 1974, 451 pp., iL, b, lup., fi\ ay, i, m/i\ 
sh, ji\ ad, rl lO-lL 

The book is divided into three units: The Con- 
sumer, Effective Consumer Buying, and Consumer 
Planning For The F'uture. It begins with a discus- 
jiion of the dilemma of the consumer and leads the 
student through a logical sequence of understand- 
ing the economy, consumer rights, and the con- 
sumer movement. Further discussion deals with 
how to become a better consumer, and delves into 
many areas of buying, using services, and consumer 
cred-t. There are two appendices— one deals with 
economic terms and concepts and the other lists 
names and addresses of agencies and organizations 
for consumer redress. A worknook, available with 
the text» has performance objectives for each 
chapter of tiie text, a self check of true and false 
questions, personal application, action involve- 
ment, and applied economics. 



hut the writing >-lyle may seem tedious and lacking 
in interest to the average high school student. 
Might be best suited to junior college students or 
some adult groups. Student Activity (iuide and 
Teacher's Manual and Key are available with text. 
The teacher s manual and key contains a suggeiitod 
course outline with proposed time periods, instruc- 
tional objectives, teaching suggestions, and chapter 
tests. The workbook contains activities which cause 
a student to use his reasoning. 



Klein, David and Marymae, Supernhopper. New 

York: Praeyer Publishers, Inc., 1971, 170 pp., il, h 
with tm, $5.95, sh, rl 11-12. 

The book does not appear **text-bookish/' The 
tone sometimes tends toward being outspoken, but 
generally a iound point is being made The vocabu 
lary and chapt / titles may add special appeal to 
"teens." Interests and real situations of teen-agers 
are included such as buying cameras or stereo 
systems, record club memberships and future 
insurance and college costs, Current topics are in- 
cluded such as interpreting advertising and 
guaiantees, ecological implications, and th^> 
changing male and female roles in the family struc - 
ture. Supplemental activities are given only in an 
accompanying teacher's manual. 



MM Jelley, Herbert M. and Herrmann, Robert 0. The 
IC American Consumer, New York: Gregg Division/ 
McGraw-Hill Book Company, 1973, 502 pp., iL, b, 
n.p., fc, sg, I, m/f, sh, jc, ad, rl 12-13. 

This comprehensive text covers three main cate- 
gories: money management, buymanship, and con- 
sumer issues. Individual topics include financial 
planning, budgeting, and decision making; the 
effects of advertising; savings and investment pro- 
grams; life nnd health insurance; consumer credit; 
and sources of consumer protection and assistance. 
EJuymanship in the areas of food, clothing, auto- 
mobiles, housing, furniture, appliances, drugs, 
cosmetics, and recreation is discur^sed. Each 
chapter is followed by questions and activities for 
student evaluation. "Checking Your Reading" 
mainly tests for acquisition of information while 
*t>nsumer Problems and Projects" give students 
a chance to evaluate and apply learning to new 
situations. Information is complete and relevant. 



Please refer to tho List of Publishers. Page 78 . for 
complete addresses of publishers and suppliers 



Levy, Feldman, Sasserath. The Consumer in the 
Marketplace. New York: Pitman Publishing Corpo- 
ration, 1970, 470 pp., il, b, $7.84 (answer key 
mi3, $2M), fc, sg, I, sh, jc, ad, rl 11-12. 

In logical sequence, the material covered in this 
text ranges from learning how to be a better buyer, 
to using and managing your income to the best 
advantage, to understanding your buying habits in 
relation to your goals and to the society in which we 
live. Each chapter is divided into study units with 
questions which include practical problems in 
arithmetic. At the conclusion of each chapter are 
two important features: a consumer guide which is 
a brief outline of material covered and a section 
labeled Caveat Emptor (Let the buyer beware.) 
which includes many valuabl'-^ hints about buying 
and what to avoid. Examples of the units covered 
are the art and science of shoppi-g, figurinrj credit 
costs, drug products, shopping for clothing, and 
buying your own home. Alt iougn some parts are 
prescriptively written, this boor. might be an aid in 
making consumer choices. It relevant now and o 
one's future. 
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MarKoIius, Sidney. The Conttumer'H(iuide to Better 

Buying New York: Pockvt Houks, lm\, 1972, 4ii6 
Pfhf pb, $L25. ft\ «f/. i, iihf jc, ad, rl 12*13, 

Detailed information is presented on how to shop 
lor clothinKi food and home t'urnishin^«:s, There are 
suggestions to help the consumer deal with prob- 
lems (it appliance repairs, auto and home operating 
expenses, and property, ear. life, and health insur- 
ance. Also included, for consumer information, afe 
the characteristics of synthetic materials, knits, 
cottoius. bonded fabrics, wool, and permanent press 
garments, The section on clothinif provides guide- 
lines for judging quality, fit. construction and 
where lo buy. Flammability of various fabrics and 
government regulations regarding it are discussed. 



National Observer, The, The Consumer's Handbook 

IL Princeton, NJ: Dow Jones and Company, Inc., 
1971, 205 pp., b, $1.95, fc, sg, i, m/f, sh, jc, ad, rl 
11-12. 

The Consumer Handbook is a collection of 
consumer-oriented articles that appeared i*^ The 
National Observer over a period from 1969-197L 
Each is brief and concise, offering facts on a variety 
of consumer goods and services organized under the 
headings of Automotive. Education. Health and 
Safety, Food and Household. Investing. Recreation 
and Hobbies, and Miscellaneous. Although some 
value judgments are made, most points would be 
helpful and relevant to consumer decisions. The 
Handbook would be suitable as a reference for high 
school and junior college students, and for some 
adult groups. 



*Poriss. Martin. How to Live Cheap But Good. Ne'w 
York: American Heritage Press, 1971, 319 pp., il, 
6, $6.95, fc, sg, i, sh, jc, ad, rl 7-8. 

Written with wit and illustrated amusingly, the 
book contains practical information. It discusses 
leases, how to paint a wall, how to repair a leaky 
pipe, how to make your own furniture, ihe prob- 
lems of moving, how to cook cheaper than your 
grandmother, and many more problems of renting 
and maintaining an apartment. It could be used 
with any group of young people but might be best 
suited for a group of young adults looking for their 
first home away from home. 
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Sch(>enfeld. David and Natella. Arthur A. The (?on- 
Humer and HN DollarH. Duhhs fVrn/. *V1 V Oa nmi 
PuhlicathUif, Inc., 1970, /-A//. Stili pp., iL, h, $6.00, 
fc, sg, i, m/J\ sh, ji\ ud, vl 12*13, 

A text intended for use in both Consumer Educa- 
tion and Consumer Economics (bourses. Thv Tow- 
sumar and His Dudurs covers such topics as nuniey 
management. tTedit. savings and investments, 
fraud and deception, consumer protection, taxes, 
insurance, housing, and advertising. It also dis- 
cusses buymanship in the areas of insurance, auto- 
mobiles, appliances, furniture, food, and clothing. 
Questions in "A (Consumer Understanding Check** 
recjuir.^ some analysis and application of learning to 
new situations. It includes a bibliograptiy and glos- 
sary of key terms. Though the writing style is 
somewhat prescriptive, the text could be useful to 
advanced high school students and some adult 
groups. 



Troelstrup, Arch W, The Consumer in American 
Society. Fifth Editio7i, New York: McGraw-Hill 
Book Company, 1974, 673 pp., c, iL, 6. tm, $10.50 
(tent.), fc, sg, i, m/f, sh, jc, ad, rl IS-U. 

This is a "quality of life'' approach to consumer 
education. The text cxc'»mines economic institu- 
tions, changing social values, consumer credit, 
insurance, taxes, money management, decision 
making, advertising, consumer protection, invest- 
ments and savings, and the buying of goods and 
services as they relate to personal lives* Questions 
for discussion, suggested projects anc. additional 
readings are included at the close of each chapter. 
Not included are the categories of furnishings, use 
and evaluation of equipment and appliances. Addi- 
tional information included concerns the involve 
ment of the Federal Government, the international 
scene, retirement budgetr and what a consumer 
needs to know about the metric system. 
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♦Warmke, Uoman F,, Wyllio, Eu^ime 1)., vi ah 
('oAHumer Decittion Making* Cineinuati, OH: South' 

$6.2(K ft\ i^fh i. «<//. iid, rl 10*1 L 

The primary purpose of this text is to illustrate 
how individual nmsumer decisions affect and are 
affected by the total economy. The consumer 
aspects of economic process, advertising, legal rela- 
tions, and money and banking arc discussed, Also 
included ure chapters on money management, 
investing, credit, housing* and insurance. The final 
segment of the book is devoted to buying guides for 
such items as food, clothing, home appliances, auto*^ 
mobiles, furniture, floor coverings, health services 
and drugs. Throughout the hook, the main 
emphasis is on the analysis ard application of 
economic principles to solving consumer problems. 
At the end of each chapter are questions for review 
and discussion, and some projects and problem- 
solving activities. While mo J the review ques- 
tions are written on thv^ first cognitive level, the 
remaining questions and activities ofler some 
opportimity for analysis and application. The text 
would be best suited to more advanced high school 
students or some adult groups. 



*Warmke, Roman F.; Wyllie, Eugene D.; Wilson, 
Harmon W.; and Eyster, B^lvin S. Cuiisumer 
Kconomic Problems. Cincinnati, OH: South- 
Western PublisKing Co., 1971 665 pp., ii, 6, $6.98, 
(workbook $L 92, tests S6/i, fn, sg, i, m/f, sh,jc, ad, 
rl 7-8. 

This book would be a valuable resource in con- 
sumer education » Its emphasis is on understanding 
economic prin jiples and business relations, and in- 
cludes information that the individual would find 
helpful in his ov\n personal dual role as consumer 
and producer, as citizen participator and manager 
of resources. PracMcal applications have taken 
precedence over theory. Included are facts, pro* 
cedures, and practices which boih aUra^t the 
reader's attention and lead him into new expeil 
ences. The spacing is divided so that thf* layout is 
varied with illustrations, charts, concise compila- 
tions of fact, cartoons, graphs, and vocabulary 
words in italics. I'U-turcs aid in the change of pare. 
Each chapter is concluded with a study guide con* 
sisting of questions on the text, questions for dis* 
cussion, problems to solve, and community prob- 
lems and projects. Therp is a workbook to go with 
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the book and a set of achievement tests, 



Student Refereice 
Pamphlets and FeriodicalH 



Alpha Pi ('hapter of Delta Pi Kpsilon at Northern 
Illinois University. Contiumer tJducation Pro- 
gran<imed Learning Instructron Bookletg. St. Peter, 
MN: Delta Pi Epsilon, Inc., 1970, 16^68 pp., parn, 
sti, $7.20 per set of lii plus histructor^s Handbook. 
Single copies SOf^to $1.00, fc, sg, i, m/f, sk, jc, ad, 
rl 12^13. 

This programmed learning text material pro- 
vines one more option to achieve well stated behav- 
ioral objectives at an analysis level of development. 
The basic information is adequate for a comprehen- 
sive course of • tudy. The study materials might be 
used as supplementary text materials, sources of 
review, a means of makeup work, a practice test, or 
a source of information to fill in specific gaps in 
information and understanding. The behavioral 
goals are well defined and applicable to the concepts 
ill each of the handbooks. The materials are 
adequate hut lack luster of writing style or innova- 
tive approaches. 



American Association of Retired Persons and 
National Retired Teacher's Association. Your 
Uetireuient Consumer Guide. Lo7ig Beach, CA: 
AARP'NRTA. 1972, 47 pp., c, il, pam, free with 
A ARP membership at $2/yr., fc, sg, i, m/f, sh, jc, 
ad, rl lhl2. 

A straightforward, factual guide written 
especially for the retired consumer. Includes infor- 
mation on buying such items as food, clothing, 
mobile homes, and automobiles. Also presents basic 
principles for selecting health care, handling 
funeral and burial arrangt^ments, borrowing 
money, and filing consumer complaints, This might 
also be of value to more advanced students or adult 
group.s interested in this area. 



Hohlman. 11. Mac and Bohlman, Herbert W. The 
liBW For Vou. Chicago: FoUett FAucational Corpo 
ration, 1969, 66pp., iL, pam, n.p.,fc, sg, i, m/f,j\ 
.sh, rl 8^9. 
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A practical, infornuil presentation is made of the 
reasons for laws, our system of courts, when a 
lawyer is needed, citizen\s rights and legal protev:- 
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tion, contracts and agreements, automobile privi- 
leges and the legal aspects of driving, marriage and 
the law, the legal involvements of buying and own- 
ing a home, and death and your will. The approach 
of maKing legal and valid use of the law when 
needed could be utilized as a supplement to teach- 
ing many consumer units. Discussion questions and 
exercises are supplied for some units of study. 



5 

giving advice on matters related to spending the 
family income. Product ratings and reports, based 
on laboratory tests and/or expert judgments of 
purchased samples, offer comparative buying infor* 
mation that can help the consumer gain satisfaction 
in the marketplace. This publication is an excellent 
reference for the consumer. 



Consumers' Research. Consumer Bulletin Annual* 

Washingtoii, NJ: Consumers' Research, Inc., 1972, 
per, $2.95 or free with one-year subscription to 
Consumers* Research {formerly Consumpr Bulletin) 
for $8.00, }c, sg, i, m/f, sh, jc, ad, vl 12-13. 

Consumer Bulletin Annual is a condensation of 
buying information and product ratings from pre- 
vious issues of Consumer Bulletin. Also included is 
new revised material which, due to lack of space, is 
not contained in the monthly issues. The informa- 
tion presented is the result of testing a wide range 
of consunver products for efficiency, economy, con- 
venience, reliability, conformity to advertising 
claims, and safety. Intended primarily as a refer- 
ence, the annual would be useful to students inves- 
tigating a particular consumer product, as well as to 
consumers actually preparing to make a purchase. 
Newer annuals may reflect the name change of the 
monthly publication. 



Consumers' Research. Consumers' Research. 

Washington, NJ: Consumers' Research, Inc., per, 
$8 for 1 yr. subscription, fc, sg, i, m/f, sh, jc, ad, 
rllO-lL 

Consumers' Research (formerly Consumer 
Bulletin) includes test reports, ratings, and recom- 
mendations by brand for a variety of consumer 
products. Background information that could be 
used as a basis for consumer decisions is also pre- 
sented for each product. Monthly features include 
ratings for current motion pictures and record 
albums on the market, as well as "Consumers' 
Observation Post," "Tips to Consumers," and "Off 
the Editor's Chest," articles that provide additional 
insights into consumer issues. 



Consumers Union of U.S., Inc. Consumer Reports, 

Mt. Vernon, NY: Consumers Union of U.S., Inc., c, 
ii, per, $8 for 1 yr. subscription, fc, sg, i, m/f, jk, 
sh, jc, ad, rl 8-9. 

Consumer Reports serves as a monthly guide to 
a variety of consumer goods and services, as well as 

erJc 1 



Corrick, Frank, Preparing for Your Retirement 
Years. New York: Pilot Books, Inc., 1972, 59 pp., 
pam, $2.00, fc, sg, i, m/f, ad, rl 11-12. 

This pamphlet, in a question and answer format, 
offers guidance for adults concerning preparation 
for retirement, investments, life insurance and 
annuities, social security, housing, and income 
taxes. Vhe questions and answers, along with some 
sources of further information, are aimed at insur* 
ing a successful retirement and preparing retired 
persons for more effective consumer decisions. 



Credit Union National Association. Consumer 
Facts, Madison, WI: Credit Union National Associ- 
ution, 1970\ ii, pam, $1.25, fc, sg, i, m/f, sh, jc, 
ad, rl 11-12, each pamphlet may be reordered at 
$J^.00/100 for quantities of 100-500. 

This packet of twenty pamphlets covers a wide 
rangeof consumer topics, including credit, funerals 
and wills, buying meat, consumer organizations. 
Social Security and Medicare, money management, 
housing, insurance, buyin*' and maintaining a car, 
Truth-in-Lending, warranties and guarantees, and 
care of durable press fabrics. Though they in some 
ways advertise credit unions, the pamphlets are 
comprehensive and factual. Prescriptive writing is 
offset by the importance of the content. 
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K<lucational Division. Institute of Life Insurance. 
Making the MoHt of Vour Money* m% New York: 
hiHtitutv of Life Imuranve, t97H, 1^6 pp., ii, ptm, 
fi\ ^si/, /. vi/f jh, sh, iul, rl5-6, adult educaton'-^up 
to 100 copies free, sevondary teachers^ maximum 
of 25 free. 

Common money management problems facing 
families with limited incomes are related through 
five short mirrativ >s on the purchasing of a used 
car, budgeting, spending for food, ami buying on 
credit. Important points are reemphasized at the 
end of each chapter. Situations are realistic, pre- 
senting principles by which families can avoid over- 
extending themselves financially » 



F Food and Drug Administration. Consumer Memo, 

HS liockville, MD: U.S. Department of Health, Educa- 
lion and Welfare, Food and Drug Administration, 2 
to 4 pp., c, il , per, free from any FDA office, fc, sg, 
ii m/f, b'h, jc, ad, rl 11-12. 

FDA Fact Sheet and Facts from FDA are to be 
incorporated into Consumer Memo in the near 
futur;\ Recent topics from these three publications 
have been: Self-Medication Problems, Nutrition 
Labels and USRDAs, Consumer Facts on Aspirin, 
Nutrition Labeling, Health Quackery, and Report- 
ing to FDA. This publication is a good source of 
information concerning current problems, legisla- 
tion and action as related to food, drugs, and 
cosmetics. 



Food and Drug Administration. FDA Consumer, 

Washington, DC: Government Printing Office, 40 
pp., il., per, $6.50 for 10 issues annually, fc, sg, i, 
m/f, jc, ad, rl 13- U. 

Information for consumers and issues of current 
concern to consumers are featured. Recent articles 
included these topics: Vaccines, An Update; Don't 
Let Foodborne Illness Spoil Your Christmas Feast; 
and Getting a Handle on Methadone. Regular 
features include: Regional Reports, State Actions, 
and Seizures and Postal Service Cases. The articles 
may be republished without permission. 



Kiplinger Washington Editors, Inc. Changing 
Times. Washington, DC: The Kiplinger Washing- 
ton Editors, Inc., il, per, $6.00 for 1 year subscript 
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tkm, fc, s(i, i m/f, sh, Jc, ad, rl 11-12, 



Changing Times is a monthly magazine that 
offers economic advice as well as tips for consumers 
that include "best buys," buying guides, and facts 
and figures on new products. Some articles focus on 
current developments in the fields of education, 
medicine, and government. Regular features 
include "The Months Ahead," a look to the future in 
business and product development, "Things to 
Write For," recent reports, booklets and pamphlets 
readers can order, and "Your Questions 
Answered," replies to queries from readers. 
Current and relevant information combine with a 
readable style to make this an excellent resource 
for consumers. 



Hatcliffe, Robert H., ed. Law and the Consumer. 

M2-S2302, Boston: Houghton Mifflin Company, 1969, 
98 pp., ii, pam, $1,20, fc, sg, i, m/f, jh, sh, ad, 
rl 8-9. 

A publication developed by the Law in American 
Society Foundation, which is sponsored by the 
Board of Education of Chicago and the Chicago Bar 
Association, this pamphlet uses realistic case 
situations to explain the concepts behind consumer 
law, the influence of advertising on the consumer, 
consumer credit, sales contracts, and breach of con- 
tract. Each chapter includes questions to stimulate 
further thought, aid suggestions for activities that 
allow students to apply learning to new situations. 
A readable style, and examples with which 
students can identify add interest to the learning 
process. This is part of the series. Justice in Urban 
America. Landlord and Tenant {see Housing) is also 
of consumer education interest. 



*Udvari, Stephen S. and Laiblt Buying 
Guides. Austin, TX: Steck-Vaughn to., 1973, 112 
pp., il., pam, $1.U, fc, sg, i, m/f sh, ad, rl 6-7. 



Basic information is presented about several 
types of buying which a consumer is likely to do. 
Areas covered are how to buy wisely, smart food 
shopping, how to buy clothes, buying home furnish- 
ings, buying home appliances, and how to protect 
oneself from unscrupulous salesmen. This pamphlet 
is from the Family Development Series which was 
adapted from material produced by the R-D Project 
of the University Television Center, The University 
of Wisconsin— Extension. It is somewhat prescrip- 
tive. 
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U.S. Department of Health, Education and 
Welfare, Administration on Aging, To Find The 
Way. H73'20807,. Washiiigton, DC: Government 
PriiUmg Office, Ji.d., 34 pp., iL, pam, W, fc\ sg, i 
m/i\ sh, ad, rl 1U12. 

A straightforward and factual description of 
problems facing older Americans and services tha^ 
can help alleviate those problems, this pamphlet 
explains the rights and benefits available to people 
of or approaching retirement age in the areas of 
income, health care, tax relief, housing, and food. 
Also included is a description of opportunities for 
active participation in the community, such as 
senior centers, jobs and volunteer work, adult edu- 
cation, libraries, museums, and theatres. Informa- 
tion is complete enough for related consumer 
decisions. 



U.S. Department of Labor, Employment Standards 
Administration. The Law Against Age Discrimina- 
tion in Employment. ^1303, Workington, DC: 
Government Printing Office. 1970, 13 pp., iL, pam, 
up to 50 copies free, fc, sg, i, m/f, jc, ad, rl 12-13. 

An outline of the protection provided by the Age 
Discrimination Employment Act, how it is 
enforced, and procedure for filing a complaint 
against someone in violation of the Act. Also in- 
cluded is a brief description of the background 
against which Congress passed the Act, the results 
of studies of the employment problems of older 
workers prior to its passage, and some common 
stereotypes underlying job discrimination against 
older workers. 



Teacher Reference 
Books and Paperbacks 



Aaker, David A. and Day, George S. Consumerism. 

New York: The Free Press, 1974, 460 pp., 6, 
$10.95, pb $4.95. 

This book presents a wide variety of articles 
written by such notable consumer advocates as 
Ralph Nader, Colston E. Warne, Senator 
Warren G. Magnuson, Jean Carper, and Mary 
Gardiner Jones. Some of the topics covered are 
deceptive advertising, food labeling, warranties, 
product safety, consumer recourse, and ecology. 

Hell. CamilieG. and Fallon, Berlie J. Consumer and 
Homemaking Education, iil234^ Danville, IL: The 
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Interstate Printers and Publishers, Inc., 1971, xviii 
+ 210 pp., $3.50, fc, sg, i, m/f jh, sh, ad, rl 8-9. 

Values, management, and human development 
and interpersonal relations, identified by the Voca- 
tional Division of the U.S. 0.4ice of Education as the 
major concepts of Home Economics, are presented 
and applied to the subject matter areas of home 
management and family economics, housing, 
clothing and textiles, food and nutrition, and human 
development and the family. A series of case 
studies, each based on a family or individual prob- 
lem, expand these concepts. The case studies in- 
clude different stages of the family life cycle and 
various socio-economic levels. Emphasis is placed 
on decision making. Although mainly a teacher 
reference, the reading level makes this material 
appropriate for giving to students. Some sugges- 
tions are also given for supplementary activities 
and other uses of the case studies. Objectives from 
all levels of the cognitive domain are included, 
although evaluation involves primarily the first 
cognitive level. It is an effective consumer resource 
for the teacher. 



Gordon, Leland J. and Lee, Stewart M. Economics 
For Consumers. New York: D. Van Nostrand 
Company, 1972, 719 p., b, $10.95 tm $1.50, fc, sg, 
i m/f sh, jc, ad, rl 10-11. 

Areas covered in this book are: the role of the 
consumer, the forces influencing consumer demand, 
the consumer in the retail store, making consumer 
control effective, and sources of help for the con- 
sumer. The authors examine the impact of techno- 
logical advances and the consumer s ability to judge 
various aspects of consumer goods such as safety, 
quality, and purity. Other areas covered are 
fraudulent selling practices, pricing practices, and 
many areas of personal finance which includes 
credit, insurance, home financing, and investments. 
Information is presented about the FDA and FTC. 
The function of these two government agencies and 
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some of the problems they encounter are discussed. 
Other consumer protection efforts such as those 
made by the seller are outlined. Two important 
areas not covered are home furnishings and recrea- 
tion. Retirement is touched on in a discussion of 
social security, and appliances are mentioned very 
briefly in one chapter. Questions for review and 
some project suggestions are given at the end of 
each chapter. An instructor's manual is available 
but was not sent for review. The book is generally 
considered a college text but could be used as a 
teacher reference and in some special situations by 
high school seniors. 



♦Warmke, Roman F.; Wyllie, Eugene D.; Wilson, 
Harmon W.; and Eyster, Elvin S. Consumer 
Economic Problems. [See page 4> 1 

Teacher Reference 
Pamphlets and Periodicals 



Consumers Union of U.S., Inc. Teaching Tools for 
Consumer Education, Mt. Vernon, NY: Consumers 
Union of U.S., Inc., per, n.p., m/f, sh, jc, ad. 

This is a monthly publication designed to help 
the consumer education teacher bring current con- 
sumer topics and meaningful student activities into 
the classroom. Featured regularly are discussion 
items; a "clearinghouse" for exchanging ideas, 
reporting developments, and listing meetings, 
seminars, and workshops in consumer education; 
and techniques for conducting a classroom 
experiment on a topic of particular consumer 
interest. Also included are resources that might be 
of use in a consumer education program. Teaching 
suggestions are interspersed throughout the 
materials. 



Credit Union National Association, Inc. Every- 
body's Money. Madison, WI: Credit Union National 
Association, c, ii, per, $L00 a year, 25^ per copy, 
fc, sg, i, m/f, sh, jc, ad, rl 10-11. 

This quarterly publication features articles on 
consumer rights and responsibilities, agencies for 
consumer protection, how to avoid fraud, trickery, 
and legal problems, legislation of consumer 
interest, and existing consumer organizations. It 
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also gives money-saving guides for purchasing 
goods and services. This i^ a colorfully illustrated 
periodical containing information that is timely and 
relevant to consumer decisions. This could serve as 
a teacher reference or as a resource for more 
advanced students. 



Federal Trade Commission. Teaching Guide on 
Consumer Issues. Chicago: Federal Trade CommiS' 
sion, Chicago Office, 1973, set of 8 pams, one set 
free to teachers. 

The information presented concerns these eight 
areas which are of interest to the FTC: consumer 
protection, dect^ptive practices, advertising, 
shopping for credit. Fair Credit Reporting Act and 
crf^dit card regulations. Flammable Fabrics Act, 
labeling laws and antitrust laws. Background infor- 
mation is provided for each area. Also included are: 
the legislation involved, an overview of the prob- 
lems, and agencies related to the FTC work. In 
addition, the pamphlets list principles and generali- 
zations which may be used in teaching, learning 
experiences and suggested resources. Some include 
evaluation questions for students. 



Mather, Mary E.; Sasse, Connie R.; and Spitze, 
Hazel Taylor; editors. Illinois Teacher. Urbana, IL: 
Division of Home Economics Education, University 
ofUlincis, ii, per, $7,50/yr., $21.00/8 yrs., 5 times 
a year, single copies $1. 75 (Special $5/yr. for under- 
graduate and graduate students when ordered by 
teacher educator). 

Vol XIII, No. 2, November-December 1969. 

This issue deals with Consumer Education in the 
Secondary Curriculum. Major objectives and con- 
tent are presented as guides for teaching consumer 
education. Simulation techniques suggested include 
games, stories, and in-basket, and some detailed 
lesson plans are shown An article by the Assistant 
Attorney General from the Consumer Fraud Divi- 
sion stresses the importance of reporting fraud. 

Vol. XIV, No. 3, January-February 1971. 

**Compradores Vivarachos" (Smart, Lively 
Shoppers) is a program for preparation of consumer 
education aides which grew out of work with adult 
sewing classes for Spanish speaking, low income 
homemakers. Other consumer topics in this issue 
are those related to single young adults, mini vaca- 
tions, food consumption and trends, and decisions 
for contemporary living. 



COMPREHENSIVE 



Vol. XV, No. i, September-October 1971. 

This issue shares ways in which teachers in a 
summer workshop thought excitement might be 
added in classrooms with group techniques that 
involve simulations and games. Games involving 
buying or renting, housing, credit, borrowing, 
shopping, pollution, automobiles, ready-to-wear, 
calories, and cr v^umer complaints are included. 

Vol. XV, No. 2, November-December 1971. 

Included in this issue is an extensive, annotated 
bibliography in consumer education of low reading 
level materials by Gail VanderJagt. Case studies 
and letters of consumer problems about mobile 
homes, buying a car, and other money management 
situations should be helpful to the teacher. 

Vol XVI, No. 2, November-December 1972. 

This issue, titled Consumer Education and The 
Quality of Life, includes over a dozen articles such 
as, Nutrition and the Quality of Life, Ecology and 
the Home Economist, The Male Consumer, Legal 
Aid and the Low Income Consumer, Small Claims 
Court, A Medicine Show for Consumers, Fiber 
Characteristics— A Basis for Consumer Choice and 
Classroom Activities in Consumer Education, 



Vol. XVII, No. 5, May-June 1974. 

Management and consumer education receive 
top priority for this issue. Management projects 
included are for low income and the aged. Other 
articles relate to planning a recycling fair, high 
ability learners, enrichment programs, toy evalua- 
tion, a silent auction, teaching consumer education 
by direct mail letters, teaching techniques for value 
clarification, and the disadvantaged. 

Money Management Institute. MiMI Memo. 
Chicago: Household Finance Corporation, 1974, 4 
pp., per, tmice yearly, free. 

This publication offers a variety of useful infor- 
mation in a concise, newsletter form. A recent issue 
included some predictions for 1974, a list of tips 
aimed at improving one's shopping skills, recent 
legislation concerning product safety and furniture 
industry guidelines, more informative appliance 
labels, some suggested teacher-student activities, 
and an article on the economic power of women. 

ERIC 



Teacher Reference 
Other Printed Materials 



Rliss, Tamara; Hiss, Joanna; Scott, Kamins L,; and 
Mclntyre, Janet. The Doing Book« An Experi- 
mental Approach To Consumer Education. 

Bedford, MA: Middlesex Community College, 1973, 
114 pp., report of experimental project, $3.60. 

This self-explanatory title would be used most 
by persons working on a consumer education pro- 
gram for adults, but the techniques suggested could 
be helpful in teaching other groups. The manual 
contains twenty-two structured exercises for teach- 
ing money management, consumer protection, and 
credit. It is intended as a guide and should be 
adapted to one's needs* 



Blucker, Gwen. An Annotated Bibliography of 
Games and Simulations in Consumer Education. 

Urbana, IL: Division of Home Economics Educa- 
tion, University of Rlinois, 1973, 97 pp., pam, $1.50 
net. 

This bibliography of games and simulations is 
designed to aid teachers in selecting these teaching 
innovations for classroom use. By the use of a check 
list, the teacher is given information to judge or 
adapt the game or simulation to fit the consumer 
needs of the group. 



Campbell, Sally R. Consumer Education in an Age 
of Adaptation. Chicago: Sears, Roebuck ^ Co., 
Consumer Information Services, 1971, 105 pp., 
teacher resource book, $2.00 (single copy free to 
teachers). 

This resource book would be helpful to a teacher 
in adapting consumer education to meet students* 
needs. Some areas that may need adapting are 
cultural, age differences, differences in learning 
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alifilities, and different economic backgrounds. 
Suggested learning experiences are given for 
various areas of consumer education. Examples 
are: managing resources, providing financial 
security, understanding the economy, using credit, 
and dealing with financial problems and crises. 
Devices for identifying, motivating, and evaluating 
students such as teacher questionnaire, student 
survey, opinionnaires, and consumer behavior 
questionnaires are included. There is a bibliography 
and suggested readings and finally a glossary of 
consumer terms. 



Carr, Charlotte. ''Something Old, Something New, 
Something Borrowed and Blue/* Springfield, IL: 
Division of Vocational and Technical Education, 
1974f resource packet, free. 

This resource is based on some ideas from the 
Illinois Regional Consumer Education vVorkshops, 
Kali- 1973. A bibliography including titles, prices 
and addresses is preceded by a list of some films 
that prove useful to consumer educators. Also 
included is a listing of packet materials, resource 
kits, and newsletters. Three educational games, a 
.•')t of transparency masters, and '*A i 'icture and A 
Story" add to the versatility of the booklet. A 
vanetj o^ innovative teaching ideas using various 
resources from a telephone directory, to a mail 
order catalog, to a textbook may prove helpful in 
revising some presentations. 



(Vedit Union National Association. Bibliography for 
ConsumerH. AUuii^on, WI: Credit Union Natiomd 
Association, 1974t 48 pp., $L00, {less in quantities 
over 49). 

Materials in 64 subject areas are listed with 
addresses for ordering, number of pages, daie of 
publication, and cost information. Most of the 
materials have been published since 1970. Subjects 
range from child adoption and appliances to 
vitamins and wills. In addition, an index of recent 
Everybody's Money articles covers another 25 
jsubjecl areas. 

Pidmondson, Dorothy J., and Swanson, Bettye B. 
Suggested Learnings: Consumer and Homemaking 
Education. Springfield, IL: Division of Vocational 
and Technical Education, Board of Vocational Edu- 
cation and Rehabilitation, 1972, 279 pp., curriculum 
guide, free. 

This curriculum guide developed by educators at 
Western Illinois University, is intended as a 
•'point-of-reference'* for helping the Consumer and 
Homemaking Education teacher plan a stimulating 
program. The guide covers nearly all pertinent con- 
sumer education topics, with the exception of 
decision making, and health services, drugs and 
cosmetics. Each is organized to include generaliza- 
tions, behavioral objectives, student and teacher 
references, classroom experiences, and additional 
sources of information. Many techniques get 
students involved in real-life situations. 



Consumer Affairs, Office of. An Approach to 
Consumer Education For Adults. 4100-00001 
Washington, DC: U.S. Government Printing Office, 
1973, i'Vi + 37 pp., pam, SO^. 

This publication is intended as a guide for organ- 
izing and establishing adult Consumer Education 
programs. The first chapter illustrates, through 
five case studies, some typical problems faced by 
adult consumers, and the subsequent need for con- 
sumer education. The following chapters discuss 
some special characteristics of adult students, con- 
tent areas for consumer education programs, 
several aspects of designing an adult consumer 
cclucation proj^ram. and the special needs of some 
adult consumers. The final chapter is an extensive 
listing of instructional resources. The consumer 
educator preparing to teach adults will find this 
interesting and well written pamphlet provides 
some useful insights. 
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Presidents Committee on Consumer Interests, 
The. Suggested Guidelines for Consumer Education 
K-12. m4'344, Washington, DC: U.S. Govenment 
Printinu Office, 1970, i-viii + 58 pp., curriculum 
guide, 65^. 

These guidelines are intended to assist teacher« 
in establishing consumer education in the schools. It 
discusses approaches to teaching consumer educa- 
tion, considerations in building the curriculum 
(among them instructional objectives, creating a 
climate for teaching and learning, activities that in- 
volve students, and using community resources), 
and suggested content areas for the curriculum. 
One chapter discusses the roles of the school 
administrator, teacher educator, classroom teacher, 
parents, students, federal, state, and local govern- 
ments, consumer organizations, and the busini\ss 
community in consumer education. The I'inaJ 
segment of the guide is an extensive listing of 
instructional resources. This is a very complete and 
useful tool for any consumer educator. 
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Spitxe, Hd/.el Taylor. Teaching Aids for Congumer 
and Homemaking Programs, Springfield, IL: DivU 
sim of Vocational^Technical Education, Board of 
Vocaiinnal Education and Rehabilitation, 1972, i-vi 
and 146 pp., il, teaching aid, free, fc, sg, i, m/f jh, 
sh, ad, rlfor those portions for student use 5*5. 

A collection of games and simulations in con- 
sumer education, this publication would be a 
valuable tool to the consumer education teacher. 
Teaching aids cover a variety of topics, including 
housing, credit, nutrition, money management, and 
consumer fraud, rights and responsibilities. Each 
offers an approach that is unique, and adds inieiest 
to the learning process. Some items may be repro- 
duced and given directly to the student. Also in- 
cluded is an extensive Bibliography of Low Reading 
Level Materials in Consumer Education, by Gail 
VanderJagt. 



Audio-Visual Materials 



Coronet Instructional Media. Consumer Sense. 

Chicago: Coronet Instructional Media, 1973, 10 c tp, 
11 to 19 mins. 26 pp., tm, 20 pp., il., student re- 
sponse books, 30 included, $85.00, replacement 
student books 10/$6.25, fc, sg, i m/f,jh, sh, rl8-9. 
Titles and subjects of individual tapes are: 
The Consumer Game ( Your Role As a Consumer) 
Its YourMmiey [Planning Budgets) 
Fact or Fluff [How to Use Advertisements) 
(hie Bom Every Minute {Deceptive Advertising 
and Selling) 

Your Consumer Quotient (Getting What You Wa7it) 
Before You Sign ( What is Credit) 
Up To Your Ears (Managing Credit) 
The S64.00 Question (Saving and Investing) 
See You in Court (Consumer Rights and Responsi^ 
bilities) 

The Complete Consumer (Self Testing Review) 

Clear, pertinent information is presented on 
tapes and in the student books. Several attention- 
getting introductions are used. Realistic interviews 
generously touched with humor, and situations 
coordinated with the workbook provide ample 
interest for many students. Each tape has the same 
lesson on both sides so no rev/inding is necessary. 
The tapes come in a compact, secure storage note- 
book, ('areful previewing could help a teacher pre- 
pare students for the stop-and-work sections and to 
make the best use of the information from tapes and 
the teachers manual. This is a very complete ard 
well constructed set of materials. 



*Eye uate House. Managing the Family's Affairs. 

Jamaica, NY: Eye Gate House, n.d., 10 fs, $7.00 
each, c tp $5M each, rec $5.00 each, fc, sg, m/f, sh, 
ad. 

The set includes: 

X20SB The New Home 

X203C The Budget^Today and Tomorrow 

X203D Cash and Credit 

X203E How to Shop 

X203F Vust Sign Here'' 

X203G As the Family Grows 

X203H The Family ami Its Legal Rights 

X203I The Family and Its Legal Responsibilities 

XIckjSJ Protecting What the Family Has 

This set of filmstrips covers a wide range of con- 
sumer education dealing with such areas as 
marriage and housing, furnishmgs, budgeting, 
credit, shopping tips, installment buying, family 
planning, legal rights and responsibilities, and 
wills. Based on black and white pictures of selected 
slides and the printed script, these filmstrips 
appear to be up to date and could be useful as intro- 
ductory material to various topics. 



*Klein, Easy. Consumer Education Series. ttl03439 

iioith rec), til02342 (unth c tp), New York: McGraw^ 

Hill Films, 1972, 6 c, fs vnth rec or c tp, 18 mins. 

each, tm, fs and rec $78, fs and c tp $90, as separate 

items: fs $8.50, rec $6, c tp $7, fc, sg, m/f, jh, sh. 

Individual Titles Are: 

The Consumer and the Government 

Money Is The Medium 

Let The Buyer Beware 

Hov) to Buy Clothes 

How to Buy Food 

How to Buy a Used Car 

Clear, complete, and factual information is pre- 
sented. A wide range of information is given within 
each subject area. Several of the frames are pre- 
sented in more than one film strip. A convenient 
secure storage notebook is provided. A teacher 
might wish to add information on recent changes in 
the retail food market and on federal odometer dis- 
closure requirements. The series offers information 
on the following: making buying decisions, relevant 
aspects of financing and banking, rights and 
responsibilities of consumers, and government's 
responsibilities in protecting the consumer. Many 
of the consumers and some of the narrators in the 
series are teen agers. 
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Student Referenci; 
Book and Fdperbacks 



Consumer Affairs, Offict of. Guidt* to Federal Con- 
turner Services. Washington, DC: Government 
Printing Office, 1971, 151 pp., pb, $1.00, fc, sg, i, 
m/f sh, jc, ad, rl 14-15. 

Factual informaMon is given on all j;overnment 
organizations and agc?neies which offer consumer 
siTvi(\?s. For each agency these points are covered: 
organization, main purpose, principal laws admin!-?, 
tered, major funrtious for consumers, how per- 
formed, hov enforced, how to obtain service, and 
publications available. This could be a very useful 
reference. 



of labor, wages iind salaries, labor unions, standard 
of living, businesses in America, economic activity, 
and urb'^.n economics. The writing stylo is some- 
times pr-.^scriptive. Questions and activities at the 
end of tach chapter are mostly for discussion, 
though so r do get the students actively involved. 
Also avaiLolo is a Teacher's Guide* which includes 
objectives, cdntent outline, techniques for helping 
to reach the objectives, and activities to reinforce 
those techniques. Student workbook not available 
for review. 



Saalbach. William F. Economics For The Con- 
sumer. River Forest, IL: La:dlaw Brothers, Pub- 
lishers, 1974, 96pp., u., p6, $1.38, fc, sg, i, m/f sh, 
jc, ad, rl 8-9. 



Leinwald, (Jerald, The Consumer. Neiv York: 
Pocket Hooks. Inc., 1970, 190 pp., iL, pb, $.95, fc, 
sg, it sh, jc, ad, rl 10-11. 

An introductory study to the difficulties the con- 
sumer faces as he tries to make wise choices from 
■he many products on the market. The b(K)k is 
divided into two parts. Consumer problems are 
briefly reviewed in Part One. Part Two is a series of 
tifleen readings v;hich offer assistance in con.sumer 
problem solving, consumer trickery and consumer 
aid. The readings do not attempt to provide solu- 
tions but only to create questions and doubts and 
cause the reader to search for more information. 
The book looks specifically at the problems of the 
poor. 



Linder. Bertram L. EcoMomics for Young Adults. 

York: W. fL Sadlier, Inc., 1971, 325 pp., it., b, 
fc, sg, i, m/f, jh, sh, ad, rl 8-9. 

Although the main focus of this text is on 
economic process, Part One deals with topics of 
particular interest to the consumer. Among thom 
are advertising, creciit, insurance, labeling, com- 
parison shopping. gra(!es and standards and 
government aids to the consumer. Parts Two-Five 
include such topics as supply and demand, division 
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Chapters are divided into sections ending with a 
few questions for review. There are ideas pre- 
sented for the student to apply concepts learned 
and finally at the end of each chapcer are que.stions 
and .suggested projects and activities. Examples of 
material covered in the book are a comparison of 
basic economies, the American economy, monetary 
policy, inflation, and government spending and 
taxation. At the end of the book are listed some 
suggested readings and also a glossarv of words 
commonly used in economics. This book is one of a 
series from The Consumer and the American 
E(;onomy. The others were not available for review 
but should be available by summer, 1974. 

The titles of the other books are: Managing Your 
Money and Credit: Learning to Be a Better Buyer; 
Consumer Rights and Protection: and The Con- 
suyne.r and Current Issues. There is a teacher's 
manual available for the five books in the series. 



Student Reference 
Pamphlets and Periodicals 

American Hankers Association. Money and You. 

Washingtoyi, DC: Aynericayi Bankers Association, 
n.d., 13 pp., it., pam, n.p., fc, sg, i, m/f, jh, sh, 
rl 9^10. 

This simple, concise booklet offers an introduc- 
tory overview of the various areas of the American 
economy. Some topics covered include the evolution 
of money, the Federal Reserve System, loans, 
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interest rates, economic growth, inflation, creait, 
American free enterprise, and our economic future. 
This booklet could be useful as starting point for a 
more detailed presentation. 



Hete, Channing L., Co. Inc. Know Your Leg'al 

Rights. GreenfieM, MA: Channing L, Bete, Co. 
Inc., 197S, U pp., c, i/m pam, $1.00, {less in quanti- 
ties over 75), fe, sg, i, m/f, jh, sh, jc, ad, rf 7-8. 



Attorney General, Office of the. Your Protection 
Against Fraudulent Sales, Advertising and Loans, 

Springfield, IL: Assistant Attorney General of 
Illinois, n.d., 8 pp., il., paw, 7io charge for class- 
room quantities for use in Illinois, fc, r.g, i, m/f, sh, 
jc, ad, rl 11-12. 



An introductory study or overview is giv<;n of 
coiitracts, installment buying and tenant landlord 
relationships and rights. Man> other lefral rights 
are also included in this cartoon illustrated 
pamphlet. 
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lixplanations are given of the ways the Attorney 
Genera! s Office has assisted and plans to continue 
to assist consume/s. Actual cases are ihe bases for 
the factual presentations of nine common 
fraudulent schemes. Sp« cific points are given which 
Ci Ti aid consumers in knowing and insisting upon 
their rights. 



Hete, ('banning L., Co., Inc. About Man's Fkonomic 

Wants. Greenfied, MA: Channing L. Bete Co,, 
Inc., 1973, 15 pp., ii, pam, $1.00, fc, sg, i, m/f, sh, 
jc, rl 13'U. 



In a fast moving, easy-to-follow waj , this 
pamphlet discusses the central economic problem- 
unlimited wants vs. limited resources. The cartoon- 
like illustrations aid in explanation of such topics as 
productivity and resource allocation, factors of pro- 
duction, the population problem, the Law of 
Diminishing Returns, and some major features of 
present day production. Although the reading levol 
is quite high, this booklet could have some useful- 
ness in high schools. 



Hete, (.'banning L., Co., Inc. About the Nature of 
Economics. Greenfield, MA: Cnannivq L. Bete Co., 
Inc., 1971^ 15 pp., ii, pam, $1.00, fc, sg, i, m/f, sh, 
jc. rl 12^13. 



This pamphlet offers a firm foundation for the 
teaching of economics. Its cartoon like illustrations 
aid in understanding the specific piinciples. This 
booklet explains the definition of economics; some 
basic economics; the economic theory— both micro 
and macro: the division of economics— production, 
exchange, di^-lribution of income, consumption, and 
regulation and control; the difference between 
economic theory, applied economics, and economic 
ethics; and some reasons to study economics, 



Hete, Channing, L., Co., Inc. 138 Ways to Beat The 
High Cost of Living. Greenfield, MA: Channing L. 
Hete Co., Inc., 1972, 15 pp., c, iL, pam, $1.00 (less 
iyi quantities over 75), sg, i, m/f, jh, sh, jc, ad, 
rl 8-9. 



The "138 ways'* include suggestions in these 
categories; food, transportation, clothing, recrea- 
tion, furniture and appliances, and shelter. Cartoon 
characters add interest to the short and specific 
sugg<.»stions. 



Hete, Channing L., Co., Inc. That's What America s 
All About. Greenfield, MA: Channing L. Bete Co., 
Inc., 1973, 15 pp., ii, pam, $1.00, (less in qucnti- 
ties), fc, sg, i, m/f, jh, sh, rl 10-11. 



This pamphlet offers valuable basic information 
on ecof omic processes in appealing cartoon-like 
illustrations. In its easy-to-understand approach, 
this booklet presents some information about our 
basic economic needs and the goal of our economic 
system to meet them. Also included are some 
factors of production,* a description of the "free 
enterprise" system and its attempt to provide 
quality goods and services at a reasonable price. 
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lUao, (IhanninK L, Co.» Inc. 20 Ways Not to be 
(iypped. Greenfkhl, MA: Channing L. Bete Co., 
Inc., 1969, 15 ///^M c, a, pam, 25/, ft\ sg, /, m/f, jh, 
sh, jc, (ul, rl ?-7. 

Clever and ^Mear, though prescriptive, methods 
to detect and avoid twenty oommon *'gyps" are 
given. Examples of the "gyps'' are: sympathy 
approach dcor-to-door sales, fuel saving devices, 
and "free inspections'* of roofs or furnaces. The 
pamphlet may be obtained free from the Assistant 
Attorney General of Illinois for use in Illinois, 



R Better Business Bureau. Tips on Considering a 

Franchise. ti298, Chirago: Better Business Bureau 
of Chicago, 1973, 2 pp., c, pam, 5/, sg, i, m/f, ad, 
rl 9-10. 

A brief explanation of franchising is given and 
questions are asked concerning the company being 
considered, the product, the sales area, the con- 
tract and assistance available to franchise holders. 
The pamphlet may sorve as an overview of 
franchi.Mng and possible problems for franchise 
holders and could be useful to persons considering a 
franchisee! business as secondary income or as 
retirement income. 



Better Business Bureau. Tips on Refunds and Ex- 
changes. ti207, Chicatjo: Be tier Busifiess Bureau of 
Chicago, 1972, 4 pp., c, ii, pam, 5/, fc, sg, i, m/f, 
jh, sh, jc, ad, rl 9-10. 

This brief pamphlet discusses return policies 
which a store may grant and the circumstances 
under which a consumer is entitled to return an 
item. The pamphlet could be useful as consumer 
information and in the area of consumer responsi- 
bility. The pamphlet is also available in Spanish. 

('onsumers Education and Protective Association. 
Consumers Voice. Philadelphia: Consumers Kduca- 
tion and Protective Association, pp., ii, per, 
$3.00 per }f ear, 25/ single copy, fc, sg, i, m/f sh, jc, 
ad, rl 11^12. 

This newspaper would be of interest to students 
wanting to learn about the activities of a non-profit 
consumer action group. The articles and pictures 
are concerned with actions taken to protest or re- 
solve consumer complaints. 
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Cooperative L; ague of the MSA. Fact. Northfield, 
IL: Field Service Department of Cooperative 
League of the USA, uaI, 2 pp., c, ii, pam, 5/, fc, 
sg, i, m/f, sh, jc, ad, rl 8-9. 

A brief overview is given of the workings of 
c(K)peratives. An explanation of the refund system 
is included along with a listing of some of the kinds 
of businesses which cooperatives operate. I'his 
couid serve as an introduction to the cooperative. 

C(K)perative League of the USA. Ours, How to 
Organize a Consumer Co-Op. Washington, DC: 
Cooperative League of the USA, 1971, 27 pp.. pam, 
75/, sg, i, m/f, sh, jc, ad, rl 11-12. 

Factual, step by step information on organizing a 
cooperative is given with rationale and references. 
Ideas relating to specific kinds of cooperatives ^re 
included. 



Credit Union National Association, Inc. Complaint 
Directory. Madison, WL* Credit Union National 
Assodatiofi, Inc., 1971^ updated annually, 56 pp., 
pam, $1.00 {less in quantities over ^5); sg, i, m/f, 
jh, .^h, jc, ad. 

Designed to help consumers with problems, this 
pamphlet contains addresses of many companies 
that produce consumer products or provide con- 
sumer services, names of the companies' top offi- 
cials, and government agencies and officials con- 
cerned with consumer problems. The editors 
suggest some procedures to use locally if a con- 
sumer problem arises and some tips on stating one's 
case to company officials. Also discussed is the 
importance of including consumer groups in a con- 
sumer's complaint procedure. 



Cuban, Larry ed. Buyers Beware. Glenmew, IL: 
Scott, Foresman and Company, 1972, ^8 pp., c, ii, 
pam, 75/, tm, 87/, fc, sg, i, sh, rl 9-10. (rl 6 stated 
by editors, Dale-Chall formula) 

This pamphlet is part of the series, **People and 
the City.'* The series is designed for low achievers 
in grades 9-11 and focuses on life in the city. Mean- 
ingful iessons could result from u<ing the stories 
and reprints in the pupil's book with helps from the 
manual, Teacher Tactics. The teacher *s manual 
covers five student books from the series and in- 
cludes 5 7 pages per student book with additional 
pages of i«»st questions and resource materials. The 
student book has questions following each chapter, 
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aKlossary, and a crossword puzzle. Information on 
such topics as product code datin^* systums and a 
succ€!ssful cooperative may need to be invt'iitigated 
and related to local situations. 



Dasmann. Raymond F. An Envirorjiiient Fit For 
People. H21, New York: Public Affairs Committee, 
Inc., 1968, 28pp., ii, pam, S5^,fc, sg, i, m/f sh, j'c, 
ad, rl 10-11. 

The author defines and describes conservation 
today in four places— cities, rural lands, wilderness 
and marine environment. Examples of what is 
being done and what is needed are given for each of 
the sub-topics. These include: ecology, population 
and environment, air poliution, water pollution, 
solid wastes, urban open space, city planning, soil 
erosion, conservation of rangelands, and forest con- 
servation. The ultimate conclusion is that each indi- 
vidual can no longer ignore the situation and he 
n»ust work now for the kind of conditions he wants. 



Federal Tr(uk> Commission, n.il., 2 pp., il., free, 
also in Spanish, fc, sg, i, m/f, sh, «</. 

This concise pamphlet outlines some useful steps 
to follow in supermarket shopping. Although it is 
written prescriptively, this flyer offers a consumer 
alternatives to unfair sales. 



Food and Drug Administration. We Want You To 
Know About FDA. Chicago: Food and Drug 
Administration, Region V, 197S, 16pp., c, il., pam, 
free from any FDA office, fc, sg, i, m/f, sh, jc, ad, 
rl 11-12. 

The background and establishment of the Food 
and Drug Administration are given. Laws enforced 
by FDA are listed along with the types of products 
they are concerned with, and the duties of FDA 
workers. Information is included about how a con- 
sumer may report a problem to the FDA, and how 
consumers can help protect themselves. 



Federal Trade Commission. Consumer Alert. 

Washington, DC: Federal Trade Commission, 
monthly, 4 pp., ii, per, free, (request subscription 
form, FTC Office of Information) fc, sg, i, m/f, sh, 
jl\ ad, rl 12' U. 

Topics of consumer concern are presented. 
Recent topics included information on vocational 
schools and on health clubs, consumer education 
programs for Pacific Northwest Indians, and the 
work of the Consumer Product Safety Commission. 
This publication could be useful for providing a 
sampling of consumer problems and programs 
across the country. 



Federal Reserve Bank of Boston. Counterfeits. 

Boston. MA: Federal Reserve Bank of Boston, n.d.. 
2 pp., ii, pam, free, fc. sg, i, m/f, sh, jc, ad, 
rl 10' 11. 

A brief explanation of the counterfeiting of bills 
is given with clear illustrations. The illustrated 
section could be used with junior high school 
students or students with a reading level lower 
than the one indicated. Also included are suggested 
procedures to follow if a person receives such a 
counterfeit. 



Federal Trade (.ommission. Here's the Story from 
the Federal Trade Commission. \Vashi7igto7i, DC: 



Food and Drug Administration. We Want You to 
Know What We Know About the Laws Enforced by 
FDA. Chicago: Food and Drug Administration, 
Region V, uaL, 2 pp., c, il, pam, free from any 
FDA Office, fc, sy, i, m/f, sh, jc, ad, rl 12'13. 

These are the major laws enforced by FDA 
which are included: The Food, Drug, and Cosmetic 
Act; The F'air Packaging and Labeling Act; The 
Radiation Control for Health and Safety Act; The 
Public Health Service Act; The Tea Importation 
Act. Some other general duties of the FDA are 
included. 
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Food and Drug Administration. Who Reports Com- 
plaints to FDA? You. Chicago: Food and Drug 
Admijiistraticn, Region V, 1973, 2 pp., c, iL, paui, 
free, fc, sg, i, m/f, sh, jc, ad, rl 

The when, what, why, where and how of con- 
sumer complaints are given. The types of products 
subject to FDA laws and regulations are listed. 
Specific steps are given and items of necessary 
information are listed for use when reporting a 
problem. A mail-in consumer complaint form is 
included. 



Illinois Retail Merchwf.s Associi .;o.i/WLS Radio 
A nti Shoplifting Campaign. Everything Has a 
Price. Chicago: Illinois Retail Merchants Associa- 
tion, n.d., 6 pp.^ c, i7., pam, 25^ (less in quantities 
over 100), fc, sg, i, m/f, jh, sh, rl 5-6, 

The serious subject of stealing is considered in 
attention-getting illustrations. Some facts are given 
about merchants' rights and practices, arrests, and 
some of the legal consequences involved. The 
pamphlet is part of an anti-shoplifting packet which 
includes decals. posters and buttons. Complete 
information can be obtained from the I.R.M.A. 
Pamphlets may also be available from local 
merchants or police departments. The pamphlet 
could be useful in the teaching of consumer 
responsibility. 



Illinois State Bar Association. Know Your Lawyer. 

Springfield, IL: Illinois State Bar As Hociat ion, yi.d., 
2 pp., c, a, pam, free in quayitities for school use, 
fc, sg, i, m/f, sh, jc, ad, rl 10-11. 

The question. **When do you need a lawyer?" is 
answered and several such situations are described. 
Some of the situations involve consumer interests. 
Consideration is also given to choosing a lawyer, 
the fees involved, and a lawyer's duty to the client. 
The pamphlet could be a useful piece of consumer 
information. 



Institute of Life Insurance. The Search fpr 
Kconomic Security. /VVii; York: Institute hf Life 
Insurance, 1973, 63 pp., ii, pam, free, fv, sg, i, m/f, 
sh, jc, rl 11^12. 

This pamphlet offers a good bit of economic 



Ploiise refer to the List of Pubhahwrs Page 78 for 
compl^t^ addrussf^s of publishers <ind suppliers 



ERIC 



history ranging from colonial times to the depres- 
sion, to today. One chapter deals with how Ameri- 
cans protect their economic security today. In- 
cluded in that chapter is an easy to understand 
chart listing economic security problems with solu- 
tions according to one c personal position. 



Keep America Beautiful, Inc. '71 Things You Can 
Do to Stop Pollution.'' New York: Keep America 
Beautiful, Inc., n.d., 8 pp., pam, single copy free, 5/ 
each in quantity, fc, sg, i, m/f, sh, jc, ad, rl 11-12. 

Working with the theme, "People start pollu- 
tion. People can stop it,'' specific suggestions are 
given for these groups: homeowners, concerned 
citizens of all ages, and public officials. Information 
is included concerning activities of the sponsoring 
agency. 

Major Appliance Consumer Action Panel. Warran- FA 
ties and the Consumer. Chicago: Association of 
Home Appliance Manufacturers, n.d., 12 pp., pam, 
n.p., fc, sg, 2, m/f, sh, jc, ad, rl 11-12. 

This pamphlet contains very complete informa- 
tion for consumers and considers a variety of 
circumstances related to the need for warranties. 
The information is based on recommendations on 
warranties develored by the Major Appliance Con- 
sumer Action Panel. An explanation is given con- 
cerning the make-up of the MACAP and its activi- 
ties. The pamphlet concludes with special informa- 
tion for these uses: 1) considerations before buying 
a product and its warranty, 2) information for 
servicing. This pamphlet could be useful in the 
study of warranties and the siudy of buying major 
appliances, 



Margolius, Sidney. The Responsible Consumer. 

#^5 J, New York: Public Affairs Committee, Inc. 
1972, 20 pp., c, ii, pam, 25/, fc, sg, i, m/f, sh, jc, 
ad, rl 11-12. 

('hanges in products and increasing use of credit 
have made the job of being a responsible consumer 
more difficult. Several of the newer laws are 
described with the reasons for their need and the 
ways that they can help consumers. Specific sug- 
gestions are given to help a person become a more 
responsible consumer with improved buying 
practices. Sixteen agencies and organizations which 
assist consumers are described. Many include the 
specific field of interest of an agency and an 
address. 
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National Business Council for Consumer Affairs. 
Guidelines on Advertimng SubsUntiation, moO- 
00365, Washington, DC: Government Printing 
Office, 1972, 22 pp., pam, 40^, fc, sg, i, m/f, sh, jc, 
(ui, rl 15-16. 

The guidelines are intended to promote ultimate 
consumer satisfaction with products and services as 
related to consumers' understanding of claims made 
for them. The importance of advertising for both 
buyer and seller is discussed, and businessmen are 
urged to protect and preserve the integrity of con- 
sumer advertising. Thirteen suggested precautions 
are given, and the authors urge advertisers to 
observe them when making claims in consumer 
advertisements. Examples are included of seven 
manufacturing businesses which operate within the 
guidelines. Although the reading level is extremely 
high» the information could be of value to some high 
school students. The booklet could be of value in 
presenting an overall picture of advertising and its 
relation to the consumer. 



National Business Council for Consumer Affairs. 
Product Warranties. ^5271^-00007, Washington, 
DC: Government Printing Office, 1972, 26 pp., c, 
pam, i!G^, fc, sg, i m/f, sh, jc, ad, rl 14-15. 

The authors urge businesses to examine their 
warranty practices from the consumer's viewpoint 
and urge the adoption of nine stated recommenda- 
tions. The recommendations, if adopted by busi- 
nesses, would clarify many problem areas. Al- 
though the reading level is excessively high, much 
good Information concerning warranties is covered, 
and ♦.he report could be of value in presenting the 
overall relationship between business and the 
consumer. 



National Business Council for Consumer Affairs. 
Responsive Approaches to Consumer Complaints 
and Remedies. Washington, DC: Government 
Privtinq Office, 1972, 16 pp., c, pam, 70^, fc, sg, i, 
m/j, sh, jc, ad, rl 16-17. 

Recognition of the importance of customer good 
will is the basis of this business-oriented report. 
Three recommendations are given for businesses 
wishing to improve their complaint remediation 
procedures. Two interesting case studies of busi- 
nesses with strong consumer satisfaction policies 
art* included. Despite the excessively high reading 
level, the report could be of value in presenting the 
overall relationship between business and the 
consumer. 
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National Business Council for Consumer \ffairs. 
What Doeg Advertising Do For The Consumer? 

Washi7igto7i, DC: Government Printing Office, 
1972, 14 pp*f pam, S5ff, fc, sg, i, sh, jc, ad, rl 12-13. 

This booklet was prepared as a resource paper 
with the objectives of 1) picturing the consumer s 
perception and use of advertising and 2) establish- 
ing that the service advertising performs for the 
consumers is at least comparable in value to the 
service it performs for manufacturers. The con- 
sumer is pictured as an intelligent person, and the 
filtering and perception processes, described as 
Keing used by the consumer, reflect the intelligent 
consumer's awareness and capabilities in decision 
making. Consideration is given to 6 social criticisms 
of advertising, e.g., "Advertising over-persuades." 
The booklet could be of value in presenting an over- 
all picture of advertising and its relation to the 
consumer. 



Pearson, Craig; Morrill, George; and Peck, David. 
Today's Economics, Columbus, OH: American Edu- 
cation Publications, 1971, 64 pp., il, pam, 45^, fc, 
sg, i, m/f, jh, sh, rl 11-12. 

This pamphlet offers some point* of view and a 
variety of case studies for student understanding. 
Each study is presented in a thought provoking 
manner. Some of the selections have specific ques- 
tions aimed at the student's personal values. This 
pamphlet deals with economic principles, including 
allocation of resources, prices, and government 
regulation. 



Public Affairs Committee, Inc. A New Look at 
Cooperatives. #-457, New York: Public Affairs Com- 
mittee, Inc., 1972, 28 pp., il, pam, 35ff {less in 
quantities), fc, sg, i, m/f, sh, jc, ad, rl 12-13. 

Reasons are given for interest in the organiza- 
tion of cooperatives. The variety of consumer goods 
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and services with which cooperatives often deal is 
discusseil. The method of operation is described 
alon^ with advantafyes to participants. Sources of 
further information concerning specific types of 
cooperatives art* listed, 



Saunders, Allen and Krnst, Ken, Beware of "Bait 
and Switch'' and Phony Business Opportunities. 

WushiHffton, DC: Federal Trade Commission, «.(/., 
18 pp., //., pam, up to SO copies free, fc, sg, i, rn/f] 
jh. sh, jt\ ad, rl 4-5. 

This reprint of a Mary Worth adventure from 
the newspaper comic page shows '^bait and switch" 
and phony work-at-home schemes in action. This 
believable story can show the effect of a few j>uch 
schemes on the life of a vulnerable young person. 
With a more durable cover on this pamphlet, it 
could be a useful addition to the supplemental 
library. 



Special Service Supply. Fundamental Forms Skill 
Text. Huntington, NY: Speci<d Service Supply, 
1973, 33pp., il, pam, $1.50, fc, sg, i, m/f, sh, ad, 
rl MO. 

This basic skill text offers basic and pertinent 
exercises aimed at introducing the student to all 
types of forms, from writing a check to sending a 
telegram. This booklet helps the student to become 
more familiar with the vocabulary and use of many 
forms and also to realize the value and the con- 
sequence of a form before actually completing the 
required data. Its varied contents could prove 
useful for some specific adult groups. 



♦Udvari, Stephen S. Where To Go, Who To See, 

What To Do. Austin, TX: StechVaughn Company, 
1973, 96pp.. il, pam, $1,U. fc, sg, i ::\% jh, sh, 
ad, rl 7-8. 

This pamphlet is a straightforward and rather 
complete guide to consumer services, including 
social, health and medical, employment, legal, and 
recreational. The tone is optimistic, and the advice 
as to how thes'^» services can help solve consumer 
problems is sound. Space is provided where 
students can record the addresses and phone 
numbers of services in their locale. The pamphlet 
would be an excellent tool for teaching consumer 
resources and information. 



Pleaso r«for to the List of Publishers. Page 78 . for 
completa addresses of publishers and suppliers 



U.S. Department of Labor, The Federal Wage 
Uarninhment Law. WH H1279, Washington, DC: 
U.S. Department o) Labor, l/mployment Standards 
/\d ministration, Wage and Hour Divisioyi, 1971, 2 
pp., iHim, n.p., fi\ sg, i, m/f, sh, jc, ad, rl 13* 

(iarnishment terminology is clarified and provi- 
si(ms of the law are given, Basic information is 
included as are sources of further information, 



U.S» Department of the Treasury, Secret Service. 
Know Your Money, tt4806'0002, Washington, DC: 
GovernmeMt Printing Office, 1971, 20 pp., c, il., 
pnm, 'iO/, (single copy free from the U.S. Depart- 
ment of the Treasury.) fc, sg, i, sh, jc, ad, rl 10-11. 

Large and clear illustrations on detecting 
counterfeit bills and coins are given with sugges- 
tions of what a consumer might do if confronted 
with such counterfeits. Safeguards against forgery 
of government checks and proper endorsement pro- 
cedures are also included. 



U.S. Postal Service, Mail Fraud Laws. mOO-OSSl, 
Washington, DC: Government Printing Office, 
1971, 28 pp., c, il., pam, 20^, fc, sg, i, m/f, sh, jc, 
ad, rl 11-12. 

Twenty-three common frauds which often 
involve materials sent in the mails are -actually 
described. These are consumer, business opportun- 
ity, medical, and self improvement frauds. The 
method in v^hich the scheme operates is described 
along with possible ways to avoid being victimized. 
Also included are overviews of 39 additional 
common frauds which postal inspectors investigate, 



Student Reference 
Other Printed Materials 



Chapman, Byron: Copeman, Kent; Schulz, Louis; 
and Schulz, Catherine. Consumer Buying^ Basic 
Numbers and Money. HARSO^, Galien, MI: Allied 
Education Council, 1971, U6 pp., it., workbook, 
$1.75, sg, I, m/f, ad, rl 3-5. 

This programmed workbook is part of the Mott 
fiasic Language Skills Program and is designed for 
adult basic education. It could also be useful with 
selected secondary students. The exercises require 
the student to read advertisements and work with 
stated prices. Many of the exercises are concerned 
with buying consumer goods, others are basic 
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arithmetic and use of money. Despite some out- 
dated prices, the workbook could provide valuable 
exercises in buymanship. 



Olsen, Arthur R. Beat The Market. Cincinnati, OH: 
SouUhWestem Publishing Company, 1978, kit of 5 
simukitiojis, tm, $38.00, fe, m/f, sh, jc, ad rl of 
studeyit materials 7-9. 
The titles are: 

*'Love Hugs Limited Market 
^Toncho"— Limited Competitive Market 
'Wall Street "~ Competitive Exchange Market 
'Teanuts '--Competition or Subsidy 
'"Apartment Rental'' ^Competition or Control 

The preface to the teacher*s manual states pur- 
poses and gives suggested classroom uses. The pur- 
poses of the simulations are to help students gain an 
increased understanding of methods of price deter- 
mination through supply and demand exercises and 
deductive reasoning. These understandings are 
relevant to consumer education. The simulations 
could be used with this publisher's book, Economics 

Principles and Applications. The format and 
playing principles are the sdixne for all simulations, 
so that all students might not need to play all five 
simulations to gam the desired understandings. The 
teacher s manual goes into great detail analyzing 
the results of the simulations and gives information 
as to the conclusions which students should derive 
from the experience. Up to 42 students may play. 
Consumable materials may be reordered. Careful 
previewing and thorough understanding by the 
teacher before classroom use seem essential. 



U.S. Department of Commerce. All You Will Need 
to Know About Metric. Washingto7i, DC: Metric 
Information Office, National Bureau of Sta7idards, 
n.d., 1 pp., il., chart, free, fc, sg, i, m/f, jh, sh, jc, 
ad, estimated rl 5-6. 

Explanation is given of the decima' base of the 
metric system. Common units and their equivalents 
are listed. The chart may be reproduced for class- 
room use. This could be a useful introduction to the 
metric system. 

U.S. Department of Commerce, National Bureau of 
Standards. Metric Conversion Wallet Card. 

Washington, DC: Government Printing Office, 
1972, 2V2 X Sy-i inch plastic wallet card, 10^, i, jh, 
sli, jc, ad. 

Formulas for converting to and from metric 
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measures are given for len*. h, area, ma.sst volume 
and temperature, Abhre nation symbols are in- 
cluded. The wallet cards may also be available from 
some U.S. Army representatives for school 
distribution. 



Teacher Reference 
Famphlettt and Periodicals 



(•onsumers Federation of Illinois. Guide to Con- 
sumer Services, Chicago: Consumers Federation of 
Illinois, 1972, 20 pp., pam, $1.00 {quantity dis- 
counts, free to C.F.I, members). 

The guide includes a subject area index with con- 
sumer agencies listed according to their responsi- 
bilities and activities. A second section is an alpha- 
betic listing of government and private organiza- 
tions and agencies with addresses and descriptions 
of their work. 



*Educational Relations Department, J. C. Penney, 
Co. Forum— Consumer Behavior: What Influences 

It? New York: J. C. Penney, Co., Spring/Summer 
1971, 25 pp., c, a, pert $1.25 (may be available from 
local J. C. Penney stores). 

In "Consumer Behavior: What Influences It?" 
Forum expands on the area of consumer behavior. 
Such articles as "Consumer Education vs. Con- 
sumer Information," "The Role of Advertising," 
"Psychological Factors in Consumer Behavior," 
"The Consumer in the Marketplace/* and "Con- 
sumer Decision Making Process," provide insights 
into factors related to and affecting consumer 
behavior. Includes an insert for students that is a 
buying guide for electric hair curlers. 
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♦Kducational Relations Department, J, Penney, 
Co. Forum- Updating ConHumeriHrn* New York: 
J. a Penmiu Co., Fall/Wi7iter 1972, 25 pp., <% il, 
per, $L25 (may be iwailahle froyn local J. C, Penmy 
.Htorea). 

"Updating ("onsumerism" focuses on what 
Forum believes to be an important facet of con- 
sumer education— an awareness of the basic con- 
sumer issues that confront our scMjiety, and the 
implications these issues have for each consumer. 
Features include **Kxploring Consumer Issues," 
**The Psychology of Involvement," **Consumerism— 
Analysis and Implications," and "What Are Local 
Oonsiimer Attitudes?" Contributions by authors 
with varied backgrounds make this issue a stimu^ 
lating collection of views on consumerism. 



Federal Trade Commission. Don't Be Gypped, CVm- 
sumer Bulletin it8, GPOHim-Om, WashiyiffUm, 
DC: Govertment Printiim Office, 1972, 6 pp., pam, 
10/ (siniile copy free from FTC, multiple copies may 
be requested from FTC for teacher education). 

Two lines of defense are outlined for consumers 
who don't want to be gypped with schemes such as 
"bait and switch." Helping to protect consumers 
from such schemes is included in a summary of 
Federal Trade Commission responsibilities. A brief 
history of the FTC and other consumer protection 
organ i/.ations is given. Addresses of FTC Regional 
Offices are listed. 



Federal Trade (commission. Guard Against Phony 
Ads, Washington, DC: Federal Trade Comynissioyi, 
n.d., 24 pp ^ ii, pam, single copy free, multiple 
copies may be requested for teacher education. 

Pixamples of eleven srles and advertising 
schemes, such as the food freezer plan, name 
referral selling, schools that guarantee employ- 
ment, and bait and switch are explained. The 
pamphlet makes effective use of humor with an 
appealing writing style to specify types of consumer 
frauds and also specifies the behavior to guard 
against them. The pamphlet is intended to be 
supplied as a teacrher reference, but students would 
also find it interesting. 
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Fecieral Trado (commission, Know Your Rights CC 
llnder the Fair Credit Reporting Act. Consumer 
liulletin #7, GPO nmmnSH, Washinqton, DC: 
Govenmeni Pnntinq Office, 1972, 4pp^, pam, lOff. 
A sinqle copy is free from FTC and multiple copies 
may be requested for teacher educatio7L 

The protections legislated for consumers in the 
Fair Oedit Reporting Act of 1971 are stated as 15 
rights, ('lear definitions of terms used in credit 
reporting are given, A checklist gives important 
itenjs for a consumer to remember when exercising 
his rights, Also helpful is a list eovering what the 
Fair (^redit Reporting Act does 7iot do. The 
pamphlet could be a useful resource for senior high 
or adult students studying credit rights, 

Federal Trade Commission. List of Common Decep- 
tions. Washi7igton, DC: Federal Trade Co7nmissio7i, 
n.d., 11 pp., il, paw, sinqk copy free, multiple 
copies 7nay be requested for teacher educatio7L 

Ovnrviews of twenty-six common deceptions are 
given. Deceptive guarantees, "free" goods, contest 
"winners," health producing products, and labeling 
deceptions are among those included. An under- 
standing of these deceptions could help a consumer 
avoid being victimized by them, 



Federal Trade Commission. Unordered Merchan- 
dise, Co7isu7ner Bulletin H2, Washington, DC: 
Govemme7it Printing Office, 1972, 4 pp., pam, 10/, 
FTC unll send a single copy free; multiple copies 
may be requested from FTC for teacher education. 

Section 3009 of the Postal Reorganization Act is 
stated aiid interpreted for consumers. This factual 
information clarifies lega^ and illegal mailings of 
merchandise and the consumer's response to both. 
FTC's background and interest in the unordered 
merchandise problem is explained. 



Federal Trade Commission. Protection For The 
Elderly. Consumer Bulletin GPO tflSOO^Om, 
Washingto7i, DC: Government Pn7iting Office, 
n.d., 9 pp., pam, 15/ (si7igle copy free from FTC). 

The pamphlet is written more for friends of the 
elderly than specifically for the elderly and could be 
useful for those who work with older people. Seven 
examples of typical fraudulent schemes frequently 
attempted with oider citizens are given, e.g., health 
improvement products and **vanity'* book publish- 
ing. Tips are given to the readers which, if followed, 
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could decrease the likelihood that elderly friends 
will be victimized. 



Uhl, Joseph N., ed. The Journal of Consumer 

Affairs. Columbia, MO: American Council on Con- 
sumer Interests. 100 pp., per, $10.00 calendar year 
membership. 

The journal is published semi-annually and 
articles cover a wide range of consumer interests 
and concerns. Book reviews are included. Subscrip- 
tion is obtained with membership in the ACCI. 
Membership also includes nine Newsletters and 
three issues of Forum each school year; these publi- 
cations feature research reports, teaching ideas, 
reports of legislation, news of other consumer 
organizations and resource materials. 



Teacher Reference 
Other Printed Materials 



Changing Times Education Service, Editors of. 
Consumer Law. Washington, DC: Changing THmes 
Education Service, 197S, 6 part resource kit, in- 
eludes 5 student booklets each for SO students, 
$69.50, replacement booklets in sets of 5 per 
student $1.50 per set, fc, sg, i, m/f, $h, jc, ad, rl of 
student material 9-10. 

The kit contains four packets of imaginative 
material to aid in teaching consumer law. These 
packets are: The Right To Be Informed, The Right 
To Safety, The Right To Choose, and The Right To 
Be Heard. Packets contain booklets, transparency 
masters, simulation game, exercise sheets, a 
bulletin board kit, and a reading and resources list. 
Also included are a teachers guide and a record 
entitled, '*Buyers^ Bill of Rights: Unfinished 
Business," which is used as an introduction to the 
unit. 



Changing Times Education Service, Editors of. The 
Marketplace. Washington, DC: Changing Times 
Education Service, 1971, -4 part resource kit, in- 
eludes 2 student booklets each for SO students, 
$44.50, replacement booklets in sets of 2 per 
student Soi^per set, fc, sg, i, m/f, jh, sh, jc, ad, rl of 
student material 6-7. 

Three of the four parts contain material for 
student involvement. They are: Hou) to Use Adver- 
tising, Safeguards for Shoppers, and Avoiding 



Gyps and Frauds. Examples of some materials used 
in the packets are transparency masters, wall 
charts, reading and resource lists, simulation games 
record, booklets, and student activities file. A 
teacher's manual is included. The kit should be a 
most useful aid in stimulating interest in the 
classroom. 



New York, The University of the State of. Law and 
the Consumer. Albany, NY: New York State Edu- 
cation Department, Publications Distribution Unit, 
1973, 99 pp., il., curriculum guide, 75^. 

This module was prepared for use within the 
state of New York and especially for use with dis- 
advantaged and/or inner city students. The 
material could be useful with other student groups, 
also. The change from "buyer beware'* to more 
responsibility on the part of the seller as provided 
by law is viewed as an interesting and relatively 
new concept to be investigated. The material in the 
module could provide a background of opportunities 
for bringing the actual experiences of students and 
their families into classroom discussions on 
responsibilities of buyers and sellers. Twenty-eight 
topics are considered; e.g., which contracts must be 
in writing, dangers a consumer must guard against, 
and how government agencies can aid the con- 
sumer. The topics are expanded with: 1) under- 
standings (to be investigated), 2) suggested activi- 
ties, and 3) sources. 



Penney, J. C, Company, Inc. Insights Into Con* 
sumerismt Understanding Advertising. New York: 
J. C. Penney Company, Inc., Spring/Summer 1973, 
50 pp., c, il., portfolio, $1.25 (may be available from 
localJ. C. Penney stores). 

This portfolio provides background for teachers 
and learning experiences for students. These topics 
are included: the functions of advertising, introduc- 
tion of a product into the marketplace, codes and 



KEY TO AB6REVIA1 IONS 



ad 
A V 

b 

c 

c tp 
fc 
fs 
9 

i 

il 
Jc 
Jh 

mff 



adutt group 
audio vt&uai 
book 

black and white 
color 

cassette tape 
full cless (25-30) 
fUmstrip 
game 
individual 
illustrated 
junior college 
junior high 
male and female 



n d not dated 

n.p no price 

pam pamphlet 

pb paperbeck 

per periodical 

pp. pages 

r»c record 

ri reading level 

sg small group 

sh senior high 

sti self-teaching instrument 

t transparency 

tm teaching manuat 

• not in I C M.C 



29 



22 



THK IMDI VIDUAl. (H)NSUMKK IN THK MAHKKTPLACK AND IN SOriKTY 



KuiddinoM, and eurrent udvertininff insues. Kach of 
the sections c(»ulri be Used alone. A teacher may 
wish to update the advertising section to help 
students to become fully aware of new issues. 
Scripts for radio or television with visual materials 
are in the portfolio. Several pages are suitable for 
reproduction for use with an overhead projector or 
with individual students, 



♦Penney. J. C. Inc. Insights Into Consumerism; 
Understanding Our (konomy. New York: 

J. 6\ Peymey Inc., 1972, teticher resource kit, free, 
han from local stores or $1.25. 

This resource kit offers some helpful background 
information to be used when teaching a unit con- 
cerning inflation and the stabilization of the rise in 
wages and prices. The packet includes a folder with 
simple examples of economic theories, a set of 
transparencies and charts with a TV script, and a 
student questionnaire. The implications of the Con- 
sumer Price Index are also discussed. 



♦Penney, J. C, Co.. Inc. Women and Retail Credit. 

m337, New York: J. C\ Penney, Co., Inc., 1973, 
resource packet, c tp, $1. 70, free loan from local 
J. C, Penney stores, fc, sy, m/f, ad. 

A careful preview of this material might aid in 
its usefulness and presentation. Probably most 
valuable to adult women's groups, this material 
covers the present status of retail credit for women, 
state laws and historical aspects of financial obliga- 
tions, guidelines for exploring laws within each 
state, and a discussion representing many points of 
view on the topic. 



Audio Visual Materials 



Changing Times Education Service. Editors of. 
Let's Go Shopping. Washin(]ton, DC: Chamjinq 
Times Education ServU:e, 1973, 2 r, fs with 2 rec 
$39.00, 2 c, fs with 2 c tp $43.50, fc, sg, i, m/f, sk, 
ml. 

Students will find these dramatizations of com- 
parison shopping, hunting bargains, buying at the 
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supermarket, evaluating services, and making a 
complaint are a unique and stimulating demonstra- 
tion of the need to be alert and knowledgeable in 
the marketplace, In addition to helping develop 
shopping skills, this audio-visual resource encour- 
ages students to formulate and clarify their own 
values related to buying. The Guide to Teaching 
presents key concepts and generalizations, ques- 
tions for review and discussion, and suggested 
activities that involve students in real-life learning 
experiences, Supportive material includes 8V2 x 11 
charts, exercises for review, an inventory of shop- 
ping attitudes, values and habits, and a reading and 
resources list. 



('hanging Times p]ducation Service, Editors of. 
Typical Gyps and Frauds. Washington, DC: 
Chantjing l\mes Education Service, 1973, 2 c, fs 
with 2 rec $39. 00, 2 c, fs with 2ctp $43.50, fc, sy, i, 
m/f, sh, jc, ad. 

Typical (ryps and Frauds is designed to help 
students learn to recognize and avoid schemes and 
deceptive practices and to deve'«n a healthy skepti- 
cism toward the marketplace. Some frauds that 
high sch(K)l students and young adults are likely to 
encounter are dramatized in the filmstrips. The 
Guide to Teaching includes key concepts and 
generalizations, review and discussion questions, 
and some interesting learning experiences for each 
situation. A set of charts and outlines, exercises for 
review, and a reading and resources list complete 
the unit. This is an excellent resource that could be 
adapted and used in a number of ways. 



*(Jhurchill Films. Buy Buy. Los Anyeles: Churchill 
Films, 1973, 20min., c, 16 mm., film, $230, rentals 
days $21, fc, sy, m/f jh, sh, jc, ad. 

By seeing actual commercials in production and 
hearing interviews with the ad makers, some of the 
subtleties of phrasing and technique used in adver- 
tising may become more clear to consumers. This is 
a very interesting presentation. A study guide 
accompanies the filnu The film could be useful in 
helping consumers to become more aware and more 
discriminating. 



*(^ost of Living Council. Food and Money. tt3015f>, F 
iVf?/^ Hyde Park, NY: Modern Tnikiny Firturt 
S^rvivv, Inc., 1973, 17 viin., c, film, free, sy, fr, i, 
m/f, sh, jc, ad. 
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Timely infivmation concerning the current rise 
in food costs is presented. The economic prwiesses 
and other factors involved in price determination 
are shown in a clear and believable way. The risks 
and uncertainties of the food production business 
are considered along with the necessity of the 
middle-man functions. The farm to table route is 
shown in an interesting and informative manner. 
The film could increase the consumer's understand- 
ing of supply and demand, price increases and the 
importance of consumer choices in the marketplace. 
The film is timely, colorful and appealing. 



Doubleday Multimedia. How To Be A Loser. Santa 
Ann, CA: Doubleday Multimedia, 1972, 17 min., 65 
frames, c, fs, tm, m06l rec $13.50, m062 c tp 
$15.50, fc, sy, I, m/f, sh, jc, ad. 

Many of the sales techniques and advertising 
gimmicks used by con hien and bunco artists are 
shown, e.g.: ••free" gifts, referred selling, 
work-at-hom«\ and job promises. The examples 
show deceptive methods used to get consumers to 
sign on the dotted line. With careful previewing a 
teacher could make excellent use of these realistic 
examples, perhaps using just a few at a time for 
clarity and maximum understanding. Attention to 
key phrases used in the common frauds could help 
students learn warning signals to guard against 
fraudulent situations in which they might be losers. 
The teacher\s manual includes some additional 
activities. 



Doubleday Multimedia. The I^aw and Your Pocket- 
book. .Saw /a i4?ia, CA: Doubleday Multimedia, 1972, 
15 mi7L, 70 frames, c, fs, tm, m051 rec $13.50, 
m052 c tp $15.50, fc, sg, i, m/f, sh, jc, ad. 

A trusting, unaware couple finds they are 
victims of "bait and-switch" and "lo balling* 
schemes. Laws which are intended to protect con- 
sumer rights are explained, e.g.: postal laws, laws 
covering labeling, lending, guarantees, and 
promises. Seven organizations which may be 
sources of possible help to consumers are listed, 
Two of these are the .Small Claims Court and the 
Legal Aid Society. Some suggestions are given to 
the couple who are ready to become more informed 
and active consumers, \\y previewing the filmstrip 
can»fully, a teacher may hv better able to relate the 
.^Mve^ information to local situations and local 
sources of consumer information and assistance. 
The filmstrip could be used in smaller segments 
roncentrati.ig on specific topics. The teacher's 
manual includes some suggested activities. 
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'^Kye (iate House. Consumer Education: Buying 

Right, ttU9, Jamaica, NY: Kye Gate House, lul, c, 

3942 frame fs, c tp, set of 6 fs and 3 c tp $62.75, 

individual fs $8.25, individual c tp $5.50, fc, sg, i, 

m/f, jk, sh. 

Individual l\tles Are: 

X449A Deciding to Buy 

XU9H How to Shop 

XU9C Traps to Stay Out Of 

XU9D Getting What You Really Want 

X449K Recognizing Real Bargains 

XU9F How to Buy 

On the basis of preview pictures and written 
narration, the set appears to have a clear and 
logical secjuence. and realistic examples for the 
points of buymanship being emphasized. The 
interests of teen-agers are considered and teen- 
agers are featured in the examples, 



*Kye Gate House, introduction to Economics. 

ttX453, Jamaica, NY: Eye Gate House, haI, set of 6 

fs xoith 3 c tp, $62.75, individual fs $8.25, individual 

c tp $5.50, fc, sg, i, m/f, jh, sh. 

Individual Titles are: 

X453A What is an Economy i 

X453B What is Money? 

X453C What We Buy and Sell 

X453D The Economy of the Community 

X453E We Are The Economy 

X453F Financing a Country 

On the basis of a partial set of black and white 
pictures and written narration, this set could be 
valuable as introductory material to a more 
in-depth study of consumer education. In a simple 
and easy to understand way the filmstrips cover the 
economic flow of money, the evolution of money, 
the buying and selling (f goods and services, the 
interdependency of society, price comparison and 
competition, and taxation. Careful previewing 
could be useful in preparing for its presentation. 
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*Kye Gate House. *'Let The Buyer Bewtre/' mi 

Jamaica, NY: Eye Gate House, n.d., c, 49 to 55 
frame fs, tec or c tp, set ofdfs and Sctp $47.50, set 
of 6fs and S tec $46 M, individual fs $6.00, individ- 
ual c tp $5.50, individual rec $5.00, fv, sg, i m/f, jh. 
Individual Titles Are: 

X211A Everything Is Not What It Appears To Be 

X211B Can You Believe Advertising? 

X211C Johnny Has One! 

X211D Measures, Values and Bargains 

X211E Use, Quality and Service 

X211F IsItSafe! 

On the basis of preview pictures and written 
narration, the set appears to have a clear and 
logical sequence, and realistic examples for the 
points of consumer information being emphasized. 
There are several examples given using toys and 
other items of interest to consumers in the pre- or 
early teen years. Careful previewing could aid in 
determining introductory remarks suited to the 
viewing group. 



♦Film Fair Communications. The Buy Line. ttC206, 
Studio City, CA: Film Fair Communications, 1972, 
U min., c, 16 mm. film, $180, rental $15, fc, sg, 
yti/f, jh, sh, jc, ad, Spanish version is available. 

This consideration of advertising includes 
psychological and fantasy appeals, disclaimers, and 
false and misleading statements. Consumers are 
interviewed. They share their opinions about 
advertising and discuss their personal criteria for 
judging advertising. Actual ads (with product 
names masked) are used. Seven questions which 
could be used after viewing accompany the film. 



♦Film Fair Communications. Foot In The Door. 

^Studio City, CA: Film Fair Communications, 1972, 
9 min., c, 16 mm. film, $140, rental $15, nC210. 
Champaign, IL: University of Illinois Visual Aids 
Service rental ft03808, $6.65, fc, sg, m/f jh, sh, jc, 
ad, Spa7iish version available from Film Fair. 

A pushy fraudulent door to-door salesman is 
stopped by an alert and informed consumer. Typical 
tricks of low-principled peddlers are shown. The 
film could be useful to students who may not realize 
that such situations occur as well as to students who 
must deal with the situations regularly. 



♦Film Fair Communications. There U A Lmw 
Against It, HC209, Studio City, CA: Film Fair Com^ 
munications, 1972, 8 min,, c, 16 mm. film, $115, 
rental $10, fc, sg, m/f, sh, jc^ ad, Spanish version is 
available. 

Problems and appropriate solutions are .shown 
regarding these 4 areas: legality of departure from 
a price given in a written estimate, wage garnish- 
ment, small claims court, right to cancel certain 
contracts within three days. The situations are 
based on California law. Teachers in othe;r states 
may wish to compare and contrast situations. The 
film emphasizes that it is the consumer's responsi- 
bility to take advantage of such laws and that no 
law can protect a consumer from himself. 



♦Film Fair Communications. This Is Fra'adl Studio 
City, CA: Film Fair Communications, 1972, 8 min., 
c, 16 mm. film, $115, rental $10, ttC211. Champaign, 
IL: University of Illinois VisucU Aids Service rental 
ttOS806, $6.05, fc, sg, m/f, sh, jc, ac Spanish 
version available from Film Fair. 

Examples are given of fraudulent door-to-door 
sales and other frauds involving cars, television 
sets, and home improvements. Methods of possible 
recourse are described. Emphasis is given to 
danger signals which if recognized, could have 
helped to stop each fraud. 



♦Film Fair Communications. Your Right To A 
Hearing. Studio City, CA: Film Fair Communica- 
tions, 1972, 9 min., c, 16mm, film, $130, rental $10, 
ttC207. Champaign, IL: University of Illinois Visual 
Aids Service rental H0S807, $6.35, fc, sg, m/f, jh, 
sh, jc, ad, Spanish version available from Film Fair. 

Cases of wage garnishment, repossession of a 
refrigerator, and eviction due to non-payment of 
rent serve as an introduction to the main case which 
concerns the purchase of a guitar. A court scene is 
used as is a believable session with a judge and two 
lawyers. This film might be useful following 
another film, *There Is A Law Against It." 



♦Guidance Associates. Buyer Beware. tt40S640 {fs 
with rec) or tt^0S657 {fs with c tp), Pleasantville, 
NY: Guidance Associates, 1972, 8 min., fs, $16 or 
$18, fc, sg, i, m/f, sh, jc, ad. 
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This fast moving, easy to follow presentation 
gives a good example of the "bait and switch'' trick 
involving a young couple. Some examples of decep- 
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tive advertising, fraudulent claims, misrepresenta- 
tion, and 5U)me tips on food buying also add to the 
value of the filmstrip. A teacher's booklet includes 
an introduction to the filmstrip with some 
suggested questions and projects and the filmstrip 
script which could be useful in supplementing the 
learning experience. 



♦Guidance Associates. Money Well Spent. tt40S517 
{fs with rec) or ft40S525 [fs vrith c tp), PleasantviUe, 
NY: (hiidance Associates, 1972, Smin.fSf $16,00 or 
$18.00, fc, s(j, I, m/f, sh, jc, aiL 

This appealing presentation is a thought pro- 
voking view of advertising. Some examples of 
impulse buying reflect the powerful effect of adver- 
tising on the sometimes naive consumer. Some 
emphasis is placed on fulfilling individual needs and 
values by careful decision making. A teacher's 
guide includes a summary of the contents of the 
filmstrip, suggested questions and projects and the 
filmstrip script. 



Comparative Economic Systems 
How To Manage Your Income 
Personal Economic Security 

Factual and complete information is provided on 
introductory economics, the economic process and 
personal economics. The film strips are color draw- 
ings. The material is interrelated and could be of 
interest to students who are already motivated to 
investigate the subject. The information can be 
useful to consumers. 



♦National Bureau of Standards. True Standards. 

Washington, DC: National Bureau of Standards, 
1954, 12 min., c, f, free, fc, sg, m/f, sh, ad. 

This film is particularly relev ant to consumers 
because of the inclu.sion of some basic information 
on the metric system. The film is appealing to 
students, not technical but infornriative. It would be 
useful for an introductory lesson on the metric 
system. 



* Journal Films. Consumer Power: Advertising. 

Chicago: Journal Films, Inc., 1971, 22 min., 16 
mm., c, film, $155. Champaign, IL: University of 
lUinms Visual Aids Service rental M5376S, $10. 70, 
fc, sy, m/f, sh, jc. 

This cleverly prepared film holds attention by 
coml)ining valuable information with entertaining 
music and lyrics concerning consumerism. Decep- 
tive advertising puts more responsibility on the 
consumer to interpret the advertising, use the 
information given, recognize empty slogans, and to 
take action when needed. Ralph Nader, and Ted 
Factor, a representative of the advertising busi- 
ness, give commentaries on such things as mislead- 
ing advertising, stimulation of consumption, and 
the role of the consumer. Some emphasis is placed 
on the information obtainable from home economics 
and consumer education courses. The film is open 
ended to encourage discussion. By carefully pre- 
viewing the film, a teacher could help the cLiss gain 
maximum benefit from the information pi esented. 



National Association of Manufacturers, The. The 
American Economic Series- Set I. Introductory 
Economics. H101945 {with rec), ttW2241 (with cas 
sette), tm. New York: McGravj-Hill Films, 1973, 4 
t\ fs, (61 to H5 frames) with rec, n.p., with c tp, 
$7L 75, fc, sg, m/f jh, sh. 
Individual Titles Are: 
The Economy and You 



Sears, Roebuck and Company. Anatomy of a Sale. 

Chicago: Sears, Roebuck and Company, 1972, c fs, 
rec. Study Guide and Reading Script, n.p., fc, sg, 
m/f jh, sh, ad, rl 8-9. 

The Anatomy of a Sale examines the interaction 
in a buying/selling situation, as well as the roles of 
buyer and seller— how they operate, relate, com- 
plement each other, or come into conflict. A Study 
Guide and Reading Script includes behavioral 
objectives for the unit, a short pretest, student 
activities, six sales situations for analysis, a 
glossary of terms, and a crossword puzzle that 
could be used in evaluation. These materials could 
be adapted and made relevant to adults or vocation- 
al students interested in sales. Because a larj^e 
amount of information is included in the filmstrip, it 
may be more effective presented in two or three 
segments. 
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MONEY MANAGEMENT 



Student Reference 
Books and Paperbacks 



CC Hiistings, Paul and Mietus, Norbert. Personal 
SI Finance. New York: McGraw-Hill Book Company, 
I 197% 472 pp., il, 6. tm, $9.95, fc, sg, i jc, ad, rl 
T 12-13. 

This book is concerned with property and income 
as related to the individual's own financial prob- 
lems. The objectives are cognitive at a level of 
synthesis and affective to the level of receiving; an 
awareness of response. One aspect concerns how to 
enjoy property in retirement and dispose of it to 
heirs. It could serve as a guide for personal financial 
decision. 



Thai, Helen M. and Holcombe, Melinda. Your 
Family And Its Money, Boston: Houghton Mifflin 
Co., 1973, 29J^pp., il, h, $5.40, fc, sg, i, sh, jc, ad, 
rl 9-10. 

This book will help students view money in 
terms of family living. Discussed are some facets of 
how money affects the family, such as the social and 
economic setting in which tamilies live, manage- 
ment in family living, and financial information to 
aid in decision making. The last part of the book 
gives information about extra reading, a list of 
teacher references, teaching materials, games and 
multi media kits, learning packets, pamphlets, 
periodicals, transparencies, and addresses for 
teaching material. Selection of basic material is 
good but writing style is in typical textbook form. 



Laas, William. Managing Your Money for Retire- 
ment. New York: Popular Library, 1970, 159 pp., 
it., pb, 95^, fc, sg, i, m/f, ad, rl 9-10. 

This book offers some reassurance and optimism 
to the candidate for retirement. Although physical- 
ly it lacks durability, its contents give valuable 
guidelines for a successful and happy retirement. 
Some important areas covered include housing, 
medicare and medicaid, social security benefits, 
annuities, pensions, and choosing a second career. 



Margolius, Sidney. Hov/ To Make The Most of Your 
Money. New York: Hawthorn Books Inc., 1972, 227 
pp., pb, $3.95, fc, sg, i, sh, jc, ad, rl 9-10. 

This bcx)k covers many areas of money manage- 
ment including stretching your income, how to in- 
crease insurance coverage while cutting premiums, 
building a savings program, meeting a "nancial 
crisis, and wise use of credit. There is a discussion 
on why people have money problems and where one 
could go to get help. Some of the agencies discussed 
are family and government agencies, credit unions, 
and labor unions. Particular attention is given to 
financial problems of young families, relationships 
involving money values between parents and 
adolescents, working wives, and college expenses. 
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West, David A. and Wood, Glenn L. Personal 
Financial Management. Boston: Houghton Mifflin 
Company, 1972, LIV + 705 pp., n.p.,fc, sg, i, m/f, 
jc, ad, rl 12-13. 

The purpose of this text is to present basic con- 
cepts in financial management that can be used as a 
framework for personal financial decisions. It offers 
complete and in-deptl) information on many aspects 
of personal finance, including managing cash 
income, controlling expenditures, taxes, invest- 
ments, owning a business, insurance, and providing 
retirement income. Some of the case studies at the 
end of each chapter give students a chance to 
analyze and apply learning to new situations. 
Personal Financial Managemerit is an advanced 
text, and best suited to college students or some 
adult groups. 



Student Reference 
Pamphlets and Periodicals 



Action for Independent Maturity. Aim's Money 
Management Guide. Washington, DC: Action for 
Independent Maturity, 1972. 330 pp., it., pam, 
single copy free, fc, sg, i, m/f, ad, rl 11-12. 

This pamphlet offers a step4)y-step plan to help 
insure financial security for later life. Aimed at the 
50 and older adults, this booklet offers suggestions 
for taking an inventory of what one has and for pre- 
dicting what one will reali.stically need to aim at 
meeting one's goals. 
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Ass(M*iat(H] Orrdit Bureaus, Inc. How to Manage 
Your Money Cleverly. Houston, TX: Associated 
Credit Bureaus, Mr., I!f72, 10 pp., ii, pam, n.p.,fc, 
sfh if m/f\ jh, sh, rl 9^10. 

ThLs brief pamphlet gives some helpful guide- 
lines foneerning taking an inventory of finances, 
tips for using credit and figuring the cost of credit, 
and some precautions to take '» :fore you sign. A 
chart that lists types and sources of credit and a 
concise (explanation of some common types of loans 
are given. Also included is a personal budget 
worksheet. 



R *Hete, Channing L., ('o., Inc. Time . . . Your 
(Greatest Asset* Greenfield, MA: Channing L. Bete 
Co., Inc., 1970, 15 pp., il, pam, 25/, fc, sfi, i, m/f, 
jh, sh, rl 

In a simple presentation of cartoon-like charac- 
ters, this pamphlet enables one to reevaluate 
his/her distribution of time. Some helpful tips on 
budgeting time in order to accomplish the most 
with the least amount of time and energy are out- 
lined. This pamphlet could best be used in conjunc- 
tion wiCh units covering value clarification. 



Hete, Channing L., Co., Inc. You Can't Take It With 

You. Greenfield, MA: Channing L. Bete Co., Inc., 
1969, 15 pp., ii, pam, 25/, (less in quantities over 
100), fc, sfi, i, m/f, jh, sh, rl 8-9. 

This pamphlet is factual, short, and very clear. 
It specifically covers wills and trusts in a very 
simple manner. High school students could benefit 
from its definitions, 'alternatives, and summaries. 
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♦Kducational Relations Department, J. (I. Penney, 
Co. Forum- Value Clarification. New York: J. C. 
Penneu, Co., Spring /tiummer 1972, 25 pp., c, ii, 
per, $1.25 (may be available from localJ. C. Penney 
stores.) 

This issue of Penney s Forum entitled "Value 
(Clarification" explores many aspects of valuing. 
Articles discuss what values are, ways of closely 
examining personal values, and how to cope with 
conflicts that arise between traditional values, and 
the changing attitudes of the day. One feature of 
particular consumer interest is entitled '^Values and 
Consumer Decisions," and deals with social trends 
and how they are manifested by consumers. The 
entire issue provides informative and stimulating 
reading for the consumer educator preparing to 
deal with values in the classroom. Also included is a 
consumer buying guide on health insurance that 
could be removed and given to students. 



Federal Reserve Hank of New York. Keeping Our 
Money Healthy. New York: Federal Reserve Bank 
of New York, 1970, 15 pp., ii, pam, single copy 
free, fc, sg, i, m/f, jh, sh, rl 9*10. 

With clever illustrations and simple and clear 
terminology, this pamphlet explains the forms that 
money takes, its use as a medium of exchange, and 
the value of a dollar. In a simple analogy with a 
huge machine, our economy concerning recession 
and inflation is described. Some background on how 
the Federal Reserve System works and how it 
affects money and credit is presented in a very com- 
prehensible way. 



(Johen, tJerome li. Personal Money Management. 

Washington, DC: The American Bankers Associa- 
tiov 1970, 63 pp., ii, pam, n.p., fc, sg, i, m/f, sh, 
jc, (ul, rl 11-12. 

This valuable pamphlet offers useful guidelines 
to aid in successful personal money management. 
Although sometimes prescriptive, this booklet 
offers some clear and concise factual information 
<*oncerriing regular savings, planned spending, 
honif? ownership, insurance, education, investing, 
credit buying, one'j net worth, estate planning, and 
making the most of one's money. Also included is a 
variety of helptul charts tiiat aid in money manage- 
ment. 
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Hafstrom, Jeanne F, and Dunsing. Marilyn M. How 
Your Family Can Live Within Its Income, me, 

IJrhnna, IL: Agricultural Publications, Cooperative 
Kxtenmn Sennce, University of Mnois, 1972, 18 
pp., pant, single copy free, additional copies lOff 
each, fc, sg, i, m/f, sh, ad, rl 9*10. 

This pamphlet is aimed at helping families meet 
their members' needs within their budget. Using 
realistic examples and solutions, this booklet gives 
some tips about such areas as an inventory of one's 
assets as opposed to one s fixed expenditures and 
some helpful steps needed for successful choice 
making. The conclusion of the pamphlet centers on 
the importance of building economic security. 

Hafstrom, Jeanne L. and Dunsing, Marilyn M, 
Money and Your Child. niOUS, Urbana. IL: Agricul- 
tural Publications, Cooperative Extension Service, 
University of Illinois, 1971, 19 pp., pant, single copy 
free (iuldilional copies 10^ each), fc, sg, i, m/f. sh, 
ad, rl JO'll. 

This pamphlet offers some helpful guidelines to 
aid in teaching money management to a child. Such 
topics as the source of money, an allowance, earn^ 
ing. using, sharing, saving, and spending money 
are reviewed. 



Hawver. Carl F.; Hurkhart. Roy A.: and Peterson, 
Jan'.es A. Money and Your Marriage. Washington, 
DC: The National Consumer Finance Association, 
W72, S2pp., il, pavi, 35/, fc, sg, i. m/f, sh, fc, ad, 
rl 8-9. 

This easy to-understand booklet covers various 
topics in a clear and concise way. The specific 
categories include setting goals, money manage* 
ment, credit and its use, housing choices, extra 
income, financial security, and steps in problem 
solving. After each category a short list of true* 
false questions help reinforce the learning. 



que.stions concerning legal rights and obligations 
are covered in a practical, common sense way. 



Institute of Life Insurance. A Date With Your 

Future. New York: Institute of Life Insurance, 
197!2, 34 pp., il, pam, limited number free, fc, sg, t, 
m/f, sh, ml, rl 10*11. 

This handy pamphlet offers some tips on 
planning for a successful future. Kach chapter in- 
cludes a brief discussion and some suggestions for 
class activities and problems covering areas such as 
future planning— one's job, wedding, and family. 
Although somewhat prescriptive, this pamphlet 
could be useful for selected groups based on their 
goals. 



Institute of Life Insurance. The Family Money 
Manager. tt20S, New York: Listitute of Life Insur- 
once, 1973, 4 pp., il., pam, free, fc, sg, i, m/f, sh, 
iul, jc, rl 10*11, 

The importance of an inventory of income and 
output is stressed as a beginning to successful 
money management. This pamphlet offers a helpful 
chart and some directions concerning its use. The 
chart includes spaces for income, fixed expenses 
and obligations, an emergency fund, and weekly 
living expenses. 



Margolius, Sidney, How to Stretch Your Money. 

tt302A, New York: Public Affairs Committee, Inc., 
1972, 24 pp., a, pam, 35/, fc, sg, i, m/f, sh, jc, ad, 
rl 11-12. 

This clear and concise pamphlet offers guidelines 
for successful money management. Sorie realistic 
and helpful steps to follow in planning a budget, 
along with a chart to record monthly spending is 
given. Also included are some valuable tips on food 
buying and shopping for credit. 



Illinois State Rar Association. Wills— Their Impor* 
tance and Why You Should Have One. Springfield, 
IL: Illinois State Bar Association, 1969, 5 pp., il., 
pam, free, fc, sg, i, m/f, sh, jc, ad, rl 10-1 L 

This simple pamphlet introduces the need and 
reasons for having a will. Sonu^ frequently asked 
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Money Management Institute. Children's Spending. 

Chicago: Household Finance Corporation, 1971, 36 
pp., ?7., pam, 25/ or for set of 12 comprehensive 
consumer education booklets, fc, sg, i, m/f, ad, 
rl lO'lL 

This valuable booklet is aimed primarily at 
parents but could be helplul to junior high teachers 
as a reference when teaching a child or children how 

manage money. With a difference in age. the 
needs and wants of a child differ. This booklet offers 
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a chart which could be uHcd as a guideline for deter- 
mining the amount of money a child needs and some 
possible soun:cs of money for children. 



Money Management Institute. Reaching Your 
Financial GoeIn. Chxvagu: Household Finance 
Corjmration, 1971, 32 pp., il, pam, or $S set of 
12 comprehensive consumer education booklets, fc, 
sy, 1, m/j\ rl 10-lL 

This well organized b(K)klet is a step-by -step 
approach to realistic money management, A variety 
of charts could help one determine his/her goals, 
expenses— fixed and flexible, and net worth. The 
personal satisfaction gained from sucwssful money 
management is stressed. 



Money Management Institute. Your Shopping 

Dollar. Chicdf/o: Household Finance Corjyoration, 
1972, 31 pp., il, pam, 25^ or $3 for a set of 12 corn- 
prehensive consumer education booklets, fc, sg, iy 
m/f, sh, jc, ad, rl lO-lL 

Material is divided into four sections. These 
sections are: You, The Shopper; You, The Purchas- 
ing Agent; You, The (Customer; and You, The 
Citizen, These areas are examined in terms of 
values, goals, resources, shopping skills, obtaining 
buying information, knowing the stores, using cash 
or credit, shopping etiquette, and communicating 
with business. Finally, a brief explanation of the 
citizen's role and the importance of a citizen's 
understanding our economic system. 



Morrill, George P. It*s Your Money. Columbus, OH: 
Xerox Education Publico turns, 1971, k7 pp., ii, 
pam, 40/, fc, sg, i, m/f, jh, sh, rl 8-9. 

Although a bit dated, this booklet offers some 
realistic situations concerning loans, credit cards, 
installment buying, and consunu^r protection aimed 
at the high school student and the young adult. Also 
included are some kinds of advertising and sales 
promotions which could help the consumer to 
become a wiser shopper. 



Roman. John V. and Finch. Robert. Family Finan- 
cial Management. tf(il36, Cinciyimti, OH: Souths 
Westf^m Publishing Co,, 1970, 63 pp., ii, pam, 
$i.6Jf, fi\ sg, i, m/f sh, rl 10-11. 

This practice set gives the student practical 
exprrirnce with the use of various busin(?ss papers 



including bills, receipts, bank statements, checks, 
and deposit slips. The set includes transactions and 
business papers, a record book, a checkbook, and a 
general file, The i^;et requires the student to keep 
track of a specific family's records for three months 
to determine the most efficient use of their 
economic resources. 



Udvari, Stephen S. and Laible, Janet. Family 
Money Management. Austiyi, TX: Steck-Vaughn 
Co., 1973, 95pp., il.y pam, $1.H, fc, sg, i, m/f sh, 
ad, rl6^7. 

One of the Family Development Series adapted 
from matprials produced by the R 1) Project of the 
University Television Center, The University of 
Wisconsin Extension, this pamphlet deals with 
handling the family income, Specific chapter titles 
are; Understanding Your Income, Figuring Your 
Kxpenses, Family Spending Plan, Understanding 
Credit, and Family Financial Security. 



Student Reference 
Other Printed Materials 



Associated ('redit Bureaus, Inc. Money Manage* 
ment Worksheet. Houston, TX: Associated Credit 
Bureaus, Inc., 1973, chart, 9/each,fc, sg, /. m/f, jc, 
ad, rl 8-9. 

This budget form helps one to list his/her fixed 
expenditures, bills, and savings. A second column 
allows for adjustments in one's present money 
management. 
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Teicher Reference 
Books and l^aperback^ 



♦Simon, Sidney B.; Howe, Leland W.; and 
Kirsohenbaum. Howard. Values Clarification, New 

York: Hart Puhlishiiig Company, 1972, 397 pp., pb, 
S3. 95, ft\ sg, U Wf, jh, sh, Jc, ad. 

This book uses the values-clarification approach 
for the process of valuing. The manual is a hand- 
book of practical strategies for building Louis 
Kaths' seven sub-processes of valuing. It provides 
79 specific practical strategies to help students in 
value-clarification. The activities and strategi(»s 
cover a wide range of subjects and encourage a 
classroom atmosphere of openness, honesty, 
acceptance and respect. Value clarification is an 
integral part of the consumer s decision making 
process. 

Teacher Reference 
Pamphlets and Periodicals 



Money Management Institute. Your Guide For 
Teaching Money Management. Chicago: Household 
Finance Corporation, 1970, 30 pp., pam, 25f!. 

Suitable for use with groups of different ages, 
income and ability levels, this booklet emphasizes 
consumer economic understanding related to 
personal and family finance. The concepts covered 
include values and goals, money income, money 
management, consumer buymanship, consumer 
credit, savings, insurance and investments, and 
consumer rights and responsibilities. Some sugges- 
tions for student discussion, individual activities, 
and group projects are given. A listing of various 
associations, private burlinesses, and government 
agencies that provide additional resource materials 
and consumer information is also included. 



Teacher Reference 
Other Printed Materials 



Changing Times p]ducation Service, Editors of. 
Money Management. Washington, DC: Changing 
Times Education Service, 1973, 6 part resource kit, 
includes 2 student booklets each for 30 students, 
$^9.50, replacement booklets m sets of 2 per 



PI»»iiM» r»»fpr to thf? Irst of Puhli'.hiirs Paqe 78 for 
rumptetf* iidriffissifs of uublisf»»?rs and siippfrors 
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student HO^ per set, fc, sg, u m/f, &h, jc, ad, rl of 

student materials 7-8. 

The kit contains five packets. These packets are 
titled: Karning, Saving, Budgeting, Borrowing, and 
Spending. The individual packets contain wall 
charts, cartoons, .student booklets, student activity 
files, transparency masters, transparencies, games, 
reading and resource list and other mi»terials useful 
in teaching. A teaching guide is included. The kit 
should be valuable in stimulating interest in this 
area of consumer education. 



♦Educational Relations Department, J. C. Penney, 
Co., Inc. An Introduction to Value Clarification. 

tt8S950, New York: J, C. Penney, Co., Inc., 1972, 
teacher resource kit, $8.75, {free loan from local 
J. C. Pe7iney stores). 

This set of material is based upon a process of 
value clarification. Included in the set are seven 
"strategies" aimed at raising an individual's ques- 
tions concerning his/her values. This innovative 
presentation offers a variety of reference material 
ranging from a Forum magazine on "Value Clarifi- 
cation," to transparencies, worksheets, flash cards, 
and charts. This presentation could be successfully 
used with various high .school, junior college, and 
adult groups and is a necessary basis for consumer 
decisions. 



Audio Visual Material 



*Aims Instructional Media Services, Inc. The CC 
Money Tree, HI 931, Hollywood, CA: Aims Instruc- 
tional Media Services, Inc., 1972, 20min., c, 16mm. 
film, $270, 1 to3 day rental $25, fc, sg, m/f, sh, jc. 

The urgent need for an understanding of the 
importance of money management and an under- 
standing of consumer credit is dramatically shown. 
The story concerns an attractive young couple 
whose marriage has been torn apart by financial 
problems. This emotional presentation definitely 
makes its point and could open the way to meaning- 
ful discussion. A study guide and lesson plan 
accompany the film. Careful previewing could aid a 
teacher in preparing appropriate introductory 
remarks for the viewing group. 

Kyi' Gate House, Understanding Values. tiTX448, 
Jamaica, NY: Kye Gate House, n.d., 6 fs with c tp 
$62.75, individual filmstrip $8.25, individual 
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mssettf> $5.50, fc, sg, i, m/f, jX sk. 
The set invludes: 

XUHA Stenlmu 
*XU81i Cheathm and Chiseling 
*XUHV Lies, Haif 'Truths and Untold Truths 

XUHD Other's Values/Your Values 
*XHHE Who Cares, Stayinn Involved 
*XH8F Right, Wrong or Maybe 

On the basis of black and white pictures and 
printed script, this set of filmstrips offers some 
thoiifjht provoking situations which require some 
reevaluatiun and understanding of one's values. 
This set aids in laying groundwork of values for 
consumers. The situations are open ended and could 
be best used as a basis for discussion of possible 
alternatives. The set covers such areas as stealing., 
cheating, truthfulness, weighing others' values, 
and getting involved. Although the set is mainly 
aimed for use with senior high students, the set 
could also be very valuable on the junior high level 
with selected students. 



(tuidance Associates. Developing Values. P/eo^ani- 
ville, NY: (kiidance Associates, 1973, c, fs - rec, 
$16.00, fc, 6(/. I, m/f, sh. 

This package containing two filmstrips and 
accompanying record provides an excellent means 
for students to begin exploring and clarifying their 
values. The first filmstrip covers the development 
of values, including factors in the environment that 
affect values, such as parents, friends, school, and 
the culture in general. The second includes three 
situations in which the characters are faced with 
value choices. It is organized so that discussion can 
immediately follow each situation. The Discussion 
Guide includes objectives, discussion questions, 
summary of the contents of the filmstrips, and addi- 
tional student activities. Samual Wagonfeld, M.D., 
served as consultant. The development of values 
can be a vital base for consumer decisions. 



Guidance Associates. Setting Goals. H9C'103 166, 2 
fs with rec $37.50 or tt9C'103 2 fs urith c tp 
$hL50, Pleasantville, MY: Guidance Associates, 
1973, 2 fs, 13 min. and U min. fc, sq, i, m/f. 

These filmstrips aimed at the high school 
student present four realistic situations which in- 
volve serious decision making. These transitions 
from adolescence to adulthood could be presented 
independently of the others according to the needs 
and the interests of the students. Careful preview- 
ing would aid in determining the suitability to 
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specific students. A teacher s guide with a sum- 
mary of the filmstrips and some suggested discus- 
sion questions is included. Setting goals is one step 
to effective consumer decision making. 

Institute of Life Insurance. Marriage and Money. CC 

Ridgefield, NJ: Assodaiion-Sterling Films, 1973, 
70 frame, c, fs, 15 min., rec ore tp, $4^20, fc, sg, i, 
w//, sh, jc, ad. 

A young married couple learns to identify their 
financial goals and mak'^ decisions. Careful pre- 
viewing could enable a teacher to be prepared for 
the stop-and-discuss topics which are included and 
to gain maximum discussion benefit from the 
realistic possibilities opened for solving the 
situation presented. 

Money Management Institute, ed. Money Talks. 

Chicago, IL: Household Finance Corp,, 1973, c, fs, 
rec, Wh min., tm, set of 50 student leafletSt $3.50 
fs - rec and leaflets, additional sets of 50 leaflets 
$1.00, fc, sg, i, sh. 

Money Talks outlines the fundamental steps in- 
volved in money management, then presents three 
realistic case situations demonstrating money 
management problems that arise with financial in- 
dependence and marriage. The Teacher s Guide and 
Script Text outlines related activities and presents 
questions for discu^^ ion, both appropriate for 
emphasizing generalizations given in the guide. 
Also included is a set of leaflets that serve as work- 
sheets for making a money management plan based 
on students* own personal situations. These 
materials might be best suited to those students 
with little or no money management experience. 



Turner, Howard. Making Ends Meet. Plea^antviUe, 
NY: Guidance Associates, 1972, c, 8 min., fs, rec, 
$16.00, fc, sg, i, m/f, sh, ad. 
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This filmstrip points out how money manage- 
ment involves planning, keeping track of expenses 
to get an idea of spending patterns, and considering 
both fixed and flexible expenses. It makes excellent 
suggestions as to how income remaining after fixed 
expenses are met can be increased by cutting costs 
in other categories. Emphasis is placed on the fact 
that budgeting is an individual matter, although 



many people may share the problem of a limited 
income and nearly unlimited expenses. The film- 
strip is especially suited to Spanish-American 
groups. Although a great deal of information is 
included in a short period of time, the teacher's 
guide suggests projects and discussion questions 
that supplement and provide excellent follow-up for 
the filmstrip. 



Ploaso refer to the List of Publishers. Page 78 . for 
complBte fiddressos of publishers ond suppliers 



ERIC 



40 



33 



CONSUMER CREDIT 



Student Reference 
Pamphlets and Periodicals 

Associated Credit Bureaus, Inc. Consumers, Credit 
Bureaus, and the Fair Credit Reporting Act. 

Houston, TX: Associated Credit Bureaus, Inc., 
1971, 6pp., pam, $3.15/50, fc, sg, i, m/f, sh, jc, ad, 
rl 10^11. 

This pamphlet explains the function of the credit 
bureau ♦ the consumers* rights in relation to his 
credit file, and legal requirements for the operation 
of credit bureaus. 



Better Business Bureau. Tips on Sales Contracts. 

1^208, Chicago: Better Business Bureau of Chicago, 
1972, 5 pp., il., pam, 5^, fc, sg, i, m/f, sh, jc, ad, rl 
11-12, available in Spanish. 

This cartoon-illustrated foldout pamphlet empha- 
sizes how binding a contract is, the items a contract 
should contain, and the things to look for before 
signing. Two-color print is used to present case 
examples and principles in an easily understood 
manner. 



Board of Governors of Federal Reserve System. 
What Truth in Lending Means To You. Washing- 
ton, DC: Board of Governors of the Federal Re- 
serve System, n.d., 5 pp., pam, single copy free, 
classroom quantities may be requested, fc, sg, i, 
m/f, sh, jc, ad^ rl 10-11. 

In readable layman's terms, this pamphlet clear- 
ly explains the implications of the Truth in Lending 
Law to the consumer in relation to interest charges, 
credit cards, advertising, cancellations and 
penalties for violations. This is valuable information 
regarding the rights of the borrower. 



Maf.strom, Jeanne L.; Dunsing, Marilyn M.; and 
Schnittgrund, Karen P. Consumer Credit, Uses, 
Costs, Laws. Circular 1087, Urhana, IL: Agricul- 
tural Publications, Cooperative Extension Service, 
University of lUinois, 1973, 24 pp., pam, single copy 
free, 15^ in quantity, fc, sg, i m/f, jc, ad, rl 11-12. 

Two types of consumer credit, cash credii and 
merchandise or sales credit, are presented. Addi- 
tional information includes consumer credit 
agencies, credit cards, figuring interest costs, com- 
paring credit cards, comparing credit costs, and 
regulation of consumer credit by laws and agencies. 
Exercises for use by the consumer are also shown. 
The approach is a family's decisions about the use of 
credit with the advantages and disadvantages 
clearly and concisely stated. 

Margolius, Sidney. A Guide To Consumer Credit. 

New York: Public Affairs Committee, Inc., 
1970, 2U pp., il, pam, 35^, fc, sg, i, m/f, sh, jc, ad, 
rl 10-11. 

This factual pamphlet deals with the pitfalls and 
the advantages of credit, types of credit available, 
comparison of sources, factors affecting the cost of 
credit, garnishment, handling a debt crisis, credit 
insurance and consolidation loans. Details given 
concerning these topics could be helpful to con- 
sumers. 



Money Management Institute. It's Your Credit- 
Manage It Wisely. Chicago: Household Finance 
Corporation, 1970, 42pp., il., c, pam, 50ff or $3 for 
set of 12 comprehensive consumer education book- 
lets, fc, sg, i, m/f, sh, jc, ad, rl 11-12. 

This booklet treats the subject of credit in more 
depth than other student publications reviewed in 
this section; thus it may be of interest to people 



Gunther, Max. What To Do When Your Credit 
Slips. Houston, TX: Associated Credit Bureaus, 
Public Relations Department, 1972, 2 pp., magazine 
reprint, 90^/100, fc, sg, i, m/f, sh, jc, ad, rl 8-9. 

This reprint from True magazine presents valu- 
able information regarding procedures to follow 
when one cannot meet his financial obligations, 
one s rights concerning his credit bureau file, and 
dealing with collection agencies. The information is 
presented in t very readable style. 
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activity seeking credit information beyond basic 
principles. Information is thoroughly presented so 
no background knowledge is necessary fjr its use. 
While it adequately covers sources, types, advan- 
tages and disadvantages, it also discusses history of 
credit, its role in our economy, a thorough chart 
comparing sources, different methods of computing 
costs, and a glossary. A 1974 reprint will be avail- 
able soon. 



National Consumer Finance Association. Using 
Tomorrow Money. Washington, DC: National 
Consumer Finance Association, n.d., 28 pp., il, c, 
paw, 5f^, fc, sg, i, m/f, sh, jc, ad, rl 9-10. 

Using drawings as parts of sentences which dis- 
cuss family expenditures, this cartoon-illustrated 
pamphlet introduces these three kinds of money 
available: yesterday money (savings),*today money 
(current income and demands on it), mid tomorrow 
money (credit). These aspects of tomorrow money 
are discussed: reasons for using it, types available, 
the "Golden Rules" of using credit, information re- 
quired by the lender, and the Federal Fair Credit 
Keporting Act. 



Information. Services, 1972, 19pp., il., c, pam, 5^, 
fa, sg, i, m/f, sh, jc, ad, rl 6-7, available in Spa7iish. 

While emphasizing the positive aspects of credit 
use, more than the negative, this pamphlet pre- 
sents Sears' credit application, in.stallment contract 
and monthly statement as good samples for the 
student to study. The pamphlet explains revolving 
and installment credit, and planning wise use of 
credit, and includes a form for a personal monthly 
financial plan. 



U.S. Department of Agriculture. Consumers* Quick 
Credit Guide. HOlOO-02688, Washington, DC: 
Government Printing Office, 1972, 2 pp., it., pam, 
5i<, fc, sg, i, m/f, sh, jc, ad, rl 8-9. 

This concise foldout pamphlet presents valuable 
information to the user of credit in list form. It 
covers understanding the cost of credit, things to 
consider before signing, and spending wisely. 
Clever cartoon characters add appeal. 



Student Reference 
Other Printed Materials 



MM Schnittgrund, K. P.; Hafstrom, J. L.; and Dunsing, 
M M. The Johnsons, Credit Series. HEE 3794-98, 
Urbana, IL: Home Economics Cooperative Exten- 
sion Service, University of Illinois, 1972, 9-10 pp., 
pam, 50^ the set of5,fc, sg, i, m/fjh, sh, ad, rU-5. 

Individual pamphlets are: How the Johnsons 
Face a Money Emergency, How the Johnsons Look 
for a Place to Borrow Money, How the Johnsons 
Compare the Cost of Credit, How the Johnsons 
Find Out if They Can Afford Credit, and How the 
Johnsons Solve Their Money Emergency. Prepared 
for adults, the pamphlets, printed on colorful paper, 
are clearly, concisely and accurately written. Con- 
crete and realistic examples from low income 
families are cited. Step-by-.step processes of deci- 
sion making, selection of available credit, compara- 
tive costs of credit, capacity to afford credit, and a 
workable solution to a money emergency are re- 
viewed and carefully examined. 



Sears, Roebuck and Company. Using Retail Credit, 

Chicago: Sears, Roebuck and Company, Consumer 



Please fiifer to the List of Publishers. Page 78 . for 
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Wiese, Alice. Rate Your Credit. Urbana, IL: Divi^ 
sion of Home Economics Education, University of 
Illinois, 1973,24 pp., sti, $2.00 fc, sg, i, m/f jh, ad, 
rl 34. 

This is a two-part package to teach the compo- 
nents of a credit rating. The first is a self-teaching 
kit with a scoring device through which the learner 
scores himself on several factors (e.g.. age, income, 
employment) and discovers whether his total score 
makes him a suitable credit risk. The second part is 
a game which the teacher may use for two or more 
in which the object is to improve the factors and 
become able to secure credit. The material is suit- 
able for youths and adults of different abilities. 



Audio-Visual Materials 



Bycel, Henjamin. Our Credit Economy. Pleasant- 
ville, NY: Guidance Associates, 1969, c, 19min.,fs - 
rev, $16.00, fc, sg, i, m/f, sh, ad 

This package contains two filmslrips that deal 
with the following questions: 1 ) In a credit 
economy, is it desirable for people to live beyond 
their means? 2) Through credit bureaus, is credit 
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information too easily oxehanged? Because the film- 
strips were made before passage of the Fair Credit 
Reporting Act, much of the information presented 
by Senator William Proxmire in Part 2 is now out- 
dated. However, Part 1 and portions of Part 2 still 
pnjsent interesting arguments on the pros and cons 
of extensive use of credit. The package would prob- 
ably be most effective after .students have been 
introduced to how credit operates and the uses of 
credit. Teacher's Manual includes some good ques- 
tions for class discussion. 



('hanging Times Education Service, Editors of. So 
You Want To Use Credit. Washington, DC: 
Changinq Times Education Service, 1972, 2 c, fs, 2 
rec or 2 c tp, 6 ii. master copies, tm, $39.00 with 
rec, $43.50 with c tp, fc, sg, i, m/f, sh, jc, ad. 

The two filmstrips in this resource kit present 
six realistic situations that dramatize the meaning, 
use. responsibilities, and risks of credit. The film- 
strips are organized so that the program can be 
stopped for discussion immediately following each 
situation. Also included are six information sheets 
that may be used in making transparencies or 
dittos. A Guide to Teaching offers key concepts and 
generalizations, questions for Inquiry and discus- 
sion, and student activities. The filmstrips are fast- 
moving, and the student activities provide interest- 
ing learning experiences. 



Tr Doubleday Multimedia. Your Money— Now You 
See It, Now You Don't. Santa Ana, CA: Doubleday 
Multimedia, 1972, U min., 72 frames, c, fs, tm, 
m021 rec $13.50, m022 c tp $15.50, fc, sg, i, m/f 
sh. jc. 

An eager young wage earner learns some diffi- 
cult lessons about paychecks, credit, and paying for 
credit. A clear and well illustrated section explains 
payroll deductions and their benefits to workers of 
all ages. Although his income is less than expected, 
the young man purchases a car on installment pay- 
ments. p:cstasy turns to agony as he learns a harsh 
lesson in economics. The events in the story could 
happen. The points made in the story could be very 
useful to young consumers. The teacher's manual 
includes some suggested activities, although the 
I'ilmstrip itself will probably start .some lively 
di.scussiiin . 



*Film Fair (Communications. Read Before You 
Write. HCm, .Studio City, CA: Film Fair Com- 
tnntnrafiou.s, 1972, fi win., r, 16 mm. film, $100, 
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rental $10, fc, sg, m/f, jh, sh, jc, ail, Spanish 
version is available. 

Prospective customers are reminded of impor- 
tant points about installment purcha.ses by a televi- 
sion program which is playing in a store where they 
are shopping. Clear and factual information is 
presented. 



♦Guidance Associates. The Price of Credit. m3582 
[t's with rec) $17.50 or m3590 ifs with c tp) $19.50, 
PkasantviUe, NY: Guidance Associates, 1972, 9 
7nin., fs with rec or c tp, fc, sg, i, m/f sh, jc, ad. 

This thought provoking presentation offers a 
reali.stic example of the misuse of credit. The initial 
steps in buying a used car on credit— from shopping 
for credit, learning details of the contract, and 
figuring the co.st of credit to repossession for non- 
payment—are outlined. A helpful teacher's guide 
including suggested questions and projects and a 
copy of the filmstrip script are included. 



♦Journal Films. Inc. Your Credit is Good. Chicago: 
Journal Films, Inc., $175. Champaign, IL: Univer- 
sity of Illinois Visual Aids Service rental n5397Jt, 
$7.90, 1972, 15 min., c, film, fc, sg, m/f sh, jc. 

The .stories of installment contracts signed by 
two teenagers show that what is written on the 
paper is more harsh and binding than what they 
thought they were hearing from the sales person- 
nel. The use of very realistic situations, common 
phrases, use of actual figures from the transactions 
with charts of comparisons make this a believable 
and moving film. 
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Money Management Institute. Be Credit Wise. 

Chicago: Household Finance Corporation, 1970, c, 
fs, rec, Narration and Picture Guide, tm, $2.50, fc, 
sg, m/f, sh. 

Be Credit Wise introduces to students the funda- 
mentals of consumer credit, including types and 
sources, how to evaluate them, the possible 
benefits of using credit, and problems that can arise 
with its misuse. A Teaching Guide offers concepts 



and generalizations, questionnaires and pretests, a 
listing of sources of information, and a variety of 
learning experiences, including open-end situations 
and group projects. Because the filmstrip covers a 
great deal of information, the teacher may wish to 
present it i.i segments, e.g., types of credit, 
shopping for credit, and credit as part of money 
management. Students from lower socio-economic 
levels may have trouble relating to the filmstrip 
characters and situations. 



Please refer to the List of Publishers. Page 7fi . for 
compf»M addresses of publishers and suppliers 
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Student Reference 
Books and Paperbacks 



increase the value of the house, Another section 
deals with selling the house for the highest price 
and finally a homeowners checklist. Material is 
somewhat prescriptive. 



Garrett, Pauline G. Consumer Housing. Peoria, IL: 
Chas. A. Bennett, 1972, 26U pp., ii, pb, list price 
$5. an, school price $3.96, fc, sg, i, m/f, sh, jc, ad, 
rl 1M2. 

This is a detailed approach to home buying which 
includes information of factors relevant to planning 
a livable home. Other areas discussed are home 
improvement and repair, functional choice of furni- 
ture, financing, insurance, pest control, plumbing, 
heating and air conditioning and even brief informa- 
tion on growing lawns. One chapter deals with 
housing for the elderly and physically impaired. 
Another chapter presents some ideas on social 
responsibility in housing. There are suggestions to 
further learning experiences and thought pro- 
voking questions at the end of each chapter. Selec- 
tion of basic material is good but writing style is in 
typical textbook form. 



Lass, William M. ''Lawyers Title'' Home Buying 
Guide. New York: Popular Library, 1969, 160 pp., 
pb, 95^, fc, sg, i, m/f, sh, jc, ad, rl 10-11. 

A comprehensive guide that describes the 
process of home buying, this book considers such 
areas as location, dealing with a real estate broker, 
dealing with a developer, the elements of good 
design, what is good construction, and how to close 
the deal. One chapter deals with title insurance and 
it should be noted that Lawyers Title is a title 
insurance company. It is somewhat prescriptive. 
The quality of book binding is poor. 



Watkins, A. M. How to Avoid the 10 Bigge§t Home 
Buying Traps. New York: Hawthorn Books Inc., 
1972, 180pp., ii, pb, $2.95, fc, sg, i, m/f, sh, jc, ad, 
rl 7-8. 

The most common traps and mistakes made in 
houses and how to avoid them are fully discussed. 
Some examples are the unforeseen expenses of 
closing costs, taxes, lawns and landscaping for a 
new house, and replacement of obsolescent 
furnaces and water heaters in the older home. 
Another area requiring scrutiny is the mortgage 
payment. It emphasizes the importance of shopping 
for a house. A checklist is given to be used before 
buying or building. 



Watkins, A. M. How to Judge a House. New York: 
Hawthorn Books Inc., 1972, 86pp., il., pb, $1.50, fc, 
sg, i, m/f, sh, jc, ad, rl 7-8. 

A prospective home buyer is giv^n guidelines in 
such areas as how much one can afford to spend, 
major upkeep expenses, judging the structure, and 
obtaining a mortgage. Also included is a checklist 
for shopping for and buying a house. Some parts are 
somewhat prescriptive. 



XYZYX Information Corporation. H.E.L.P, (Home 
Emergency Ladies' Pal). New York: Crown 
Publishers, Inc., 1972, 154 pp*, H*, pb, $L99, sg, i 
f, sh, jc, ad, rl 9-10. 

Proper repairs and maintenance can help the 



Watkins. A. M. The Home Owners Survival Kit. 

New York: Hawthorn Books Inc., 1971, 242 pp., ii, 
pb, $6.95, fc, sg, i, m/f, sh, jc, ad, rl 8-9. 

Detailed advice is given on solving the most 
common problems of home ownership and how the 
home owner may save some money. Some of the 
areas are property taxes, utility bills, heating, air 
conditioning, and maintenance. Included is a 
chapter on the cost home improvements, 
^ remodeling and how much these improvements 
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consumer protect his housing investment. This 
book is intended to be of help in a home emerf^ency 
and also includes useful maintenance information. A 
clear intioduction explains how to make best use of 
the book. E.xplicit illustrations and directions are 
used throughout. Repair jobs have been broken 
down into simple steps with cautions and warnings 
when appropriate; e.g., warning— do not use a 
flame to locate a gas leak. These sections are 
included: emergency home supplies, electrical, gas, 
plumbing, carpentry, emergency medical aid, tips 
for being away from the home, and a woman's guide 
to survival. The book is intended for women but the 
home repair sections could provide useful informa^ 
tion for anyone who is responsible for the care of 
living quarters. 



Student Ueference 
Pamphlets and Periodicals 



American Movers Conference. Tips on Moving. 
Ckicaf/o: Better Busiyiess Bureau of Chicago, n.d., 7 
pp., pain, 5/, /c, Si), i, sh, jt\ ad, rl 9-10. 

Twenty-two principles concerning various 
aspects of moving are stated and each one is 
explained. Some of these principles involve plan- 
ning the move, rates and charges, the estimate, 
<lelivery date, damaged or lost items, servicing of 
appliances, and transportation of valuable items or 
pets and plants. 



Amoco Oil Company. When The Heat's On. 

Ckiaif/o: Amoco Oil Company, 1973, 20 pp., c, il, 
pam, free in classroom quantities, fc, sg, i, m/f, sh, 
jc, ml, rl 9^10. 

This pamphlet is seasonal— it was meant to be 
read in the fall—and it contains information to help 
reduce heating waste and thus help a consumer get 
the highest possible value from his heating dollar. 
The illustrations are very appealing and the infor- 
mation is more complete than that found in many 
other current publications. Topics covered are 
insulation, weather stripping and caulking, storm 
windows, proper humidity, the thermostat, and 
maintenance. Unfortunately, the final service* 
checks listed are only for those people who heat 
V ith oil or LV gas. 



Hete, ('banning L. Co., Inc., How to Buy a Home. 

Grevnfiehl MA: Chnnning L. Bete Co., Inc., 1973, 
15 pp., c, iL, pam, 25/ Ues^s in quantities over 100), 
fc, sg, i, m/f, sh, jc, ad, rl 8-9. 

In easy-to read formj^, this pamphlet covers the 
highlights of how much a family can afford for a 
house, the location, checking the structure, and the 
financing. 



Hete, Channing L. (j).. Inc., How to Finance a 

Home. Greenfield, MA: Channing I,. Bete Co., Inc., 
1972, 15 pp,, r, pam, 25/, iless in quantities over 
100), fc, sg, i, m/f, sh, jc, ad, rl H-9. 

In easy lo read format, this pamphlet touches on 
some information about buying a house, mortgages, 
loan applications, and closing. 



Hetter business Bureau. Central Air Conditioning. FA 

Chicago: Better Business Bureau of Chicagtp, 1971, 
U pp., iL, pam, 15/, fc, sg, i, m/f, sh, jc, ad, rl 8-9. 

A brief description of central air conditioning, its 
benefits and operation is given. Included in the dis- 
cussion are installation cost, maintenance, and 
operating tips to be considered by the consumer in 
buying air conditioning for the home. 



('onsumer Affairs, Office of. 11 Ways To Reduce 
Energy Consumption and Increatie Comfort in 
Household Cooling. H0303'0876, Washington, DC: 
Government Printing Office, 1972, 20 pp., c, iL, 
pam, 30/, fc, sg, i, m/f, jc, ad, rl 13- U. 

This pamphlet, because of the excessively high 
reading level is appropriate for advanced students. 
The concepts described in depth, and illustrated, 
are: air infiltration and leakage, windows, 
insulation, attic ventilation, internal heat genera- 
tion, cooling units, operating practices, mainte- 
nance, house exteriors, and houses without air con- 
ditioning. Specific suggestions or methods are 
listed under each concept, and a general introduc- 
tion {^recedes all. The information could be useful in 
a consideration of maximum value from a con- 
sumer's energy dollars. 



Ple.iso refer to the List of Publishers. Page 78. for 
comptoW addresses of publishers and suppliers 
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Consum(?r Affairs, Office of. 7 Ways To Reduce 
Fuel Consumption in Household Heating . . . 
Through Knergy Conservatioa. ^3030-01086, Wnsh- 
ington, DC: Government Printing Office, 1972, 9 
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PPm t% iL, pam, 35^, fc, sg, i, m/f, $h, jc, (id, rl 
11-12. 

This pamphlet contains .several methods for 
improving personal comfort, reducing heating 
costs, and conserving household fuel. The seven 
topics (weatherstrip, storm windows, insulation, 
heating plants, draperies, attic air leakage and 
ventilation, and utilities) are each illustrated specif- 
ically and described in detail. This reference is for 
the advanced student interested in obtaining better 
heating for minimum cost. 



("onsumers* Research, Inc. Mobile Homes, Recrea* 
donal Vehicles. Washington, NJ: Consumers' Re- 
search Inc., 197 U 5 pp., pam, 40^, fc, sg, i, sh, jc, 
iul, rl 10-11. 

General information is presented on mobile 
homes. Some factors covered are mobile home 
widths, standards, evaluating the quality of the 
home, thermal comfort, and finding a mobile home 
park. There is a brief paragraph on modular homes. 
Five basic types of recreational vehicles are listed 
and information given about how to select such a 
v<»hicle. There is a listing of some manufacturers of 
mobile homes, recreational vehicles and modular 
homes. A short list of guides and directories that 
would be useful to a camping enthusiast is included. 

FA Department of Environmental Control. 101 Ways 
To Conserve Electricity At Home. Chicago: Com- 
monwealth Edison, n.d., 23 pp., c, iL, paw, free.fc, 
sg, h m/f, sh, jc, ad, rl 9-10. 

The first 41 tips in this pamphlet are concerned 
with home comfort, cooling, heating, and water 
heating. The remainder of the hints are related to 
large and small appliances. Although some of the 
methods are prescriptive, the reader can easily 
understand why his actions will reduce electrical 
usage because of the written explanations. Reduced 
and more efficient usage of electricity may result in 
reduced costs to the consumer. 



Department of Housing and Urban Development. 
Buying And Financing A Mobile Home. Washing- 
ton, DC: fl.S. Government Printing Office, 1973, 8 
pp., pam, free, fc, sg, i, sh, jc, ad, rl 10-11. 

This ptamphlet defines a mobile home, the types 
and si/.es, and what is included in the basic price. It 
discusses insurance and the cost of the extras such 
as skirting, steps, handrails, supports, and over the 
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roof tiers. Where to put your mobile home, buyers 
protection, manufacturers' certification i»nd financ- 
ing are also covered. 



Illinois State Bar Association. Buying a Home. 

Spmigfield, IL: lUiriois State Bar Associat{o7i, n.d., 
f> pp^, pam, free, (available in quantities for school 
use), fc, sg, i, m/f, sh, jc, ad, rl 10-11. 

Material, presented more from a legal point of 
view than specifics of what to look for in a house, 
deals with the offer to buy, title documents, and the 
type of ownership such as joint tenancy. It points 
up the importance of having legal counsel when 
buying a house. 



Illinois State Bar ... iociation. Joint Tenancy. 

SpringfieUl, IL: The Illinois State Bar Associatio7i, 
n.d., 5 pp., pam, free, (available in quantities for 
school use), fc, sg, i, m/f sh, jc, ad, rl 12-13. 

This pamphlet discusses joint tenancy and what 
it is in real estate, personal property, corporation 
stocks, and as a substitute for a will. In each case 
advantages and disadvantages are given. High 
reading level is due somewhat to repetition of many 
three-syllable words. 



Inter«tirte Commerce Commission, Public Advisory 
1, 2, 3, 4: Householder's Guide to Accurate 
Weights, Arranging Transportation for Small Ship* 
ments: Shippers Rights, Remedies, and Alterna* 
tives, People on the Move, Lost or Damaged House* 
hold Goods. Washington, DC: Government Printing 
Office, 1971-1972, 6pp., pam, n.p., fc, sg, i, sh, jc, 
ad, rl 11-12. 

This sv^'ries of pamphlets presents some of the 
aspects of moving. The first in the series. House- 
holders Guide to Accurate Weight describes the 
importance of the weight of household goods, how it 
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is determined, and hew it affects the cost of 
moving. The second pamphlet deals with the prob- 
lems of the small shipment and how to obtain 
adeqi^ate service. The third pamphlet lists sources 
of information and assistance. It also includes a con- 
sumer questionnaire which the Interstate Com- 
merce Commission psks the person n^ovin^ to fill 
out and send to th' «u. The last pamphlet discusses 
liability of the mover and how to obtain maximum 
coverage of the household goods. Information is 
given on storage, damages, the inventory, inspec- 
tion of the goods when it arrives, and how to file a 
claim. Probably best suited for use in an adult 
group. 



Interstate Commerce Commission. Summary of 
Information fo Shippers of Household Goods. 

Washington, bC: Government Printing Office, 
7i.d., 17 pp., pam, 20^, fc, sg, i, jc, ad, rl 10-12. 

The publication begins with Do's and Don'ts of 
Moving and continues in question-and-answer form. 
Some of the questions answered are; How n.uch 
should it co.st me to move? Who prepares my 
articles for shipment'.' When will the shipment be 
picked up? Why is the inventory of my goods impor- 
tant? What is the movers' liability for loss or 
damage? It also includes unloading of goods, filing 
for claims, storage in transit, and exclusive use of 
the van. It is quite prescriptive. 



A *Konzo, Seichi and Shick, Wayne S. Living With 
The Energy Crisis. Vol. 70, No. lU, Champaign, 
IL: Small Homes Council— Building Research 
Council, University of Illinois, 1973, 8 pp., t\ il, 
pam, 25^, fc, sg, i, m/f, jh, sh, jc, ad, rl 9 10. 

The major portion of this pamphlet is a checklist 
of items, each of which is explained, to help save 
energy r The items focus on household operation, 
servicing, and design and construction of the dwell- 
ing. There is also a brief description of energy costs 
in the future and additional factors to consider in 
saving energy. All students can learn from reading 
the pamphlet but it will probably be most interest- 
ing to those designing, building, or buying a house. 



Margolius, Sidney. How to Finance Your Home. 

New York: Public Affairs Committee, Inc., 1971, 20 
pp., pam, 25/, fc, sg, i, m/f, sh, jc, ad, rl lO-U. 



Please refer to the List of Publishers. Page 78 . for 
comptfitff addresses of publishers and suppliers 



Material on aspects of buying a house includes 
such areas as: how much you can afford, location, 
new vs. old houses, and a home buyer s checklist. 
Other areas discussed are signing the binder, dif- 
ferent kinds of mortgages and clo.sing costs. 



Money Management Institute. Your Housing 

Dollar. Chicago: Household Finance Corporation, 
1971, 1^0 pp., c, il., pam, 30/ each, or $3.00 for set of 
12 consumer pamphlets, h\ sg, i, m/f, ^h, jc, ad, rl 
1U12. 

This discussion of managing housing dollars 
examines housing needs, where one wants to live, 
how much onj> can afford, renting, buying, buildinjf. 
judging a house, and financing-. Other important 
aspects discussed are such items as title search, 
insurance needed and planr ^g a move. A checklist 
for judging apartments «r * houses is included. 

National Association of Home Builders. Home 
Buyers Guide. Chicago: Better Business Bureau of 
Chicago, 197,% 24 pp., pam, 15/, fc, sg, i, m/f, sh, 
jc, ad, rl 9-10. 

Guidelines are given to many areas of buv;ng a 
new house. Some of the areas given special con- 
sideration are kind of home needed, choosing the 
buildiT, selectin^s the neighborhood, deciding how 
much you can afford, and signing the 'contract. 
There is a glossary of words used in buying a house. 

Plitt, Karl l\ Adhesives for Everyday Use. Wash- 
ington, DC: Government Printing Office, 1970, 15 
pp., c\ a, pam, 40/, sg, i, m/f, jh, sh, jc, ad, rl 9-10, 

This pamphlet was prepared for the National 
Bureau of Standards of the U.S. Department of 
Commerce to aid consumers in choosing the best 
product for a particular job, and to give tips to con- 
sumers for successful home repair and/or hobby 
work. Products for ^^eneral use and those readily 
available in hardware, department and hobby 
stores aredi.scussed. The information could be very 
useful to consun ^Ts who prefer repairing to dis- 
carding of dama^, J items. 



Rannoy, George Jr. and Parker, Kdmond. Landlord 
HndTenant. Boston: Houghtoh Mifflin Co., 1970, 78 
pp., ii, pam, $1.20, fv, sg, i, m/f jh, sh, jc, (ul, rl 
5^6. 

This is a study of the rights and responsibilities 
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of both landlord and tenant and also inciuaes leases, 
evicaions, and housing codes. A small section deals 
with huying a home and touches on how much to 
spend* house hunting, titles and mortgage loans. 
This is part of the series Ju'itice in Urban America. 
Lau> and the Consumer is also of consumer educa- 
tion interest. The series was developed by the 
('hicago liar Association and the Hoard of Education 
of Chicago and funds were made available under 
Title I of the Llementary and Secondary B^ducation 
Act of 1965. 



Shunk, Lorraine. Moving Tips*. Indianapolk, IN: 
Amerknn Red Hall, 3-10 pp., il., pam, fren.fc, 
sg, i m/f, sh, jc, ad, rl 9-10. 

This is a series of pamphlets about moving 
details with individual self explanatory titles: 
Moving Family Pets With Loving Care, M Mng 
Moving an Adventure for Children, Managing Your 
Family's Move, Straight Answers to Your Moving 
Questions, and Getting Adjusted After Your Move. 
Kach pamphlet explains briefly some of the difficul- 
ties that could be encounters' and how to deal with 
them. The information could of value tc con- 
sumers of moving services. 



•Small Homes Council— Building Research Council. 
Financing The Home. Chavipaiffu, IL: Small Homes 
('.iyuncil—Bmldmg Research Coi.ncil, University of 
ilHnois, 1970, 12 pp., iL, pam, 25/, fc, sy, i, m/f, sh, 
jr. ad, rl 10 11. 

This pamphlet provides accurate information on 
home financing. It covers the areas of loans and 
interests, property taxes, insurance. mort^;age 
insurance, maintenance, and improvements. There 
is discussion om how to get a loan and the types of 
mortgages. p]\amples of some questions a^i individ- 
ual shauh, ask at different lending agencies are 
included* 



*Small Homes Council—Building Research CouphI. 
Maintaining The Home. Champaitph IL: Small 
Hnmes Council— Duitdi7i(f Research Council, Ihi- 
f'ersitij of Illinois, 1969, 8 pp., c, il, pam, 25/, fc, 
sfi, i, m/f sh jc, ad, rl 10- IL 

Informrtion is presented on sop facets of main- 
tainirii^ a home, Somo areas discussed are struc- 
ture, doors and windows, oxtorior wills, roof, 
inu-r.or surfaces, mechanical systems, elc(trical 
sysicTis. heating and ^^ooling, and plumbing:. There 
an» charts suggesting how to keep records of house 
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maintenance' and a record of equipment and repairs. 
There is, :dso, a suggested m^aintenance check list. 



IMIaul. U-Haurs Guide to Self-Moving. Phoenix, 
AR: U-Haul, uaL, 20pp., and 2Spp., il, pam, free 
to teachers, fc, sg, i, m/f, sh, jc, ad, rl 8-9. 

The title is self-explanatory. One pamphlet 
describes moving equipment available for rental. It 
discusses the sizes of trailers and vans and how to 
decide which one an individual would need. In- 
cluded are a do-it-yourself moving estimate, a 
section on packing tips, and a household checkoff 
list. The other pamphlet discusses planning the 
move, preparing your hou.^ehoid, preparing the 
family, loading, the trip to t> e new residence, the 
arrival, and the importance oi expense record 



U.S. Department cf Agriculture. Selecting and 
Financing a Home. Washington, DC: Government 
Printing Office, Revised 1972, 24 pp., il, pam, 15/, 
fc, sg, i, m/f, sh, jc, ad, rl 9-10. 

Information in this pamphlet will help people in- 
volved in financial decisions about housing. It 
analyy.i'S such housing problems as renting or buy- 
ing, fitting housing expenses into the budget, 
different types of mortgage loans and where to get 
a mortgage loan. Also indudets art; suggested ways 
to hold down mortgage costs. 



U.S. Department of Housing and Urb^n Develop- 
ment. Wise Home Buying. Washington, DC: U/S. 
Department of Housing and Urban Development, 
1972, 97 pp., il, pam, free, fc, sg, i, m/f, sh, jc, ad, 
rl 9'iO. 

Useful information is presented on various areas 
of home buying. Areas discussed are deciding 
whether to buy, choosing the real estate agent, and 
whether to buy a new or old home. Financing, 
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mortgatf^^H. inU»rest , and tht* buyer s obligations art? 
investif^attul. The? format is ^^ometinies prescriptive. 



U.S. Department of Housing' and Urban Dovc'lop- 
ment . Buying A Home? I)on*t Forget Those Closing 
Costs! ("hknfiu: U.S. Ih jmrtvieht of HousiJtft and 
Urhnn Devehjyyuent, 1973, 3 pp., pam.free, ft\ sy, 
/. 7n/f, jt\ ad, rl 10' IL 

In question and answer form a clear, brief 
explanation is \f\,vr\ of closing costs in buying a 
house. Also j(iven are tips on shopping for a loan. 

Teacher Reference 
Pamphlets and Periodicals 



Spitze. Ha/el Taylor, editor, rillinois Tea< her. Vo/. 
XVIi So. 4, VrhmHi, IL: Mn rh-April I>ivh 
sioff of Ilovte Kamorru'^s Kfhication, Ihiiversity of 
Illinois, pp., ii, per, $7.50/yr., $21.00/3 yrs., 5 
timi's per year, siyiffle copies $1. 7.5, {Special S5 per 
year for underumduate and tjraduate students 
when ordered by teacher educator). 

This issue on the tear! ing of housing :»ontains 
such articles as Homes Are For People, Teaching 
Salable Skills in Family Living, Fthnic Idiosyncra- 
sies Can Affect Student Needs And Views Regard- 
ing Housing. Does Housing Affect Family [{elation- 
ships, More With Less— Decorating on a Shoe- 
string, and Safety in the Home. The issue is con- 
ckuied with a listing of books, journals, pamphlets, 
aufi leaching kits which are relevant t^^ woaching 
this area of consumer education and two housing 
sinuilations for use in tlie da.ssrooni. 



Teacher Reference 
Other Printed Materials 



Baltimore Trban League. Consumer Services Divi- 
sion. I'his Way To A Better Home. Sew York: Soap 
<t)td lU'tenp nt Associatioh, 1972 n vlsed, H6pp., t\ 
//., tw, .S'2.00, rl i^f student ynnterial 5'fi. 

This teaching manual was designed for use with 
residents moving Into public housing but is adapt 
al)le for other living situation.; including home 



ownership, The student can get ready for the move, 
learn what facilities they can use, and what rules 
they nmst follow in the new home. Students can 
learn how to make their homes more attractive 
without spending a lot of money, and can learn 
.skills in home care and maintenance. There is little 
material for .student evaluation: however, there is 
much material on the managt-iient of resources. 
Although behavior is often j^pecified, the material is 
clear and the illustrations are helpful. The material 
may be reproduced with credit given to the 
publisher. 



P^ducati<;nal Relations Department. Insights Into FA 
Consumerism: Kiectricity, The Individual and The 
Knergy (-risis. New York: J. C. Penney, Co., Inc., 
Sprintj/Sammer 1974, c, //., curriculum guide, 
$1.25. 

The purpose of this guide is to give the educator 
background information and '*to try to increase an 
awarene.ss oi' the individual s role in the conserva- 
tion of energy." In addition to the subject matter 
coverage which includes such topics as the current 
energy situation and electricity and future alterna- 
tive sources of energy, there are learning experi- 
ences, visuals and a script for a radio or TV presen- 
taticm. Students interested in the energy crisis as 
well as educators, will find this a very current 
source which briefly covers a variety of topics 
related to the energy crisis. 

Mobile Homes Manufacturers Association, Mobile 
Housing llesources Package, Washintfton, DC: 
Mobile Homes Manufacturer Association, 1971, 
S4A)0 (35/ each for student packages which contains 
nudnle home floor plans, furniture cut outs and 
student upinionnaire) . 

This is a comprehensive unU for teaching about 
mobile home living. The complete teach, ^g unit con- 
.ains a mobile homes teaching unit, a resource pack- 
i*ge, and a student learning package. The teaching 
unit is writtcii by tv/o home economics educators, 
Marjorie S. Stewart and Rebecca Toadvine. Five 
study units are outlined and include facts about 
mobile home living, selection of a mobile home, cost 
(d* <»wning a niobile home and care and maintenance 
ot the mobile home. There is a resource package 
providing information on various aspects of buying 
and caring for a mobile nome. 
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Student Reference 
Book8 and Paperbacks 



'^Doutsch, Ronald M. The Family Guide to Better 
Food and Better Health. Des Moines, I A: Meredith 
Coi^yoration, 1971, t\ il, 6, $7.95, fc, sg, i m/f, sh^ 
ad, rl 10^11. 

Dr. Philip L. White, in the Foreword to The 
Family Guide to Better Food and Better Health, 
describes the hook as **a fine blend of basic knowl- 
edge and fundamental concepts ... an honest guide 
to better .'ood and better health." While the author 
presents a thorough coverage of the science of 
nutrition , the information is expressed in laymen's 
terms. Chapters are organized under the following 
Headings: Your Food and Your Health; How Food 
Hecomes Life; The Nutritionist on the Scales; The 
Nutritionist in the Supermarket; F'ood Scientists in 
the Kitchen; The Doctor Looks at Eating and Ill- 
ness; Food Growth and Aging. The conclusion dis- 
cusses future developments the consumer can 
expect in the food industry. Also included is a chart 
giving the nutritive values of a number of common 
f(K)ds, and a list, compiled by the Chicago Nutrition 
Association, of recommended and not recom- 
mended books on foods and nutrition. In addition to 
being an excellent reference for the laymen, this 
book offers interesting reading to those who 
already have some nutrition knowledge. 



.Student Reference 
Pamphlets and Periodicals 



Armstrong, Jane. Get More for Your Money! 

Melrose Park, IL: Jewel Food Stores, yi.d., 10 pp., 
a, pam, also ava *able in Spanish, n.p., fc, sy, i, 
m/f, sh, jc, ad, rl 10-11. 

This hanc^y, con^^ise booklet discusses tips on 
nutrition on a i Mde^^ . Some reasoning concerning 
food price increases involving the farmers, the 
processors, the supermarkets and world supplies is 
presented in an appeasing manner. Basic Four 
Food (Iroups and the recommended number of daily 
servings are listed. Several economical suggestions 
about ways to get the most from your foods are dis- 
cussed. To insure nutritional and economical meals, 
careful planning, choosing, storing, and cooking are 
stressed. An illust ration clarifying nutrition 
labeling provides valuable information. The eight 



most common nutrients are listed stating the 
importance and the body's need for each. 



♦Beef Industry Council. A Steer's N^t AU Steak . . . 

Chicago, IL: National Live Stock and Meat Board, 
n.d., pam, [SVi x SVz in.), c, U., 10-99 for each or 
100 for $2.50, fc, sg, i, m/f, sh, jc, ad, rl 8-9. 

The reasons for the cost of beef are diagrammed 
and discussed in this folder. A diagram clearly illu- 
strates the retail cuts as well as the waste from a 
steer. A brief written text describes reasons for 
beef prices and their fluctuations. 



Benjamin Company, Inc., Thr. How to Buy Food for 
Less. New York: The Benjamin Company, Inc., 
1973, 32 pp., il., pam, $25.00/100 {available only in 
quantity), fc, sg, i, m/f, sh, ad, rl 8-9, 

Adapted from a series of articles by Virginia 
Knauer, this fast moving, easy reading booklet pro- 
vides valuable information for the supermarket 
shopper. Several suggestions concerning compari- 
son shopping, unit pricing, and cost of convenience 
foods are discussi?d. Two charts dealing with fruits 
and vegetables entitled "How Much to Buy" and 
**Cost per Serving Chart*' prove to be helpful. 



Better Business Bureau. Facts on Shopping for 
Food. H235, Washington, DC: Better Business 
Bureau Council Inc., 1972, U pp.^ i/., pam, 15/, fc, 
sg, I, m/f, sh, jc, m, rl 8-9. 

This pamphlet outlines very helpful buying tech- 
niques. In a simple well-written manner it covers 
meal organization, shopping tips, and label informa- 
tion. Also included is an extremely prescriptive list 
of do's and don'ts! 
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Darling, Mary. Natural, Organic, and Health 
Foods. HF2ii(K St, PauL MN: llnivenity ofMinne* 
Hotiu iy7J, U pp>, a, pam, 15/, m/f, jc, ad, rl 

In this overview of "organic" and "health'' foods, 
the author covers the material in a (question and 
answer format. The booklet contains a glossary that 
describes some of the most common health food 
items. The information offers consumers guidelines 
in determining the value of natural, organic, and 
health foods. 



Federal Trade Commission. Freezer Meat 

Bargains. Consumer bulletin tfS, Washington, DC: 
(iiweniment Printintj Office, 1972, 5 pp., pam, 10/, 
fc, sy, i, rn/f, sh, jc, ad, rl 11*12. 

Designed for use with the transparencies of the 
same name, this pamphlet discusses the numerous 
fraudulent tactics employed by several freezer 
meat operations. Some guidelines to follow when 
deciding upon a specific company from which to 
purchase freezer meat are outlined. A warning 
dealing with credit deception is pointed out. This 
pamphlet might be most useful for an educator to 
use with transparencies when conducting an adult 
class. 



P'ood and Drug Administration. We Want You To 
Know About Isabels on Food (HDHEW 73^2043) and 
We Want You To Know About Nutrition Isabels on 

Food {H1712W190). Washington, DC: Government 
Printimf Office, 1973-74, 10 pp., ii, pam, 25/, single 
fo/*?/ free from FDA, fc, sy, i, m/f, sh, jc, ad, 
rl 10' 11 

Some basu' information which most food labels 
must contain is outlined. P>e(iuently used terminol- 
ogy to aid in reading and understanding labels is 
discussed. An explanation of use of nutrition labels 
is given. Also included is a key to metric units and a 
list of United States Uecommended Dietary 
Allowances (USRDAs). 



F(M)d and Drug Administration. We Want You To 
Know About Protecting Your Family From Food- 
borne Illness. WHEW 74-2003, Wnshinyton, DC: 
(in) ^.nnnent Printing Office, 1973, 7 pp., ii, pam, 
2fi/, sg, i, m/f jh, sh, jc, ml, rl 11-12. 



Pl«.isfj refL»f to the List of Publishofs. Pago 78 for 
complete addresses of pnhitshors and suppliors 



Written for all consumers who don't know about 
food poisoning and how it is caused, this pamphlet 
Kives special attention to cookinff and refrigerating 
re(juirements. It is relevant to both food buying and 
consumer health. 



Home Economics (Cooperative Extension Service. 
Compare When You Buy. mEP 215A thru NEP 
215M, Urbana, IL: Home Economics Cooperative 
Extension Service, University of Illinois, n.d., 14 
separate sheets, ii, 1 / each, (14/ set), fc, sy, i, 
m/f, sh, ad, rl 5*6. 

NEP 215 Guide for Leaders 

NEP 215 A Phin What to Eat from This Week's 

Specials (MealPlamnng Guide) 
NEP 215B Compare When You Buy-Styles of 

Chicken Fryers 
NEP 215C Compare When You Buy -Forms of 

Ground Beef 

NEP215D Compare When You Buy -Form of Pork 
NEP215E Compare When You Buy -Fresh Whole 

Milk in Different Package Sizes 
NEP215F Compare When You Buy -Nonfat Dry 

Milk in Different Package Sizes 
NEP 215G Compare When You Buy -Types of 

Cheese 

NEP 215H Compare When Yon Buy-Forms of 

Fruits and Vegetables 
NEP 2151 Compare When You Buy --Styles of 

Fruits and Vegetables 
NEP 215J Compare When You Buy— Name and 

Store Brands 
NP:P 215K Compare When You Buy ^Styles of 

Breml 

NEP 215L Compare When You Buy — Forms and 
Convenience of Cereal Foods 

NEP 215M Compare When You Buy— Forms and 
Convenience of Rice 

Although basically aimed at the low income, low- 
reading-level adult these worksheets could also be 
valuable at the high school leveK The worksheets 
offer some basic and helpful buying information 
about a variety of foods and also some cost exer- 
cises. A supermarket visit might be necessary to 
complete some of the worksheets; however, 
example [)rices may l)e given by the instructor or a 
newspaper ad could be used. A list of the most 
prevalent nutrients in specific foods adds to the 
learning. A leader's guide is available which offers 
some ideas on efficient presentation of the work- 
sheets. 
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Jc?wel Food Stores, Valu*Guide. Melrose Park, IL: 
Jewel Food Stores, 1072, 4 pp., pam, n.p., sg, i, 
m/f, jh, sh, jc, ad. 

This pamphlet is a handy guide to aid in fresh 
fruit and vegetable buying, A chart listing over 
seventy fruits and vegetables gives size of serving, 
the approximate servings per pound, the nutrients 
provided in amounts of 50% or more RDA per 
serving, and the number of calories per serving. 
Also included is a helpful calculator to aid the 
consumer in finding the price per serving. 



Matsen, Suzanne. Shopper's Cent Saver. Consumer 
Education Leaflet H17, Ithaca, NY: Cooperative 
Extension at Cornell University, 1969, 11 pp., pam, 
lOf^, fc, sg, i, m/f, jh, sh, ad. 

A handy too! for the shopper, this pamphlet li.sts 
price per package on the horizontal line of a chart 
while the net weight of the package contents in 
ounces is listed on the vertical line of a chart to aid 
in cost comparisons. Price per package ranges from 
5i? to 99^ and net weight ranges from 1 to 40 ounces. 
Some simple instructions and examples precede the 
chart. 



Money Management Institute. Your Food Dollar. 

Chicago: Household Finance Corporation, 1972, 32 
pp., il, pam, 25i^or $3 for a set of 12 comprehensive 
consumer education booklets, fc, sg, i, m/f, sh, jc, 
ad, rl 11 12. 

This attractive booklet has value as a basic guide 
to food buying. Nutritional needs, budget allot- 
ment, and personal preferences are listed as part cf 
the all important plan for shopping. Some govern- 
ment guides for safety and quality and some label 
information offer valuable basic background infor- 
mation. A buying guide listing general mformation 
on various categories of food is given. Also included 
are some tips on food storage and preparation. 



National Dairy Council. Can We Kat Well For Less? 

tiB67, Chicago: National Dairy Council, 1973, U 
pp.. ii. pam, 12f^, fc. sg, i, m/f sh, ad, rl 7-8. 

Ways to obtain protein, our largest food 
expenditure, in mow economical ways is stressed. 
Main dish suggestions using such itrms as milk and 
rhees<\ Wss expi^nsive cuts of meat, fish, poultry. 



eggs, and legumes are given. Some helpful tips on 
how to get the most from fruits and vegetables by 
(.art?ful selection and preparation are listed. A 
simple and concise guide to Basic Four Food Groups 
and some economical tips on the uses of leftovers 
add to the value of this handy pamphlet.^ 



National Dairy Council. Cheese. HliUS, Chicago: 
National Dairy Council, 1973, 4 pp*, il, pam, 20/, 
fc, sg, i, m/f, sh, jc, ad, rl 10-11. 

This attractive pamphlet offers a clear and 
factual chart on cheese. The chart includes such 
factors as origin, consistency and texture, color and 
shape, flavor, basic ingredients, ripening period, 
and mode of serving for thirty commonly used 
varieties of natural chee.se to aid consumers in deci- 
sion making. Some suggestions on proper cooking, 
storage, and freezing and some ideas on uses of 
cheese are given. Also included is an infoimative 
bar graph comparing the major nutrients in an 
eight ounce glass of milk and one ounce of cheddar 
cheese. 



National Dairy Council. Milk Information Sheet. 

fiB13, Chicago: National Dairy Council, 1973, 4 pp., 
a, pam, 5/, , sg, i, m/f, sh, rl 9-10. 

This pamphlet offers some technical information 
helpful to consumers. The different forms of milk 
include whole fresh fluid milk, acidophilus milk, 
buttermilk, certified milk, chocolate milk, chocolate 
dairy drink, concentrated fresh milk, sweetened 
condensed milk, nonfat dry milk, whole dry milk, 
evaporated milk, fortified milks, low-sodium milk, 
skim milk, soft curd, two percent milk, and yogurt. 
With each description of the types of milk some 
information pertaining to processing, composition, 
care, and use is given. 
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National Live Stock and Meat Board. I.et Us Help 
You Re A Smarter Shopper , . . A Better Cook. 

Chicago: National Live Stock and Meat Board, 7iji., 
20 pp., i7..paw. 15^ each (M), m [10^99], 7ff (100 
or 7nore), fc, sy, i, m/f, sh, jc, rl 9-10. 

Helpful charts on cuts of beef, pork, lamb, and 
veal are included, and an explanation of different 
kinds cf ground beef is given and illustrated. Some 
discussion on meat grading, care and storage, and 
cooking is also included. The information is relevant 
to consumer decisions. 



Schnittgrund, K. P.: Hafstrom, J. L.; and Dunsing, 
M. M. The Johnsons, Food Series. Urbana- 
Champaign, IL: Home Economics Cooperative 
Extension Service, University of Illinois, 1973, 9-17 
pp., c, ii, pam, 50f^ the set of 5, fc, sg, i, m/f, ad, rl 
3-5. May also be available from county extension 
offices in Illinois. 

Individual titles of these simply written 
materials are: How the Johnsons Face a Food 
Shopping Problem, How the Johnsons Decide How 
Much to Spend at the Grocery Store, What the 
Johnsons Learn About Unit Pricing, What the 
Johnsons Learn About Food Shopping and How the 
Johnsons Solve Their Food Shopping Problem. 
They explain concisely the importance of planning 
ahead, use of unit pricing, value of comparison 
shopping, and the savings of sales and specials in 
food shopping. The series was designed for adults of 
low reading ability and might also be useful with 
selected secondary students. 



Seelig, H. A. Selection and Care of Fresh Fruits and 
Vegetables. Washington, DC: United Fresh Fruit 
and Vegetables Association, 1971, 1^0 pp., ii, pam, 
SLOO, fc, sg, i, m/f, jh, sh, rl 11-12. 

Listed alphabetically, this somewhat prescrip- 
tive pamphlet covers 86 different fruits and 
vegetables. An introduction discussing some 13 
aspects of selection and care including freshness, 
color* shape, si;^e» grades, price, etc. aids in wise 
consumer decisions. Each concise entry gives 
information concerning description, standards, 
usage, storage and availability. A valuable explana- 
tion of ''The "Organic' Fraud*' is also included. 
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Special Service Supply. Dining Out Skill Text for 
Young Uinerji, Huntington, NY: Special Service 
Supply, 196H, 51 pp., pam, $1.75, fc, sg, i, m/f, jh, 
sh, rl 5*6. 

This simply written booklet grasps the reader s 
interest. Basically a skill text, the contents include 
twelve different types of menus that teach menu 
reading and understanding. The exercLses, in their 
varied fun ways, test skills in spelling, math, and 
vocabulary. This change of pace booklet includes 
price checking, a crossword puzzle, and a true-false 
problem. A few important **manners" and even 
some foreign terms are introduced, 



U.S. Department of Agriculture. The "How To 
Buy'' Food Series. {Beef Roasts - GU6'W; Beef 
Steaks • GUS-lOf^; Canned and Frozen Fruits • 
G19h30f^; Canned and Frozen Vegetables - 0167- 
30i/\ Cheese • G193W; Dairy Products - G201'W; 
Dry Beans, Peas and Lentils - G 177-25^; Eggs - 
GlU'lOff; Fresh Fruit - GU1'15^; Fresh 
Vegetables - GU3^15^; Lamb - Gm^lSff; Meat for 
Freezer - G166'20^; Potatoes - G198^W; Poultry - 
G157'10^. Washington, DC: Government Printing 
Office, 1968" 1973, some c, ii, pams, most come in 
Spanish, single copies free from FDA, fc, sg, i, m/f, 
sh, jc, ad, rl 10-11. 

This very useful group of factual and concise 
pamphlets covers all aspects of food buying. Some 
insight into food grading, signs of quality, kinds of 
containers, and a description of specific varieties is 
offered. Nutrition and label information along with 
storage and preparation tips add to the value of the 
series. Also included is a glossary of some helpful 
terms. 



U.S. Department of Agriculture. Meat and Poultry- 
Care Tips For YoM. mOO-ieiO, Washington, DC: 
Government Printing Of fice , 1972, 12pp., ii, pam, 
20^, fc, sg, I, m/f, sh, ad, rl 8-9. 

This booklet, a handy guide about our biggest 
food expenditure, emphasizes protection and 
sanitation. Also included are some helpful hints 
concerning buying, storing, handling, and cooking 
of meals and poultry. The information is valuable 
for intelligent consumer decision making. 



Please refer to the List of Publishers. Page 78 . for 
complete addresses of publishers and suppliers 
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U.S. Dopartment of Agriculture, Storing Perish- 
able Foods in V\o Home. Gm, WmhmgUm, DC: 
Govemment Pnniinti Office, 1971 ^ 9 pp., ii, pam, 
10/f ft\ •sv;, i, m/f jh, sh, rl 9*10, 

This booklet offers a concise and factual guide to 
food storage. An explanation concerning refriger- 
ator temperatures is given. The major portion of 
this pamphlet lists specific foods outlining the 
proper wrapping, placement in the refrigerator and 
recommended maximum storage time. This infor- 
mation is of value to consumers. 



Student Reference 
Other Printed Materials 



Cooperative Extension Service, University of 
Illinois. 

H2()0 Which Do You Choose? 3/ 

mi Which Do You Buy? [Potatoes] 3ff 

m02 Which Do You Buy? [Milk] 3^ 

ms What Kind of Salt Do You Buy? 

mh Which Do You Buy For After School Snacks? 

mOb Which Do You Buy For Your Children? 2/ 

Vrhaiuu IL: Hovie Economics Cooperative Exten- 
sio7i Service, University of Illinois, n.d., 1 pp., iL, 
chart, 16^ set of 6, fc, sg, i, m/f ad, rl 6*7. 

This set of pamphlets aimed at the low-reading- 
level adult offers useful information that aids one in 
getting the most nutritionally valuable and largest 
quantity of food for one's money. Simple compari^ 
sons of similar foods listing their food value offer 
assistance in decision making. No. 205 compares 
milk and pop. A wrong impression could be gained 
from the statement beginning ''Pop helps children" 
if not explained carefully by teacher. 



National Dairy (Council. Comparison Cards. 

Chicatio: National Dairn Council, 1973, 50 c, charts, 
$3.50, fc, sy, i, m/f, sh, jc, ad, rl [very little reading 
included, probably about 4)* 

Kspecially useful in teaching food buying, these 
colorful bar graphs representing 50 common foods 
provide consumer information concerning caloric 
value and nutrient content for 8 common nutrients 
in terms of % of KDA for teenagers. (A companion 
set of 42 charts has % HDA for adults.) They 
attract immediate attention and interest of a wide 
variety of learners and provide opportunity for 
them to discover nutrition information. They can bo 
used singly or in any combination, depending upon 
teaching objectives. They are useful for bulletin 
boards or other display purposes and can be 
incorporated into games for teaching nutrition to 
consumers of all ages. When ordering, specify 
which set desired, teenagers or adult. Revision is in 
process. 

♦National Dairy Council. Food Models. 

Chicago: National Dairy Council, 1974, c, food 
models, teacher guide, large set $3.50, small set 
$2. 00, fc, sg, i, m/f, jh, sh, ad. 

For consumers of all ages, one hundred 
thirty -six common foods have been beautifully 
photographed and reproduced in actual serving size 
to make up this revised edition of the National 
Dairy Council Food Models. A second set consisting 
of 55 of those 136 foods is also available. A Guide 
For Teachers and Other Leaders offers a number of 
ideas for the care and display of the cards, and for 
ways they can be used with preschool, kinder- 
garten, primary, intermediate, junior and senior 
high, and adult groups. Also included are objectives 
and learning activities for five conceptual areas in 
which the food models might be useful as an educa- 
tional aid. These are general nutrition, nutrition 
labeling, weight control, dental health, and the 



(Cooperative* Extension Service, University of 
Illinois. Buying Guide for Meat Group Foods. 

ttNEP206, I/rhana, IL: Home Economics Coopera- 
tive Extension Servian, University of Illin<ns, n.d», 
1 pp., chart, iL, 2/, fc, sg, i, m/f, sh, jc, ad. 

This simple chart gives information concerning 
the number of servings per pound of specific types 
of meat in Halation to their bone and fat content. 
This information could hv most helpful when plan- 
ning a shopping list or comparing prices. 
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metric system. All are of interest in consumer Teacher Reference 
'Mlucation . Books and Paperbacks 



UnitHi Frosh Fruit and Vegetable Association. 
Serving Costs of Selected Fresh Fruits and 
Vegetables. Washington, DC: United Fresh Fruit 
and Vegetable Association, 1969, 4 pp., S^z X 11 
chart, 25/, sg, i, m/f, sh, jc, ad. 

A useful tool in calculating the price per serving 
of a specific fresh fruit or vegetable^ this chart 
offers the price per four-ounce serving based on 
cooked edible portions. This pamphlet lists the fifty 
most popular fruits and vegetable'*. A broad range 
of prices per pound increases useiulness of this 
publication. 



IC U.S. Environmental Protection Agency. Waste 
Not, Want Not. m02'0009^, Washington, DC: 
(iipvernment Printing Office, 1972, 9 X 13, c, iL, 
poster, 15/, fc, sg, i, m/f, sh, jc, ad, rl 10-11. 

For the ecology minded consumer, this poster 
contains six suggestions for used packaging 
materials. The suggestions are in medium size print 
with illustrations. The descriptions and explana- 
tions are in small print and are not easily read from 
a distance. The suggestions are appropriate and the 
explanations are well done. 



Wicsr, Alic(». Fill Your Grocery Cart With Nutri- 
tion, llrhana, IL: Division of Home F]c(mo7nies Edu- 
ration, Ihiiversity of Ilbm^is, 1973, c\ iL, ^ayne, 
$6. 95, sg, m/f, jh, sh, ad, rl ff- 7. 

This colorful and appealing game offers valuable, 
l)asir nutrition information for various age groups 
and reading lev(»ls. A thorough study of the direc- 
tions, cutting out *'money'* and colored scjuares, and 
getting a die to throw are all necessary before 
f)laying [hv game. Simulating a supermarket, the 
purpose of this gam(» is to help onv get the most 
nutrition (that is, meeting the HDAs) for the least 
amount of money. Various techniqut^s that aid one 
in meeluig that ultimate goal urv subtly incorpo- 
rat<»d. 



PU».isf! fflf Of to the List of Publisher s. Pnoo 78 for 
ronip/oto uddressos of nubiishers and suppliers 
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♦Cross, Jennifer. The Supermarket Trap* Bloom- 
ingtim, IN: Indiana University Press, 1970, 258 pp., 
il, b, $5.95. 

In a straightforward factual manner, this book 
covers pertinent information concerning the pro- 
ducers, sellers, and buyers involved in the food 
industry. The .sometimes deceptive techniques in- 
volved in advertising, packaging, and **ga!nes*' are 
revealed. Such problems as food safety and the 
higher prices charged in poorer neighborhoods are 
discussed in an objective style, Also included is an 
informative appendix with facts and figures com- 
paring packaging costs and raw food costs, listing 
the number of food chains according to profits, and 
outlining the food giants and their affiliates. This 
book is packed full of valuable information for the 
consumer educator. 



Moyer. William C. The Buying Guide for Fresh 
Fruits, Vegetables and Nut§. FuUerton, CA: Blue 
Goose, Inc., 1971, 124 pp., c, il., SVz X 11 in. pb, 
$2.00. 

In a scmiewhat prescriptive and lengthy intro- 
(Auction, a variety of general information on con- 
sumerism is presented. Prepared as a training, 
guidance and informational source for consumers 
and nutritionists, a wide variety of realistically 
explicit illustrations is offered. Ka^h entry contains 
various information ranging from where and when 
grown, to the specific varieties, to tips on selection, 
storage, and cooking, to nutritional and caloric 
values. Some helpful charts concerning UDA s and 
composition of foods are also included. 



Teacher Reference 
Pamphlets and Periodicals 

Spit/e, Ha/el Taylor, editor. Illinois Teacher, Vfd. 
A 17/. Ao. .y, Jununnj'Fehranrij, 1974, IJrhanu, IL: 
Dirisiuv of Himic Ecomnnirs fldiicatitm, Univvrsity 
nf Wimns, 53 pp., iL, prr, $7.50/gr., $2L00/3 5 
fimrs a year, singh* n^pies $L75 (Sprrinl $5/ip\ for 
uuili'vgruduut^' and graduate students when 
i^rdvred hij te acher edurntor). 

This issue, emphasizing nutrition for the con- 
sunu^r, includes such articles as, ''(iet Your Money's 
Worth From Protein/' evaluation approaches, 
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tvavhinK t whniqui^s and rosourcrs to help teaching' 
boeonie mow (?fftH!tivo and more enjoyable. The 
accent is on discovery techniques which involve the 
learners, mentally, physically and emotionally. 



I'.S. Depai trneiit of Agriculture. How to Buy Food. 
tt^4fi7'*i44, Washhnjttnf, DC: Goiwrnment Printmij 
O/fur, 197 U iil pP'f ?/.» pum, 50/, also hi Spanish. 

For use with other consunnT education 
nuiterials published by the AKric!iltural Marketing 
Service of the U.S. Department of Agriculture, this 
booklet is a source for handouts. Included are 
thirty oiu* reproducible pieces on perforated pa^es 
that are easily renn)ved. This publication contains 
items dealing with the "how to" of buying dairy 
products, fruits, vegetables, meat, poultry and 
t'KRs. 



Audio-\ iMual MuterialH 



*Aims Instructional Media Services, Inc. RuyinK In 
A Supermarket. ftlf^5!K Hollywood, ('A: Aims 
Instrnctiinml Media Services, Im\ n.d., 15 min., c, 
16 mm. film, $205, rental 1 to 3 days $20, fc, sy, 
m/f, :iL 

Some basic points about shopping and lood selec- 
tion are made through occurrences in a super- 
market as viewed by "talking" shopping carts. This 
introductory material could be useful for junior high 
school students or selected groups who lack basic 
infornuition in shopping for food. 



Federal Trade C'^nnuission. Bargain? Freezer 
Meats. Washintjton, DC: Federal Trade Co77i7niS' 
sion, IU71, 8 t, a, free, fc, sg, m/f, sk, ad. 



I - .S. Department of Agriculture. How to Buy Food: 
Lesson Aids for Teachers. tt44J, Washimjtint, DC: 
(inr^ rnment Printluii Office, 1973, 51 pp., iL, pam, 
W/, alsit iv Spanish, 

This valuable tool for those responsil)le for 
impart ini? ideas about food buying is written in a 
concise and appealing manner. Permission to repro- 
duce any part of the s(»ven lessons directed to senior 
high and adult groups is given. The lessons cover 
meat, dairy products, eggs, poultry, fresh fruits 
and vt»gelables, canned and^ froxen fruits and 
vegetables, and getting more for your money. Each 
lesson contains specific objectives, materials in use. 
supplenu»rWary material, suggestions for teach% ."s 
and a glossary. Various quizzes and charts along 
with a crossword puzzle at the end enhance the 
presentation oi food buying. 

Wax, Carolyn .1., editor. Illinois Teacher. Vol. XV, 
\n. Crhaim, IL: Division of Home F^cnvornics 
i\d n ca f lo n, Cnivcv s it y of lU in o i s , Jav a a r y - 
Frhruanj, 1972, ^5 pp., iL, per, $?,50/yr., $2100/3 
yr., 5 linn s n yi in\ sinifle copies $1.75 {Special $5 
ftrr year for imd cry rati note and yraduate stmlents 
n hfn onh red hy teacher educator.) 

This issue ex[>lores {hv why i)f individualized 
instruction and suggests ways to individualize 
rlassroom instrui'lion with exanjples primarily in 
nutrition. Inlnrmalion on develo{)ing a classroom 
Consumer Kesourrr Center is inrludi'd. To mak(* 
tearhint( and 'eai'ning fun. novel id(»as for individ 
ualizing [irojiM-ts in cnnsinner education are 
fuirsued. 



These transparencies briefly outline a few ideas 
aimed at preventing the consumer from being 
victimized by a ''freezer meats'* .scheme. In a simple 
and concise manner some tips about prices, the 
firm's reputation, and some thought-provoking 
questions concerning credit are given. 

Mournal FmIhis. Food Labeling: Undi^rstanding 
What You Kat. Chieayo: Journal Films, Inc, 1973, 
llviin,, c, 16 mm, film, $U5, Champaiyn, IL: Uni- 
versity of Illinois Visual Aids Service rental, 
m99h, $6,50, fc, sy, m/f, sh, jc. 

This film offers a basic overview of food labeling. 
Useful as an introductory aid, this film covers the 
influences of food habits, the importance of adver- 
lising, and the valuable information listed of food 
labels. Such information as ingredients, their 
(|uantity in relation toother ingredients, nutrients 
expressed in per cent of HI) A per day, and the 
number of calories per serving is discussed. Learn- 
ing what a person needs and how to use label infor- 
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mation to hi*lp them fulfill their needs are two 
important points which are stressed. 



♦U.S. Department of AKrioulture. "What's Happen- 
ing to Food Prices?*' #C-/S2 (slidesh WaHhinuUm, 
DC: U.S. Department of Aurwulture, 1973, 1B3 
frarne.H, .slides, $35 vnth c tp and a detailed publiea' 
lion, or fa, $15 with v tp and a detailed publication, 
/c, «r/. m/J\ sh, jc, ml. 20:47 min. 

Almost in the form of a rehuttal for the farmers 
who are sometimes accused of *Yobbing" the con- 
sumers, this presentation gives facts and figures to 
justify the farmers' actions. Some comparisons with 
the costs of other goods and services, all increases, 
are weighed against the food price fluctuations 
which are affected by time lags in nature s produc- 
tion. This production serves to temper the con- 
sumer's anger concerning food costs by comparing 
them to our ever increasing wages. 



*U.S. Department of Agriculture, Food and 
Nutrition Service. Food Stamp Information. tfC193, 
WaHhinuton, DC: PhoU jraphy Divinion, Office of 
Communications, U.S.D.A., 1973, 61 c, slides, c tp 
$18.50, or Washington, DC: Photo Lab Inc., 1973, 
HI frame c, fs, c tp, $10.50, fc, sff, m/f sh, jc, ad. 
Contact local Food Stamp Program Administrator's 
for possible free loan. 

This complete and factual presentation of color 
drawings consists of two sections that can be used 
separately. The first section includes information 
on eligibility requirements, application and 
complaint procedures, denominations of stamps, 
and use and care of booklets of stamps. The second 
section includes information on the limitations to 
food products. oth';r restrictions, and grocery store 
tips. A musical background on the cassette tape 
adds appeal. Information on recent cost of living in- 
creases granted to the food stamp program each 
January and July would be a helpful addition. 



Please rpfur to the list of Publishers. Page 78 . for 
<:ompt0t» addresses of publishers aiul suppliers 
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Student Reference 
Books and Paperbacks 



('OnsunuT (iuide ed. Consumer Guide 1973 Auto- 
mobile Buying Guide, Vol. 36, New York: Pocket 
Hooks, 1973, new annually, 386 pp., iL, pb, $1.95, 
if w//, sh, jc, ad, rl 12*13. 

Having stated that their only connection with 
the automobile industry is that of ''an attitude of 
healthy skepticism," the editors ^nve their impres- 
sions of new features presented by the auto 
industry and of trends in con.sumer preferences. 
Specifications, test results and opinions of features, 
are included for American and foreign cars. Addi- 
tional information on recalls, bumpers, tires, and 
prices is included. Many consumers believe this is 
the book to consult before purchasing a new car. A 
new edition is prepared each year. Future issues 
will be published by the New American Library. 



Ford Motor Company. Car Buying Made Kasier, 

Dearborn, MI: Ford Motor Company, 1974 updated 
annually, 160 pp., il, pb, free, fc, sg, i, m/f sh, jc, 
ad, rl 11*12. 

The first forty-five pages are filled with objec- 
tive and helpful information for prospective car 
buyers. Among the aspects discussed are: what 
type of car to buy; interior, exterior, and optional 
features; test -driving; car quality; insurance; 
financing; and leasing. Illustrations and charts are 
used exten.sively and add clarity and interest. A 
personal questionnaire and accompanying para- 
graphs on interpreting one's answers could be 
helpful in the decision making process. The remain- 
ing llf) pages of the book discuss Ford products. 



lackson, Charles R. How to Buy a Used Car. Phila- 
delphia: Chilton Hook Company, 1967, UO pp., il, b, 
$2.75, fc, sg, i, vi/f, sh, jc, ad, rl 10- 11. 

A former used car salesman covers the field in an 
interesting and informative, though somewhat pre- 
scriptive, manner. Thc»se topics are includ(»d: 
advantages and disadvantages of both dealer and 
private party sales; tlu» importance of det(»rmining 
guarantees, warranties and the car s history; types 
of sales operations: the adv(»rtising aspects of both 
buying and sculling; finan<'ing, including sf)me 
extremes which do happen; and tips for dealing 
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with sales personnoK With tho addition of informa- 
tion on current warranty practices and recent 
federal odometer disclosure requirements, a 
comprehensive study of the used ear "game'' could 
be made using this publication. 



Student Reference 
Pamphlets and Periodicals 



Better Business Bureau. Buying and Servicing New 
or Used Cars. H2t58, Chicuffo: Better Bushiess 
Bureau of Chkatjo, 1972, 16 pp., il, pam, 15f^, fc, 
St;, I, m/J\ sh, jc, ad, rl 12-13. 

(consideration is given to these topics: selecting 
a dealer, advertising terminology, pricing, and con- 
tracts. Additional information is given on used cars, 
transmissions and rebuilt engines. The information 
is factual, clear, and could be quite useful to a pro- 
spective purchaser of cars or automotive services. 



Biesdorf, Dr. Heinx B. Kstimated Costs of Owner- 
ship and Financing A Car. Ithaca, NY: Cooperative 
Kxtenmm, order from Car, VJ70, 2 pp., pain, fc, sg, 
if m/f, sh, jc, ad, estimated rl 7-8* 

This worksheet presents figures for an average 
family sedan with items such as: cost of optional 
features, cost of financing, trade in allowances, 
insurance and licensing fees. These figures serve as 
an example and space is given for a student to esti- 
mate his/her own costs. Additional consideration is 
given to the..e situations: first year cost of owner^ 
ship and financing, three year cost of ownership and 
financing, and the possible decision to sell at the 
end of the first year of ownership. Variables such as 
gas, oil, repairs and maintenance are not included. 
The worksheet cou!d be quite useful to car owners 
and prospective car owners. 



Brenner, F. C. Tires Their Selection and Care. 

Nat ional Bureau of Standards Information Series 2, 
l/.S, Department of Commerce, Washington, DC: 
Government Printing Office, 1970, 28 pp., c, ii, 
pam, 65/, fc, sg, i, m/f, sh, jc, ad, rl 9-10. 

The information in this pamphlet was developed 
from studies done at the Office of Vehicle Systems 
Research of the Institute for Applied Technology of 
the N.B.S. Chapters on dare of Tires, Driving 
Habits. Selection of New Tires and Types of Tires 
give excellent information and could be of great 
value to conscientious drivers. Additional helpful 



informati<m includes: 1) a detailed load range table, 
2) a chart, of equivalent sizes for selecting replace- 
ment tirvs an<l 3) comments concerning the termi- 
nology of tire (juality. One very good feature of the 
pamphlet is the emphasis on s(»lecting tires in a 
direct relationship to the kind of driving 
anticipated. 



('itixens for Clean Air. The Automobile and the 

Knvironment. New York: Citizens for Clean Air, 
1971, 2pp., 24 X2H in., ii, pam, n.p., fc, sg, i, m/f, 
sh, JC, ad, rl 12 13. 

The sponsoring group s stand on the relationship 
between the automobile and the environment is 
presented. Alternative transportation suggestions 
are given which, they believe, would result in an 
improved environment. Much of the information is 
based on the New York City situation, but it could 
be applicable to other areas. 



(Mvil Aeronautics Board, Air Travelers' F!y-Kights« 

Washington, DC: Government Printing Office, 
1973, 16 pp,, c, il, pam, free, fc, sg, i, m/f, sh, jc, 
ad, rl 11-12. 

The objective of the publication is to increase the 
knowledge of the air traveling consumer concerning 
his rights and responsibilities. These topics are in- 
cluded: fares, boarding problems due to over- 
selling, security measures, flight delays and cancel- 
lations, reconfirmation responsibilities, baggage 
problems and charter flignts. 



Firestone Tire and Rubber Company. Facts on Car 
Care. Akron, Oil: Firestone Tire and Rubber 
Company, n.d., 16 pp., c, ii, pam, free, classrooin 
quantities may be requested, fc, sg, i, m/f, sh, jc, 
ad, rl 940. 

These eight areas of car operation are covered: 
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tires, ignition and eUu'triral system , brake system, 
exhaust system, suspension, fuel and engine, cml- 
ing system and seasonal maintenance. Clear illu- 
strations are included. Kxplanations of the purpose 
of specific* parts and possible problems with those 
parts make this a very valuable reference for con- 
sumers. Information gained could help in trouble- 
shooting and in overall understanding of the opera- 
tion of a car. 



General Services Admiristration, Automobile 
Batteries. ^2200-0067, Washington, DC: Govern^ 
ment Printinfi Office, 197 U 13 pp., t\ iL, pdm, 40/, 
ah, jc, ad, rl 11-12. 

Kxcellent illustrations and descriptions explain 
how automobile batteries are made and how they 
work. Consideration is given to buying a new 
battery, battery care, and to the proper and safe 
use of jumper cable^:. This information could be 
extremely useful to car owners and operators. 

General Services Administration. Tips for Conserv- 
ing Gasoline. Washington, DC: Government Print- 
ing Office, 1973, 2 pp., iL, pam, free, fc, sg, i, m/f, 
sh, jc, ad, rl 9-10, 

Tips on driving techniques, car maintenance and 
car use are discussed in their relationship to con- 
serving gasoline. A chart for determining miles per 
gallon is included. A lot useful information is 
included in a minimum of space. 

R Petersen I^lblishing Company. Hot Rod. Los 
Angeles: Petersen Publishing Company, 135 pp., c, 
a, per, 75/ single copy at neivsstnnd, $7.50 annual 
subscription, fc, sg, i, m/f, sh,jc, ad, rl of consumer 
articles 11- 13. 

Many students may already be regular reader's 
of this high appeal magazine which includes many 
articles of consumer information and interest each 
month. Articles may include these topics: selecting 
accessories, maintenance and troubleshooting, 
how (loes-it-work, gas saving tips, ecological con- 
siderations and information on cars, cycles, vans, 
etc. by name. The magazine could serve as a timely 
and valuable resource. 



IN;tersen Publishing Company. Motor Trend. Los R 

Angeles: Petersen Publishing Comjniny, 115 pp., c, 
il., per, 75/ single copy at rie wsstand, $5.00 annual 
subscription, fc, sg, i, m/f, sh, jc, ad, rl of consumer 
articles 10-12. 

Many students may already be familiar with this 
popular magazine in which timely articles of con- 
sumer interest and infornuition appear each month. 
Sample copies included features on: cars for the gas 
crisis, troubleshooting and home repairs, pro and 
con the 50 mph limit, rotary engines, new products, 
proposed legislation, and information on recrea- 
tional vehicles, cycles, pickups and vans. Tested 
products are named by brands and pictures are 
often included. The magazine could serve as a 
valuable resource. 



Tire Industry Safety Council. Consumer Tire 
Guide. Akron, OH: Firestone Tire and Rubber 
Company, n.d., 15 pp., c, il., pam, free, classroom 
guanfities may be requested fc, sg, i, m/f, sh, jc, 
ad, d 10-11. 

Topics covered in this information-packed 
pamphlet include: types of tires, selection of 
replacement tires, relationship between proper 
intlation and intended load, information provided on 
a tire, illustrations of abnormal wear, driving tips, 
and maintenance and repair tips. 



U.S. Department of Transportation, Federal High- 
way Administration. Cost of Operating an Auto- 
mobile. Washington, DC: Government Printing 
Office, 1972, 11 pp., iL, pam, 25/, fc, sg, i, m/f, sh, 
Jc, (ul, rl U'U. 

Detailed e.xplanations of costs of automobile 
operation are given in this most recent of periodic 
studies conducted by the PVderal Highway Admini- 
stration. Ten-year estimates are given for a 
standard sedan and a compact car. F.stintated first. 
s(»cond and tenth year costs are given for an 
American made sub-compact car. Financing costs 
are not included, but an explanation is giv<*n of a 
way that those calculations could be added. The 
publication could provide* valuable information to 
car owners. Additional consideration to (*hanges 
cjuised by increased gasolin(» prices and reduced 
speeds might be h<*lpful. 



PItfanu refer to the List of Publishers. Pao« for 
comp/stff addresses of publishers nnd supu^iers 
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r.S. Depar(m(»nt of the Treasury, Bureau of 
Customs. Importing a (*ar. Washingttfn, DC: 



liliYIN(',(U)()l)SANI)SKIiVUU%S:TUANSP()KTATl()N 

(iovernmmt Printiuii Office, 1973, 9 p/>., c\ pam, 
20/, fi\ sfj, «, m//, sh, jc, ad, rl 13-14* 

Factual information is given (!C)n<:erning customs 
iT(|uircments lor doarinjf a car which would be of 
intfrfst to U.S. residents returning from a trip 
abroad and to civilian or military employees coming 
honu» after an overseas assignment. 



Teacher Reference 
Other Printed MaleriaU 



New York. Tht» I-nivi^rsity of the State of. The Con- 
sumer and Transportation. Alhavy, NY: New Yurk 
State Kdaaitiun Department, Publica^'tms Distri' 
hathm Unit, 1972, 116 pp., curriculum u aide, 75/ 

This module was f)repared for use within the 
state of Nt»w York and i^specially with disadvan 
laged and/or inner city students. It could be useful 
with other student groups, also. The objectives of 
the guide are a) to help consumers recognixe and 
identify transportation problems, [)) to encourage 
willingness to work toward solutions of these prob- 
lems and c) to encourage consideration of and crea- 
tivity in determining possible alternatives. Thirty- 
three pertin^»nt transportation-related questions 
are expanded with ; 1) understandings (to be inves- 
tigated). 2) activities and ;]) sources. The wide 
range of. suggt»sted activities could provide an 
interesting and meaningful involvement for 
students. 



New York, Tht» University of the State of. The Con- 
sumer Looks At His Automobile Insurance. 

AUunnj, NY: New Ynrk State FAucalim Depart- 
ntrnt. Pnhliratitnhs Distrihutinn Unit, 1972, 70 pp., 
curriculum ffuiih:, 50/. 

This moduli* was prepar<'d for use within the 
state of New Yc»rk and especially with disadvan- 
taged and /or innc^r city students, but could be 
useful with other student groups, also. As a result 
of this study students could a) und(»rstand how the* 
present insurance system works and consid(»r its 
strengths and weakness«»s, h) l)ecorne intormed ron* 
cerning oro[)osed changes and consider those* 
strengths and weaknesst^s. and r) have a l)asis tor 
more intelligent consimier <iecisions and legislative 
injfiart. Sixteen relevant (|uestions art* ex()andcd 
with; \) undi-rstandings llo hv investigated). 2) 
activities arul .'{) sour^^es. The wide i^an^fe of activi 
tii's c-ould provide an interesting and meaningful 
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involvenumt for students. A good summary and 
bibliography are included. 



Audio- ViKual MaterialH 



*Aims Instructional Media Services, Inc, Maintain- 
inK An Automobile. ft9365, Hollywood, CA: Aiins 
InMructiomd Media Service, n.d.. It min,, c. 
If) mm. film $150, rental 1 to 3 days $15, fc, m/f, 
jh, sh, jc, ad. 

The story concerns a girl who works on her own 
car and finds it may be cheaper than other alttjrna- 
tiv(»s for service. Other topics included are: mainte- 
nance and repair tips, choosing a repairman for non- 
do-it-yourself jobs, and information on tires. 



(Changing Times P^ducation Service, Pklitors of. So 
You Want Wheels. Washinffton, DC: Ckavf/iiig 
TivteH Education Service, 1972, 2 c, fs, 101) frames, 
2 rec or 2 c tp, 20 min., ii master copies, im, 
$39 MO with rec, $43.50 with c tp, fc, s(/, sh, jt\ mL 

This resource kit is designed to offer suggestions 
for buying and financing a new or u.sed car, buying 
insurance and maintaining a car, A popular music 
background with a realistic situation maintain 
interc>st. Included are (?ight, 8V2 x 11 pages which 
may l)e used as facsimile spirit masters or as trans- 
parency masters, Acopy of the recorded script is in 
the teacher's manual. A reading and resource list is 
given which includes these topics: buying and 
financing a car, buying insurance, buying tires, and 
maintenance. 



*('hevrolet Motor Division, So You Want To Buy A 
l?sed Car. mi 12, New Hyde Park, NY: Modern 
Talk in ft Picture Service, n.d., 15 min., c, 16 mm. 
film, free, fc, .vry, ,vA, jc, ad. 
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Hoginning with a panel discussion format and 
one discussant who is difficult to hoar, the film 
moves (juickly to actual examination of used cars. 
Many important items to consider in used car selec- 
tion are clearly shown and explained. 



♦Film Fair Communications. Tommy's First Car. 

Studio City, CA: Film Fair Communication, 1972, 
It mm,, i\ 16 mm. film, S145, rental $15, H0215. 
Champaign, IL: University of Illinois Visual Aids 
Service, rental ti038S4, $7.00, fc, sg, m/f, jh, sh, 
SpaJiisk version available from Film Fair, 

In a manner which would be acceptable to many 
young people, Tcmimy and his Dad examine a car 
which is being considered for purchase. Ways to 
cheek important features of a used car are shown. A 
mechanic is consulted for additional information. 
Tommy gains information which could enable him to 
make an intelligent decision. 



I). CLOTHING 



are: Care Instructions, Buying Family Clothings 
Men's Clothing Sizes, How Clothes Should be Made, 
Fibers and Fabrics, Children's Clothing Sizes, 
Women's Clothing Sizes, Labels Give Information, 
and Special Finishes. The print in two of the 
pamphlets is very small to conserve space. The 
topic package idea should be useful to teachers with 
a minimum of reading time. It is also designed for 
low incoine budgets. 



Mead, Marjorie. Your LQ« in Clothing, Urbana, IL: 
Agricultural Publications Cooperative Extension 
Service, University of Illinois, Revised 1972, 6 pp., 
pam, 5/, fc, sg, i, sh, jc, ad, rl 8-9. Pamphlet may 
also be available from county extension offices in 
Illinois. 

The importance of construction methods and 
quality of workmanship in clothing, whether home- 
made or ready made, is stressed. Checking the fit 
while standing, sitting, and walking is advised 
before the consumer purchases a garment. 



Student Reference 
Pamphlets and Periodicals 



Federal Trade Commission. Care Labels. HID, 
Washington, DC: Federal Trade Commission, n.d., 
7 pp., ii, pam, single copy free, fc, sg, i, m/f, sh, 
ad, rl 8^9. 

This pamphlet is aimed at use with low income, 
low-reading-level adults. The information is short 
and simple and could be most helpful as an introduc- 
tory pamphltt leading to a more thorough presenta- 
ti(m. Also included in the pamphlet is a listing of 
products not covered by the FTC rule. 

.Mead, Marjorie. Buying Clothing, Series. Urbana, 
IL: Hom^i Fcoyiomics Cooperative Extension 
Svrvicf\ (hiiu^rsity (^f Illinois. 1971, 3 pp., pam, 
:}/ e(u:h, f(\ sg, ^ m/f jh, sh, ad, rl 7-9, available in 
Spanish. Pamphlets may also he available from 
rounttj (extension offices in Illinois. 

This series of nine pamphlets provides clear, 
accurate, unbiased, brief, and well organized infor- 
mation for the corisunuT. The nine topics discussed 
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Mead, Marjorie and Goss, Dorothy. As You Buy 
Clothing. Circular 1045, Urbana, IL: Agricultural 
Publications, Cooperative Extension Service, 
University of Illinois, 1971, 2iipp., pam, single copy 
free, 15^ each in quantity, fz, sg, i, m/f, jh, sh, jc, 
ad, rl 9-10. May (dso be available from county 
extension offices in Illinois. 

A guide to how and where to buy clothing for the 
family, this pamphlet is clear and concise. Adver- 
tising, credit and consumer-store relationships are 
included for a better understanding of the concerns 
in the market place. 

Money Management Institute, Your Clothing 

Dollar. Chicago: Household Finance Corporation, 
1972, 40 pp. , il. , pam, 25/ or $3 for set of 12 compre- 
hensive consumer educatio7i booklets, fc, sg, i, m/f, 
sh. 'ul, rl lhl2. 

This clear, factual booklet suggests some helpful 
guidelines in making the best use of a clothing 
budget. Some suggestions are given concerning 
planning for ones needs, skillful selection of 
clothing based on its quality, and proper clothing 
care to insure its wearabilily and durability. Much 
of the booklet is devoted to suggested buying tech- 
niques to employ when buying clothing for specific 
members of the family including correct si/ing, 
flattering features, and a garment's suitability to 
^•rtie's present wardrobe. 



HUVIN(; (iOODS AM) SKRV'icKS: CLOTHlNu 

*S<»ars. IloebiK'k and Compan>, Cash Buying Plan 
for Children's Clothes. LaGmmjv, IL: Sears, 
limbuvk and Cumpiuuj, li*73, U pp*, il, prm, 25/, 
fi\ sp, i. m/f, ad, rl 9-1(1 

Planning ahoad for childron's cIolhinK to satisfy 
futun» wvds and wants is stressed. Some helpful 
guidelines on how, why, and where to shop are 
listed. An outline of desirable characteristics for 
children's clothes offers some valuable information. 
A sample replacement list of clothing?, depending? 
upon either out^(rowin^( or wearing out a garment, 
helps one predict future needs. 



how they react in water to provide cleaning? power 
an» included. There is a partial list of brands .ivail- 
able for li^ht duty soaps and detergents, and for 
heavy duty soaf)s and detergents. Some problems 
of washing in hard watcT and the possible need to 
soften are offered. Ingredients of soaps and deter- 
gents are listed and the purpose of each one given 
to help ihv consumer make intelligent selections of 
soaps and detergents. 



Student Reference 
Other Printed Materials 



Sears, Uoebuck and Company, Hidden Value 
Series, Chicuijo: Smrs, Roehurk ami dmpanij, 
1971, i\ ii, pain, $2.50 for set of 50 of same title, fc\ 
sfh i, /, sh, ad, rl 9-10, 

llow To Select Infunts' and ChUdren's CUdkmij 
IIV 321. An excellent reference on children's cloth- 
ing, this booklet is well-organized and includes 
special design features in children's clothing, 
growth and development characteristics of chil- 
<lren, check lists for fit, quality construction, and 
care of children's clothing, how clothing affects a 
child's feelings, items to include in a layette, and 
criteria for selecting clothing for children of all 
ages. 



How To Select Young Underfashiom \\\ 301, 
This is an informative? guide that discusses figure 
types, how to measure and select the best sixe for 
each, types of bras, girdles, slips and briefs, and 
care of underfashions, A glossary of terms is 
included. 



Selectin<) Teen Fashions UV 342, Selecting Teen 
Fashions offers guidelines on how to select clothing 
styles in line with body types and figure irregulari 
lies. It also discusses fashion trends, items that 
might be in<»luded in a wardrobe, principles of buy- 
numship, (jualily construction criteria, advantages 
of sewing your own clothing and rules of grooming, 

I'.S. Department of Agriculture, Agricultural Re- 
search Service, Southern Marketing and Nutrition 
Research Division. Soaps and Detergents for Home 
Laundering* Washington, U.S. GiH^ernnu^nt 
Printing Officv, Revised 1973, H pp., pam, 25/, fr, 
sfi, i, m/f\ sh, ;r, ad, rl 11-12. 

The* characteristics of soaps and detergents airi'; 



American Textile ^lanufacturers Institute, Inc, 
Smart Kids Read Clothes-Care Labels. Charlotte, 
\V: American Textile Manufacturers InUitute, 
Inc., n.d., 20 X 30 bu, ii, chart, free. 

This eye catching, up-to-date chart illustrates a 
pair of jeans with the most common care-labels and 
their explanation. Some information, concerning 
where the labels may be found, some exceptions to 
the rule, and what the labels tell you, is also 
included. 



Maytag Company, The, Removing Spots and 
Stains. Newton, lA: The Maytag Omipariy, n.d„ 
ii, chari, free, fc, sg, i, m/f, sh, jc, ad, rl 7-8. 

This appealing chart could be most usefu! ?.s a 
reference for a person responsible for cleaning 
garments. The chart includes a lengthy list of 
various stains, and suggestions for their removal, 
depending upon whether the fabric can or cannot be 
bleached. This is valuable information for clothing 
care and servicability. 
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'IVacher Hcfcrence 
Pumphleti) and Feriodicab 



Adams, Kloanor. Laundry Techniques for Modern 
Washers. Chicanu: Associntiov of Home Applumce 
Mauufaciuren, 1U7U 3 pp., iL, pam, sinjle copy 
free. 

Leading; homo economists representing washer 
manufarturers express their views conc'erninj? the 
use of washinj^ with soap, washing soda, and non- 
phosphate det(Tgents, Pros and cons tor each 
product are discussed in relation to the color reten- 
tion of a garment, degrc»e of soil, hardness of the 
water, toxicit^' of the laundry aid, i;nd the mechani- 
cal difficulties in washing machines hastened by 
specific' products. The informawion could be useful 
regarding the life of a washer and of clothing. 



lilanford, Josephine M, and Gurel. Lois M. Fibers 
and Fabrics. Washington, DC: Gov^rnimnt PrinU 
iuff Office, 1970, 2ii pp., ii, pam, 65/. 

This clear and concise booklet offers practical 
information covering the four natural fibers and 
fifteen man-made fibers. Hach fiber is listed indi- 
vidually with some brief comments on its character- 
istics, P'ollowing the comments is a factual chart 
listing properties, care, uses, and trademarks of 
each specific fil)er, A glossary of common terms 
adds to the usefulness of the l)ooklet. An under 
standing of fibers and fabrics is necessary for wise 
consumer decisions. 



Federal Trade ('ommission. Look for That Label. 

iff), Washivffton, DC: Government Prinvnu Offia:, 
1^7., a pp., pam, 15ff, suiffle copy freefrom FTC, 
multiple rnpies ma}j be retjuesUni fi^r teacher 
viluratiou. 

A warning to the consumer, this pamphlet intro- 
ducers the law re(juiring lahrls giving specific infor- 
mation conc(M'ning fiber content. An explanation of 
the Wof.l Products Labnling Act, The Fur Products 
Labeling Act. and The Textile Fiber iVoducts 
Ideniifiration Art roniribute to tlie value of the 
pamphltM as a learh(»r referi-nce. 



HUVIN(« (U)()1)S AND SK:r/lCKS: CLOTUINCi 

Man-Made Fiber IVoducers Association, Inc. Guide 
to Man-Made Fibers. New York: Man Made Fiber 
Producers AssoaintioH, Inc., 1970, 16pp., iL^ pam^ 
free. 

Most valuable to the teacher, this pamphltjt 
offers some basic information about nineteen man- 
made fil)ers. Kach fiber is listed with such specific 
information as common uses, major characteristics, 
and care irstructions. A technical chart giving 
physical pro;)erties of man made fibers, a basic 
explanation of the principles of production, a list of 
fiber tradcmiarks. and the definitions of the man- 
made fibers from the Textile Fiber Products Identi- 
fication Act add to .he usefulness of this pamphlet 
as a tea^ner reference. 



Mead, Marjorie. Today'8 FabricH. #,^i7, Urhnna, IL: 
Auricultural Publications, Cooperative Kxt elision 
Service, IMversity of Illinois, 1971, 2S pp., il^ 
pam, simjle copy free. May also be available frotn 
county extensio7i offices in Illinois. 

In a very comprehensil)le way, some basic 
textile information is outlined. A garment's 
durability, serviceability, and care depends upon 
the fiber content, fabric construction, fabric finish, 
and garment construction. This booklet covers all of 
those topics in a clear and concise manner. Also 
included are some helpful guidelines to follow con- 
cerning laundry procedure and drycleaning. This 
information could help consumers lengthen service- 
ability from clothing items. 



AudioA isual Materials 



*IVnney, J. Co. Permanent Care Labels. 

mKi7, Sew York: J. C. Penney, Co., Inc., 1973, fs, 
rec, Hmin., 54.25, free loan from localj. C. Penney 
stores, fv.. Si}, m/f, jh, sh, ad. 

This filmstrip, record, and script are devoted to 
intnuiucing and explaining the permanent care 
lal)eling which has been re(|u'"ed since 1972. Also 
included are some guidelines concerning buying of 
clothes, (juality of ccmstruction, and tips for making 
good buys. The informalicm is basic and valuable to 
consumers. 
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E. HKALTH SERVICES, DRUGS 
AM) COSMETICS 



Student Reference 
Books and FaperbackM 



H T(f!edyne Brown KrginetTing. A Design Guide for 
Home Safety. .2300-00201 Wtishhifjton, DC: 
(iovertnmnt Printing Offinu 1972, 108 pp., pb, 
$1.50, fc, s(), i in/j\ jc, ad, rl U-15. 

In spito of a high reading level » this publication 
mainly for use by builders may prove to be ^ useful 
tool to a prospective hornet wner, one who is re- 
modeling, or someone making a decision about ^^nt* 
ing. This guide contains statistical data on the 
causes of home* accidents; well-illustrated guide- 
lines for a safer home environment; and a series of 
safety checklists concerning specific parts of the 
home and its surroundings. Included are sections 
dealing with stairs, bathrooms, windovss, dcors, 
kitchens, floors, electricity, and exterior. 



Student Reference 
Pamphlets and Periodicals 



American Dental Association. Your Dental Bill . . . 
What (ioes Into It. Chicago: Awierfcan DmUA 
AsHoaatiov, 1970, pp., il., pam, smffle copy free, 
25/{}5f^, 100/$2M,fc, s(j, i, sh, ad, A 12^18.^ 

A short explanation is given of the various 
(expenses that are covered in the average dental 
fee. Included are some figures justifying rising 
dental fees. 



American Medical Association. Facts on Quacks: 
What You vShould Know About Health Quackery. 

HOP' 128, Chkni)o: American Medical AsimciatioN, 
1971, J2 pp,, a, pam, 35/, [h.ss in ijuantities), fa, 
i^g^ if m/f, sh, jc, ad, rl 11-12. 

A lengthy definition of a medical quack, with 
s(mie ways to detect one» is followed by a dis(?ussion 
about •'health" and •cult" practitioners. The crux of 
the booklet deals with frequently asked questi<ms 
about arthritis and rheumatism; cancer; nutrition 
and weight control; over t he-counter drugs; 
alcoholic nostrums (<juack medicines); devices; 
health books and pamphlets; mental health; 
retardation; cosmetics; baldness* rejuvenation; and 
sex preparations. Also included is a list of organiza- 
tions and agencies who could assist with consumer 
questions. 



American Dental Association. Dental Consumer- 
ism. Voi 39, No. 4, Chicago: American Denial 
Association, 1973, 1 p., pam, n.p., fv, sg, i, m/j, sh, 
jc, ml, rl 11 12. 

lirief bulletin to dentists citing the trend toward 
greater consumer awareness. Hecommendations 
are given to the dentist to avoid trouble and pre- 
vent problems with their patients. The path and 
action taken when a complaint is received is 
explained, and a consumer could use this to his 
advantage. 



American Medi<*al Association. Health Quackery 
Devices. HOP- 190, Chicago: American Medical 
Assficiatioiu 1970, l!i pp., ii, pam, 35/, fc, sg. i, 
vi/f, sh, jc, ad, rl 11-12. 



Some illustrations and several (les<*riptions of 
mechanical devices used to defraud the public /ire 
pres(»nted. IVescriptive warnings are given about 
(|uacks not only because they cost money but also 
because valuable time is wasted in the early stages 
of an illness when diagnosis an<i treatment could 
prevent further complications. 



KEY TO ABBREVIATIONS 



American Dental Association. How to Find a 
Dentist and Reduce Dental Costs. Chicago: 
American Dental Association, n,d., 6 pp., pam, 
n.p., fc. sg, i, m/f, sh, jc, ad, rl 11-12. 

Suggestions for locating a family dentist and 
ways of deciding upon a specific one are presented. 
The prevention rather than the cure, of dental 
problems is strt^s.sed. The importance* of water 
fluoridation and the aspects ei dental insuranc<» are 
'•eviewed briefly. 
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lii:VlN(i(i()()|)S ANDSKHVICKS: UKAI.TH SKUVICKS. DKUCJS ANDCOSMKTICS 



Corliss, Ktiith. Facts About Hearing and Hearing 
Aids. mM)M)U20, WmhimjUm, DC: (hwernmvnt 
PmtivijOffim, IU71, Jl pp., pam, 60/, fc, sg, /. 
w//'. jh, nh, ./('. ad, rl 8-9. 

A foncisc* and factual consumer's ^uidr that <lis- 
cusses and illustrates how you hear; causes and 
treatment of hearing loss; effects of hearin^^ rlis. 
orders; deafness in the very younj;; what you can do 
about a hearing loss; th(» hearing aid —its selection, 
care and costs; and some information on financial 
assistance. The booklet is fast -moving and very 
readable, 



Departnu^nt of Defense; Department of Health. 
Kducation and Welfare; Department of Justice; 
Department of Labor; and [hv. Office of Kconomic 
Opportunity. A Federal Source Rook: Answers to 
the Most Frequently Asked Questions About Drug 
Abuse* M42H^U97, Washivf/tfnu DC: (iiwvrnment 
Printing Office, 197 U 30 pp., pavi, 25/, fc, sg, i, 
yn/f, jh, sh, jc, ad, rl 10- 1 1. 

This is a source hook of [)ooled information from 
concerned f ederal agencies and departments deal- 
iiiK with the national druK problem, V(!ry readaf)le 
and concise answ(»rs to some frequently asked ques- 
tions about druj; abuse, marihuana, halluc:inof(ens, 
stimulants, sedatives, narcotics, and other sub* 
stances of abus(» are^iven. An informative jflossary 
of druK slaoK terms is in.^luded. 



Food and Druff Administration. FDA Approval of 
New Drugs. H72<Wir>, WashhifUnu DC: Guvin^n- 
mntt Ih^intinu C)ffivi\ 197 U 16 pp., pnm, 15/, fr, 
sfh ^f^/J\ ^id, rl U'15. 

A ^mui bit of druK history comprises about half 
of the b<)uklet. Also incUuh^d are some brief l)Ut 
important fads on druK marketing and manufactur- 
ini? re(juir(»ments; NDA inew dru^' application) 
review and surveillance after marketing': and 
exoerimental dru^s. 



Food and Dru^ Administration. First Facts About 
Drugs. nni2-in:n, Wnsknhjtnu, DC: (inrfnfwt'nt 
Prluh'fn) ()t'jin\ 1971, 15 pp., il., pnm, 25/, fv, Htj. i, 
jh, rl 9^ in. 



many aspects of <!ruf(s inchidin^^ a short history, 
what dru^^s are, their pro's and eon's, over the- 
c unt(^r druKs as oppost^l to pn?scription drugs, 
precautions, conmion fallacies, druj; safety in the 
home and a bit about drug laws. The booklet would 
l)e a very primer for junior high. 



Food and Drug Administration. We Want You To 
Know What We Know About Cosmetics* 
ti 1712^001 73 iwd We Want Vou To Know What We 
Know About Safe I'se Of Kye Cosmetics. DHKW 
\FDA\ m'5002, Wushiuuton, DC: (hvernmevl 
Print f'uf/ Of/ire, 1973, 5 pp., //., pam, 10/ and 15/, 
h\ ^fh ^ /i ^d, rl 12-13. 

Sanitary and saf(* use of cosnu^tics is the theme 
of a helpful list of do's and don'ts written prescrip- 
tively. One very important fact is that the FDA 
does not have th(» authority to review the safety of 
cosmetics before they are marketed. Fiye safety in 
regard to cosmetics is reviewed in an informative 
manner by giving helpful hints about nuike up. 



Food and Drug Administration. We Want You To 
Know What We Know About Diagnostic X*Kays, 

^73-HOl^H, WnshivijtoH, DC: Govenmumt Printinu 
Off ire, 1973, 5 pp., iL, pam, free, fc, sy, i, sh, ad, 
rl 11-12, 

This pamphlet emphasizes benefits of X-Hays 
and weighs Ihvm against their potential for harm if 
misused and implii»s a need to prot(»ct oneself and 
family from unnecessary exposure to X'ra<iiation, 
II(*lpful information, although sometimes presented 
prescriptivi?ly, is given. 



Food and Drug Administration. We Want You to 
Know What We Know About Impact-llesistant 
Fyeglass Lenses, 712-00 16Ji, Wm^hinfftov, DC: 
(itin rhw^Nt Priutihfj ()ffir(\ 1972, 3 pp., il., pam, 
15/, ff\ sfj, /, sh. Jr, nd, rl 12-13. 

This article disrussps recent legislation concern 
ing the riefinition of impact resistant eyt^glass 
lenses. Also covered are the kinds of glasses rt^gu 
laled by this legislation. The possil)lr [)revention of 
.icridents l>y usv of impact resistant lenses is 
evident . 



An interesting factual account dealing with 
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Food and Drug Aflrninistrati(»n. We Want Vou To 
Know What We Know About liubels On Medicine. 

ii73*3i)2H, Wnshifnitnu, DC: (inrvrnm^'ut Printint) 
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Offivif, 1973, 4 pp., a, pam, free, }\\ sg, i, m/f, sh, 
ad, rl II 12. 

This pamphlet stn^ssos the importance ol* careful 
and thorough reading of labels on medicines, It lists 
kinds of information that can be acquired from 
packaging of over-the-counter drugs and points out 
the need for patient/physician discussion about use 
of proscription drugs. 



F(K)d and Drug Administration. We Want You To 
Know What We Know About Prescription Drugs, 
We Want You To Know What We Know About 
Medicines Without Prescriptions, mid We Want 
Vou To Know What We Know About Adverse Re- 
actions to Medicines. Iil712'00169, 1712-00170, and 
1712-00154 respectively. Washingtov, DC: Govern- 
merU Printiuif Office, 1973, 16 pp., c, iL, parn, W 
each, fc, sg, i, sh, jc, ad, rl 11^12. 

These three related articles deal with the safe 
and sane use of medicines today giving warnings 
about the use and misuse of prescription and non- 
prescription drugs concerning side effects, duration 
of us(>, proper administration, and the sometimes 
severe adverse consequences of a combination of 
drugs or drugs and alcohol. 



Vim\ and Drug Administration. We Want You To 
Know What We Know About The Laws Enforced 
by FDA. {FDA) 734031, Rockville, MD: U.S. 
Department of HEW, 1973, 4 pp., c, iL, pam, free 
from any FDA office, fc, sg, i, m/f sh, jc, ad, rl 
12-13. 

This is a concise and informative approach to the 
laws that the FDA and its agencies have authority 
to enforce, which accounts for FDA s major duties. 
Included are brief but relevant facts about The 
Food» Drug and Cosmetic Act, The P'air Packaging 
and Labeling Act, The Radiation Control for Health 
and Safety Act, and The Public Health Service Act. 



La(!ross(», K. Robert. Day Care ?or America's Chil- 
dren. tt470, Neiv York: Public Affairs Committee, 
Inc., IU7U 24 pp., iL, pam, n.p., fc, sg, i, sh, jc, mi 
rl 104 L 

With in<Teasin^( numbers of mothers ent(»ring 
the work hvvv comes the need for day can* for chil- 
dren. This pamphlet f)rieny discusses the kinds of 
renters, their responsibilities, their costs, and their 
ability to meet a child's personal and emotional 
needs. A list of various sponsors of specific centers 
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is presented with some stress placed on hcensing, 
community coordination and the need for profes- 
sionally educated leaders. 



Pharmaceutical Manufacturers Association. The 
Medicines Your Doctor Prescribes. Washington, 
DC: Pharmaceutical Manufacturers Association, 
n.d,, 7 pp,, iL, pam, n.p,, fc, sg, i, m/f, sh, jc, mi, 
rl 1041. 

Listed and explained are several suggested 
guidelines aimed at the safe and successful use of 
prescription drugs. It is somewhat prescriptively 
written, yet imparts valuable information. 



Veterans Administration. The Veterans Admini* 
stration and Older Americans. Washington, DC: 
Veterans Administration, 1973, 7 pp., iL, pam, 
n.p,, fc, sg, i, m/f, jc, ad, rl 1243. 

This brief pamphlet introduces the Veterans 
Administration to those interested in nursing 
homes, intermediate care, outpatient care and pre- 
ventive medicine, hospital-based home care, state 
nursing home programs and domiciliary (dorm) 
care. The Veterans Administration research in the 
field of aging and their financial assistance to older 
Americans are stated. Also included is a list of 
Veterans Administration benefits affected by 
recent legislation. 



Audio-Visual Materials 



*Eye Gate House, Inc. How Safe Are Our Drugs? 

H052, Jamaica, NY: Eye Gate House, Inc., n.d., c, 
iL, t, $54.75/22, fc, sg, m/f, jh, sh. 

The safe use of drugs is described in 22 trans- 
parencies with overlays designed to be used with 
FDA publications #44 and #46. Use of drugs for 
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(iiuKnusis and for hotly tuiH'tion nuxiifuuition arc 
illustrated, Thosu rosponsibU* for dru^ safoty aro 
cuvercHl. Also illustrat(»d ur(' the stops involved in 
druK testing. A guide sheet with each set correlates 
the transparencies with the FDA pamphlets. For 
fast and easy previewing, the black and white 
printed reproductions of the set of transparencies is 
available upon request. 



♦Ky<» Gate I louse. Inc. The Use and Misuse of 
DruK^. tt051 Jnmuiai, NY: Eye Gate House, hiv,, 
f. il., U $59.75/20, fc, sg, m/f, jh, sh. 

The set of transparencies, some with overlays, 
covers drug label information, wise use and misuse 
of ov(»r-the-counter and prescription drugs, central 
nervous system drugs concerning abuse relating to 
health and safety, psycholrgical and social reasons 
for misuse, symptoms of abuse, and soci(?ty's pro- 
tectitm from drug abuse. The use of KDA's publica- 
tions along with the transparencies is suggested. A 
gui(U* sheet with each set corr<>lates the trans- 
parency set with the booklets. For fast and easy 
previewing, the black and white printed reproduc- 
tions of the set of transparencies is available upon 
request. 

IC Procter and Gamble. Let the Buyer Prepare. 

(UnrinnaU, OH: Procter and Gamble, 1971, 70 
frnme, r, /s, imih rec, tm, student pain, free, 
stuflrnt materials irniy he reordered in sets of 50, ft\ 
sf), nf/f jh [urith modification due to rl) sh, rl 11-12. 

This kit seeks to build an understanding of buy- 
ing principles through focusing on shampoos and 
deo(lorants. There is a section on consumer rights 
and responsibilities. wSupplementary materials for 
student use in(*iudt» a pamphlet and forms for out- 
side product investigation. A written narration for 
the fiimstrip is included. Several product labels are 
included. The company has made a moderate effort 
to promote its product. 



Ploase refer to tH« L»st of Publishets. Paqo ^8, for 
complete nddrensAs of publishers and supphers 
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F. HKCUKATION 



Student Keference 
Hook.s and Paperbacks 



Alth, Max. All About Bikes and Bicycling. New Tr 

York: Hawthorne Hooks, bic, 1972, 19Hpp., iL, h, 
$5.95, sg, i, m/f jh, sh, jc, ml, rl il'9. 

The author discusses these topics: selecting the 
correct bicycle for a specific purpose, the beginning 
rider, the mechanics of the bike, safety, trouble- 
shooting, and maintenance. He makes bicycling 
sound exciting as he describes camping, touring, 
and hosteling. He also supplies much of the neces- 
sary information for these activities. 



Consumer Guide ed. Consumer Guide Bicycles Tr 
Complete Buying Guide. New York: Popular 
Library, 1972, 384 pp., il, pb, $1.50, sg, i, m/f, jh, 
sh, jc, ad, rl 9-10. 

Hrand names and model numbers are given for 
bicycles considered desirable by the editors. 
Tandems, three-wheelers, and folding bicycles are 
listed by price ranges and age of intended riders. 
Charts of specifications are included- Interesting 
sections are included on these topics: the history of 
bicycle riding, the current bicycle boom, bicycle ^ 
accessories, safe riding, care and maintenance, 
warranties, touring, and bicycle clubs. A glossary 
and reading list are included. A new edition will be 
published in 1974 by the New American Library. 



(Consumer Guide, ed. Consumer Guide Photograph- 
ic Kquipment Test Reports, Vol. 29. New York: 
Pocket Hooks, Inc., 1972 updated annually, 386pp., 
ii, pb, $1.95, sg, i, m/f, sh, jc, ad, rl 10-11. 

Introductory remarks include information on 
choices of places to buy and basic questions related 
to one's choices of what to buy. A wide variety of 
types of e(juipment is covered. Strengths, weak- 
nesses, and new features are discussed by brand 
names. Prices are given. wSpecial features for added 
informati(m include: tips for better pictures, 
directory of manufacturers, charts of specifications, 
and a glossary. The information seems quite com- 
j)|ete. Future editicms. including one scheduled for 
1974, will be published by the New American 
Library. 
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Federal Trade Oommission. More Light on the Dis- 
tributorship Problem, Washmyton, DC: Federal 
Trade Co7fnnissio7i, 1971, 3 pp., pam, single ropy 
;h'e, multiple copies may be requested for teacher 
education. 

The purpose of this publication is to alert con- 
sumers to recognize and avoid pitfalls of, and to 
report deceptions involved with, franchise and 
distributorship Dusinesses. The nature of the 
problems, the nature of complaints, and the impact 
on the consumer are discussed. Recent graduates, 
the unemployed and retirees are listed as the most 
common victims of unscrupulous promoters. This 
factual information could be of value in accompany- 
ing the study of franchise businesses. 



Ke(l(»ral Trade Commission. Risks> in Raising Chin- 
chillas. FTC Consumer Bulletin dS, Washington, 
DC: Government Printing Office, 1973, 8pp., c, ii, 
pam, 15/, single copy free from FTC, multiple 
copies may be requested from FTC for teacher edu- 
cation, rl 11-12. 

The FTC believes thc^re may be as many as 200 
promoters of the chinchilla raising scheme at work 
bilking the public of an estimated $50 million 
annually. Therefore, the^y believe, this income 
supplement fraud deserves wide exposure. Claims 
made by promoters are described. A set of twelve 
<luestions and answers clarifies much misinforma- 
tion and could be used to refute the claims made by 
the unscrupulous promoters. The pamphlet con- 
cludes with five specific steps a consumer may take 
to avoid being victimized. Addresses and phone 
numbers for PTC Field Offices are listed. 



(iil)son, Mary Hass. The Family Circle Book of 
(*areers at Home. Nvav York: Popular Library, 
UnU 320 pp., pb, 95i/!, sg. i, f, ad, rl 8^9, 

Knthusiastic descriptions of successes dot the 
specific steps and suggestions given for building a 
career at home. The* steps and suggestions seem 
(*lear and complete. Notations of a f(»w failures add a 
realistic touch. Tw^^nty-six interesting success 
stories are included and the subjects are identified 
l)y name and city. A state by state listing of where 
to learn, where* to display, locations of trade and 
industry shows, and an index conclude the book. 
Although the intended audu»nce is adult women, 
the a[)peal is not limit(*(i to them. 



*(;iles, V. A, Terrariums, fUOSh\ Urhunn, IL: Agri- 



cultural Publications, Cooperative Fxtension 
Service, University of Illinois, 1973, 32 pp., ii, 
pam, 50/, fc, sy, i, m/f sh, jc, ad, rl 11-12. 

This complete discussion of t<?rrariums includes 
the principles involved in construction and mainte- 
nance, methods of construction, and plants and 
materials which may be u.sed. Many clear illustra* 
tions and photographs are included. One section 
discusses possible probhmis and how th(?y can be 
resolvc?d. Steps are specified for preparing a wood- 
land, desert, or tropical terrarium. The information 
could be useful to a person considering terrarium 
building as a hobby. 

XYZVX Information Corporation. Derailleur 5, 10 
and 15 Speed Bicycle Repair, New York: Crown 
Publishers Inc., 1972, 132pp., il.,pb. $J^.95, fc, sg, 
jh, sh, jc, ad, rl 7-8. 

(^(mimon repair jobs are broken down into 
simple steps. (Hear, detailed illustrations accompa- 
ny all directions. These sections are included: main- 
tenance; frame and associated components; brakes; 
wheels, hubs, tires and tubes; speed selector 
mechanisms; crank unit and chain; construction and 
use of maintenance rack. Helpful cautions, some 
humorously illustrated, are included throughout; 
e.g., do not overtighten bolt 5. No specific brand 
names are used as the directions deal with common 
features of 0, 10 and 15 speed derailleur bicycles. A 
helpful discussion of bicycle maintenance includes 
charts on periodic cleaning, lubrication, and tire 
inflation. This book could be a valuable resource for 
the person wishing to take care of all of his/her own 
maintenance and repairs. 



Student Reference 
Pamphlets and Periodicals 



Department of Health, Education and Welfare, 
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HiirraiJ of Product SatVty. Safe Toy Tips. 
I)IIKWtt7J'7012. Chicuf/o: Better liushiess Bureau 
ofCkieuf/n, 2 pp., V, ii, pum, 5/,f(\ 7n/J\ 
sh, j(\ ad, rl H-U, 

This is an abbri»viaU?d vorsion of the 
DIIKW BPS publication. Ton Safety, and givt^s 
suKK^'stions on srlurtion of toys, proper use of toys, 
and special lips on choosing toys for the very voung 
child. 



Deparinient of Health, K<iucation and Welfare, 
Bureau of Product Safety. Toy Safety, til712'00165, 
Wash iv i/tiHi, DC: Go v^rv m e. n t Prin t nm Of fit 
1U72, 20 pp., i\ ii, pam, 45/, fr, stj, i, m/)\jh, sh, jr, 
at}, rl H'ii, 

Tht intent of the publication is to reduce the 
700,000 annual toy related injuries to children by 
calling attention to the importance of considering 
safety when selecting toys. P'ifteen sp(»cific types of 
toys or types of hazards are shown and/or dis- 
cussed. HI'S t(vsts are described. Kmphasis is given 
to teaching safe use and proper care of toys. Many 
of the comments an* direct(?d to parents, but could 
be useful to anyone concerned with the safely of 
children's toys. 



HUVlMiCiUODSANIiSKUVK'KS: HKCUKATION 

« 

Null. (iary. Profitable Part*Time Hoiiii Kased 
Uusinesses, New York: Pilot Books, 1U71, I^H pp., 
pam, $2*00, ,vf/, /, w/f, jh, sh, jc, ad, rl ihlO. 

A check list to help determine an individuars 
business potential is provided. Consideration is 
given to other important factors needed to make 
the venture succeed. Seventeen examples of profit- 
able part-time home based busines.ses are given 
with enough information to explain the operation. 
H<M>ks and pamphlets are listed which could provide 
additional information on specific subjects. The 
i(i(*as includ(*d could appeal to a wide range of age 
groups. 



Null, (iary and Simonson, Richard. How To Turn 
Ideas Into Dollars, Sew York: Pilot Books, mu, 54 
pp,, pam, $2.00, sy, i, in/f, jh, sh, jc, ad, rl 9- 10. 

The authors are an investor and a mark(»ting 
consultant. They give examples of ideas that did 
turn into dollars and give complete and factual 
information of the steps and proc(»sses involved. 
Names and addresses are included for sources of 
various kinds of a.ssistance. This information may 
be most usable with adult groups but could be of 
interest to other age groups. 



Department of Health, Kducation and Welfare, 
Children's Bureau. Safe Toys for Vour Child. 

ht7U14)l5U, Washihuttm, DC: Government Printing 
Off ire, 1U72, fipp., r, //., pnm, 20/, fr, sy, i, m/f, sh, 
jr, ad, rl 9-10. 

Specific featunvs to avoid in toys are list(»d. Tips 
are included on care oi toys and outdoor toy equip- 
ment. Legislation and orgaui/.ations concerned with 
tt)y safely are described briefly. 



Johnson Wax (Company. \ Raft of Oaft Ideas, 

Ravine, WI: Jtdinst>v Wax Com pan f^, n.d., U pp., e, 
//. , pam, free in tpiantitii s for rlassntom a.sr, fr, sy, 
i, m/f, jh, sh, jr, ail, rl U-10. 

(*levi'r craft and hobby pn)jects are described, 
many (if which use common liousehold items, 
Mmphasis is given to recyclahles and to adding a 
special touch to everyday items, 



Mioiiso r«f»r in tho List of Hublish«f s Patfe 78 . <0f 
compioM iiddwshes of publishers and nuopliers 
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Pepoon, Lucile and Shult/, John A. Rooks for Chil* 
dren Cnder Six, tt952, Urhava, IL: Ayrirultural 
Puhlivatiovs, Cooperative I\xtevsion Service, 
(hh'vvrsitfi id' Illintfis, n.d., ^ pp., c, ii, pam, sinyie 
copi^ free, H/ each iv quantity, fc, sy, i, Vi/f,jh, sh, 
jc, ad, rl 7-8. 

(ieneral guidelines for choosing l>ooks are given 
by children's age groups from under two years 
through fivt* years, P\»atures considered include the 
following: us(» of color, types of pictures, story eon- 
tent an<l characters, and physical characteristies of 
the book. Hole stereotyping as related to children's 
literal uri» is not discuss(»d. No .specific books are 
listed. 



Shultx, John A, Selecting Hooks for School-Age 

duldien. I -rhana, IL: Ayricnltural Pnhllcations, 
Cnapvratici' Fxtensiim Serrii'e, ( htirersfty of 
Illinois, njJ,, Upp.. r, il,, pam, sinyle cojhj free, .V 
rarh in t/uontit y, fi\ sy, i, m/f sh, jr, ad, rl U-UK 

(l(»neral guidelines for dioosing l)ooks wve given 
by children's age groups from tive years th'ough 
the adolescent years. Some of the gindelines have 
been adapted from criteria developed by the (*hild 
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Study AssiM'iation of America. Much consideration 
is given to the child's individual preferences and 
maturity. Hole stereotyping as related to children's 
literature is not discussed. No specific books are 
listed. 



Tr U.S. Departnuml of the Treasury, Hureau of 
(\istonis. Know Before You Go, Hfi02'0003L 
Washinf/ton, DC: (iovennnent Printint) Office, 
*iOp}K, L\ iL, pam, 30/, ng, i, m/f sh, jt\ ad, rl 

12' U 

The objective of the publication is to inform U.S. 
residents going abroad of key U\S. Uu.stoms regula* 
tions and procedures. Clear, factual information is 
given concerning declhrations, exemptions, pro' 
hibited and restricted articles, custon* pointers and 
rates of duty. A list o 'district offices which could be 
contacteil for further assistance on customs quc»s- 
tions is included as is a list of sources for clarifica- ' 
lion of related questions. 



Teacher Reference 
Other Printed Materials 



New York. The UnivtTsity of the State of. The Con- 
sumer and Recreation. Albmiy, NY: New York 
Slate Eilamtiim Department, Publimtums IHstrh 
buthn Unit, VJ72, 47 pp., ii, curriculum guide, 
single copy free. 

This module was prepared for use within the 
state of New York and especially for use with dis- 
advantaged and/or inner city students. Consumer 
decisions which apply to many age and interest 
groups could be planned from the suggestions con- 
tained in this module. Twenty -six topics are con- 
sidered, e.g.: hobbies and recreation, types of tours 
available, recreation in the city and balanced 
recreation. The topics are expanded with: 1) under- 
standings (points to I)e investigated). 2) suggested 
activitic»s and 3) sources. 



(i. FtIlMSHINt;S AND APPLIANCES 



Student Reference 
Pamphlets and Periodicals 



Adams. Kloanor. Microwave Ovens: Answers to 
Frequently Asked Questions. Chicago: Association 
of Ihm*^ Appliance Monufncturrrs, 1971, 3 pp., ii, 



panu si7igle copy free, 5/ each in quantity, fc, sg, i, 
m/f, sh, jc, ad, rl 12-13. 

Twelve questions and answers explain conccTns 
of potential mi<»rowave range? purchasers. Size, 
cost, cookbooks, cookware, safety, cooking 
principles, and electrical requirements are briefly 
di.scusscid. This is a reprint from Forecast for Home 
Economics. 



American Fro/,en Food Institute. Watch The Mark 
of Zero! Chicaijo: American Frozen Food Instilnte, 
//.//., ii, pnm, S3. 50 per 100 plus 25/ handling 
charge, fc, sg, i, m/f, sh, jc, ad, rl 10-11. 

The pamphlet is designed to tell the consumer 
how to handle frozen food in order to maintain its 
highest (juality. The importance of storage at O^F is 
.stressed. Thv con.sumer is told how to check the 
frc»ezer temperature, how to adapt home storage 
procedures to the capability of the freezer, how to 
shop for frozen foods and what to do when the 
frecfzer stops operating. In addition, each educator 
can obtain a free po.ster, 22x147^ inches, with same 
title as the pamphlet. The poster is reprinted from 
the Sept«?mber 1973 issue of Forecast For Home 
Economics. The information on the back of the 
poster is similar to that in the pamphlet. There are 
additional sections on comparing costs of frozen and 
fresh foods and menus composed of frozen foods. 
The section on power . ..lure has been omitted on 
the poster. 



American Gas Association. Answers To The Most 
Asked Uuestions About Gas Dryers. Arlington, 
VA: American Gas Associatio7i, Inc., 1971, c, ii, 
pavi, 100 for $2.00 Jc, sg, i, m/f, jh, sh, jc, ad, rl 

The question and answer format is u.sed to sum- 
marize the important concepts of using and 
in.stalling a gas dryer. The pamphlet does point out 
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tl:at i^iis dry ITS are generally choaper to operate 
than electric* dryers but it does not discuss initial 
purrhasin^ or maintenaneo oosts of the two kinds of 
dryers. 



written as prescriptions, but most students with 
readinff levels of 10 or above will be able to read the 
information quickly and obtain an idea of things 
they should and should not do with appliances. 



American Gas Association. A Consumer Guide To 
Gas liange .Selection. /I r/mr/^fin, VA: Amv.rimn Gas 
Associ(itio7i, n.d., 12 pp., c, iL, pam, 25^ (20/ each 
hi qmLntitieH of 50 or more), fc, nq, U sh, jc, ail, 
rl W'lL 

Although the pamphlet is written for consumers 
interested in purchasing gas ranges, there is a 
great deal of information included which is appro- 
priate for students learning about gas ranges. Con- 
siderations before purchase, styles and sizes of 
ranges, color, exterior finishes, top burner 
(arrangements, l(K*ation, types), ovens, pr* 
gramnied ovens, oven cleaning, broilers, featur(*s 
and accessories, cleanability, and installation are 
included. Some statements are prescriptive. 



Ass(Hiation of Home Appliance Manufacturers. 
Choosing And Using Your Automatic Dishwasher. 

( hk'Ufjo: Association of Home Appliance Manafav- 
turers, n.(L, c, iL, single copy free, additional 
ntpies 10/ each, fc, sfj, i, /, sh, jv, ad, rl 10*11. 

l"nfortunately this publication addresses itself to 
"homemakers" and 'Svonien*' and this may offend 
some students. It lists the advantages, features, 
standards, kinds of dishwashers, how to use and 
rare for the dishwasher, and several kitchen floor 
plan arrangements are illustrated. The pamphlet is 
particularly appropriate for consumers about to 
purchase dishwashers. 



Association of Home Appliance Manufacturers. 
Consumer Recommendations on the Safe Use of 
Appliances. Chicufjo: Associai:\^n of Home Appli- 
anre Mnnufnrturers. n.d., 12pp.,c, iL, pam, single 
ropyfrf'e, 10/ each in quujititij, fc, sfj. i. m/f, sh.jc, 
ad/rl UhlL 

General recommendations for safe use of 
elect ricity. gas. and appliances and recommenda- 
tions for specific appliances are included in this 
colrM'ful pamphlet. Some of the recommendations 
are stateci as negative commands and some are 



Please refer to tt>c List of Publish«rs. Pt-^ge 78 . for 
compf^fv addresses of publishurs ai»d suppliers 
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Association of Home Appliance Manufacturers. 
Microwave Ovenw and Safety, Chicago: Association 
of Home Appliance Manufacturers, n,d., 8 pp,, c, 
pam, single copg free, 7/ each m quantity, fc, sy, 
i, m/f, sh, jc, ad, rl 12-13. 

The various aspects of safety in microwave cook- 
ing are clearly explained. The types of energy, 
characteristics of microwaves, safety standards, 
manufacturing controls and consumer responsi- 
bilities are de.scribed. 



Association of Home Appliance Manufacturers. 
Your Child Trusts You. Chicago: Association of 
Home Appliance Manufacturers, uaL, h pp^% iL. 
pam, free, jh, sh, jc, ad, rl 7-8, 

This is a somewhat prescriptive pamphlet con 
cerning the prevention of refrigerator or fr<?ezer 
entrapment. Some safety precautions to take when 
storing or discarding a refrigerator or free/er are 
discussed. Supervision of child's play and teaching 
children about the dangers of entrapment a.'^e 
strc?ssed. 



Better Light Hetter Sight Bureau. The Facts of 
Light. New York: Better Light Better Sight 
Bureau, n.d., c, /mw, $7.00 per 100, fc, sy, i, 
m/f, jh, sh, jc, ad, rl 8-9. 

The new required light bulb labeling (on bull)s 
made since January 1971) is clearly explained. 
Analogies and comparisons help the buyer under- 
stand the various concepts and the light bulbs that 
are available. Additional materials on lighting may 
be available from local utility companies. 



Better Light Better Sight Bureau. How To Make 
Homework Lighter! Netv York: Better Light Better 
Sight Bureau, n.d., 8 pp., c, iL, pam^ $^.50 per 1^^' 
f\ sy, i, m/f, jh, sh, rl 9-10. 

The re(|uirements for a study area are defined 
with the emphasis on the lighting. Some of the 
terms used are advanced: e.g., diffusing element, 
refracting lens, but the terms '*hoys'* and "girls'* are 
used to identify the people in the illustrations. 
i)\i\vY Students may be insulted by this. The 
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pamphlet was written before the light bulb labeling 
went into effect (1971) and the teacher may want to 
explain that bulbs can now be purchased according 
to actual light output (lumens) as well as wattage 
(amount of electricity). Additional materials on 
lighting may be available from local utility 
companies, 



Better Business liureau. Facts You Should Know 
About Mattresses, Chicago: Better BusirieHs 
linreau of Chivufjo, VJ70, 16 pp., pam, 15/, fc, 
sfh ^ sh, ad, rl 11 12. 

In a simple, factual way this pamphlet suggests 
guidelines for selecting a mattress to meet an indi- 
vidual's needs. »Size, firmness, and price restric- 
tions vary but some emphasis is placed on the con- 
sideration of all contributing factors. Such points to 
check include advertising technique, the construc- 
tion and materials, and the guarantee. Some tips on 
«.*are to prolong a mattress* serviceability are also 
listed. 



(ias Appliance Manufacturers Association, (vas 
Range Information, Arlington, VA: Gas AppUnnce 
Manuf art lire Associaiiov, 7L(L, 6 pp., iL, pam, 
free tfniduratioual institutions, fc, .sry, i, m/f, sh, jc, 
ad, rl 10' 11. 

An easy to-use summary of gas ranges shows 
illustrations of five types of ranges and features 
which they may have. There is also a chart listing 
manufacturers and ranges they produce (available 
widths and types, eolors, top burner selection, 
griddle, oven width and features, and broiler infor- 
mation), a summary of the two gas oven cleanin^^ 
systems, two charts showing manufacturers of 
ranges utilizing each cleaning system and additional 
information about the ovens, and a list of manu 
facturers' addresses and the trade name:^ they 
utilize. This inforoiation could be useful for con- 
sideration before purchasing a range. 



tions and describe care of the range exterior, clean- 
ing the oven by hand, and cleaning the broiler, No 
illustrations are included and there are some pre- 
scriptions of behavior. 



*(leneral Services Administration. Dishwashers, 

2201-00035, Washington, DC: Govenivient Printing 
Office, 1972, 21 pp., c, it., pam, 45/, fc, sg, i, m/f, 
sh, jc, ad, rl D-IO. 

This pamphlet tells the prospective dishwasher 
purchaser how a dishwasher works, types of dish 
washers available, facts about dishwasher capacity, 
cleaning ability, versatility, safety and convenience 
features, cost, service considerations, and how to 
use and care for a dishwasher. Although somewhat 
prescriptive, the pamphlet is well organized and 
contains a great deal of information. Unfortunately, 
the authors assume that every dishwasher still has 
an exposed heating rod or coil, and they neglect to 
mention such things as handles on portable or con- 
vertible dishwashers for convenience. Other appli- 
ance pamphlets issued by General Services Admini- 
stration include air conditioners, vacuum cleaners, 
and washers and dryers. 



Home Department. Safe Home Appliances, 

Chirago: National Safety Comcil, n.d,, 6 pp., iL, 
pam, single copy free, fc, sg, i, m/f, sh, jc, ad, 
rl 11-12. 

General Guidelines are given for portable and 
?najor appliances both before and after purchase. 
The guidelines before purchase are stated as ques- 
tions and are concerned with the size and shape, 
construction, instructions and labeling, cleanal)ility 
and servicing. Aft-.T purchase, the guidelines are 
statements, many prescriptive, and they tell about 
the use and care of the appliances. There are also 
diagrams of the UL marker and A.G.A. certifica- 
tion .seal. 



KEY TO ABBREVIATIONS 



(Jas Appliance Manufacturers Association, How To 
Care For A New Gas Kange. Arlington, VA: (ias 
AppUanre Mayiufarturers Association, Inr., ujL, 4 
pp., pam, frv^ to fdnraiional institutions, fc, sg, i, 
m/f. jh, sh, jc, ad, rl !hlO. 

Half of the pamphlet explains the two types of 
aiitomatic oven cleaning systems and their car(». 
This is important infr^rmation for a consumer 
inu-rested in buying a self cleaning oven. The re- 
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HUYINCJ GOODS ANDSEItVICKH: KUIINISHINUS AND APPLIANCKS 



kapple, William H. Kitchen Planning Standards, 

Vol 62, No. 65, Champaign, IL: Small Homes 
Council'Huildinf/ Research Council, University of 
Illinois, 1965, 12 pp., iL, pant, 25^, fc, sy, i, m/f, sh, 
jc, ml, rl 11-12. 

Although this pamphlet is nine years old, it is 
still used by many people for the standards it pro- 
vides for designing and judging kitchen plans. The 
standards are for kitchens using conventional 
equipment. Three steps in planning a kitchen are 
clearly described. They are: 1) choose suitable 
space standards: 2) plan kitchen location and 
arrangement; and 3) plan for efficient operation. 
There is a score card on which some factors have 
been weighted so that the more serious faults are 
more visible. The points given also depend upon the 
total square footage of floor space in the house. 
Some factors evaluate the kitchen according to the 
total house area, e.g., a large kitchen as desirable in 
a large house but as an extravagant use of space in a 
small house. This information is important for 
appliances in a new or remodeled kitchen. 



lAuiwig, Amber C. ed. Let's Be Realistic and Fair 
Ab«ui Appliance Servicing. Chicago: Association of 
Home Appliance Manufacturers, n,d,, -4 pp., pam, 
single copy free, additional copies 5/ each, fc, sy, i, 
m/f, sh, jc, ad, rl 11-12. 

This is a reprinted article from WhaVs New In 
Home Kco7io7mcsfThv reasons for appliance servic- 
ing and its costs are very well explained and 
realistic. The warranty, manufacturers' responsi- 
bility, and honiemakers' responsibility are 
thoroughly described. 



Major Appliance Consumer Action Panel. MACAP 
— Representing Consumers At The Highest I^avel 
of Industry. Chicago: Major Appliance Consumer 
Actum Panel, 6 pp., 3^k x 6^2 in., pam, single copy 
free, fc, sg, i, m/f, sh, jc, ad, rl 9-10. 

The brief gatefold pamphlet describes the 
composition and functions of the Major Appliance 
Consumer Action Panel. The pamphlet also re^'^m- 
mends ways for consumers to get the l)est perform- 
ance and satisfaction from their appliances and 
what to do if a problem develops. Small as it is. the 
pamphlet also answers these questions: 1) What is 
MACAP? 2) What does MACAP do? 3) How do you 



Ptease refer to the List of Publishers Paae 78. for 
compffft& addresses of public hers and suppliers 
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handle individual complaints? and 4) What informa- 
tion is needed when reporti.-^if appliance problems? 



Maytag Company, The. How To Buy Used Laundry 
Appliances, Newton, I A: The Maytag Company, 
7iaL, c, ii, pam, free in reasonable quantities for 
classroom distribution, fc, sg, i, m/f, jh, sh, jc, ad^ 
rl 8^9. 

A checklist is utilized to suggest questions the 
customer buying a used washer or dryer needs to 
answer before purchasing. The first section 
suggests sources of used appliances and mentions 
only dealers, utilities and want-ads. 



Microwave Knergy Applications Newslett^fr. The 
ABC'sj of iMicrowave Cooking. Chicago: Association 
of Home Appliance Manufacturers, n.d., 25 pp., c, 
ii., pam, 15f^, single copy free, fc, sg, i, m/f, sh, jc, 
ml, rl W12. 

The principles of microwave energy and micro- 
wave cooking are thoroughly explained in depth. In 
addition to clarifying the concept of microwave 
energy, the concepts of heat production, speed, 
microWiWe power and properties, safety, brown- 
ing, si>:e grading, food geometry, shielding, micro- 
biology, containers and packaging materials and 
effects on nutritive values of foods are di.scussed. A 
list of references is included. This information is 
necessary for a consumer considciing the purchase 
of a microwave oven. 



Money Management Institute. Your Equipment 

Dollar. Chicago: Household Finayice Corporation, 
1973, 40 pp., ii, pam, 25^ or $3 for a set of 12 com- 
prehensive consumer education booklets, fc, sg, i, 
m/f, sh, ad, jc, rl 11-12. 

This clear, concise booklet lists some points to 
consider when you shop for household equipment. 
A valuable buying guide with simple, factual infor- 
mation covers major kitchen appliances, water 
softening equipment, water heating equipment, 
major laundry appliances, floor care appliances, and 
portable electric appliances. Some helpful tips on 
servicing and safety are also inN!luded. 



Money Management Institute. Your Home Furnish- 
ing Dollar. Chicago: Household Finance Corpora- 
tion, 1973, W pp.. ii, pam, 25/ or S3 for set of 12 
comprehensive amsuyner education booklets, fc, sg, 
i, m/f sh, ad, rl 9-10. 



lUJYlMJUUOUSANDSKHVlCHS: FUHNlSlIIN(iS AND Al'lV 

This accurate and W(»ll organized bookha pro- 
vidi?san introduction to hi?lp ont? dc»terniine his/her 
basic values, preferences, interests, and activities, 
A helpful discussion of the elements and principles 
of design and furniture arranffement is given. Also 
included is a clear, concise buying guide for such 
items as furniture, floor and wall coverings, 
window treatments, lighting equipment, and 
accessories, 



Ogiivy, Virginia, and United States Department of 
Agriculture. Buying A New Sewing Machine. 

HOIOO'02H59, Washinutoiu DC: (Jovernment Print' 
iuf) Office, 197.i, 11 pp., iL, pam, 25^, fc, sy, i, m/f, 
jk, sh, jt\ Oil, rl 8-9. 

Many questions, and a few prescriptions of 
behavior are given to help the prospective sewing 
machine purchas(*r make a wise choice, The 
pamphlet is divided into sections on choosing a 
machine, testing this machine, how the machine 
operates, service agreements and guarantees, and 
tips on buying* Illustrations add interest and aid in 
clarifying the concepts. 



Ogiivy, Virginia, and United States Department of 
Agriculture. Used Sewing Machines— A Good Buy. 

tt0W0'02m. \Vaskinffto7i\ DC: Oovenmeiit Print- 
iffff Offline, 197 J. a pp., a, pam, 25^, fc, sy, i, m/f, 
jh, sh, jt\ iul, rl 7-8. 

This pamphlet is addressed to the parent who is 
going to purchase a used sewing machine but the 
material is appropriate for any consumer who is 
considering purchasing a used machine. Sources of 
machines, values, types and styles, past care, 
operating condition, reconditioning and other 
factors are briefly discussed, The pamphlet is con- 
cise and easy lo read. 



Oglesbay, Floyd. Safe Ii^lectrical Practices, 

Chtraffo: AssfHUution of H<me Appliance Manu- 
fnrtur^rs, n.tl., H pp., c, iL, pam, sinyle copy free, 
10^ each in quantity, fr, sy, i, m/f sh, jc, ad, 
rl Khil. 

Uasic <»lectrical terms, electrical shock, insula- 
fiun and grounding are very clearly explained. The 
fiigh s<*hool or advanced student will be aided in 
understanding why most appliances should be 
grounded, how this can be done, what may happen 
when I he human body receives an electrical shock, 
and what factors determine the severity of the 
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shock. Six illustrations help to clarify these 
concepts. 

Teacher Ueference 
Books and Faperbackn 



Heveridge, Kii/abeth. Choosing and Using Home 

Equipment. Ames, lA: The Iowa State University 
Press, 1971 (Sixth FAition), 180 pp., 6, $5.50. 

This laboratory workbook was originally 
planned to review and present in capsule form 
many of the principles which are involved in the 
understanding of equipment. Kquipment is used in 
this book to refer to large and small appliances, 
utensils, tools, lighting, and kitchens. Other 
teachers may wish to modify the material in this 
book to fit the needs and levels of their students. 
Some subject matter and references are included 
but the teacher will find a college text on equipment 
to be a handy supplement to this workbook. Under 
each topic in the workbook there is a very brief 
description, statement(s) of purpose, a listing of 
e({uipment and supplies and an outline of procedure 
for the student to follow. 



Ludwig, Amber (!. Portable Appliances: Their 
Selection, Use And Care. Ckicayo: Sears, Roebuck 
and Company, 1971, 187 pp., c, iL, $5.00, rl of 
student material 10-11. 

In addition to using this as a reference, teachers 
might like to make the first half of this book avail- 
able as a student reference, Kach portable appli- 
ance is colorfully illustrated and the description in- 
cludes design and features, purchase, and use and 
care. Thirte(»n personal care appliances are 
included as well as the home portable appliances. 
At the beginning there are sections on consumer 
guidelines, adequate wiring, wattage require- 
m(»nis, electrical terms, safety and storage. The 
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HUMNCUiOODSANDSKHVlCKS: rUKMSHlMiS AND AIMM.IANCKS 



last pari of ihr honk nuitains Irarnin^ (vxpcrinircs. 
a list. ol'roruTpts and jfrnrrali/at inns lalt houK^^ it is 
snKH;*'slHl that students I'urm tlu»ir own), a listinjiroi' 
supplnni'ntary tnatorials, prinUMi ori^^inals to usr in 
preparing transpan»nri<^s for oviThead projrrtion, 
and qiuvslions rclatinK loi^ach print.i»d oi ij^inal. This 
rrlVrcniT is wry nmipivhrnsivf, unhiasud, and 
arruralr. 



Wilson, Palricia. (*onNumor (iuido To I mmI and 
Surplus Home Appliance's and FurnishinKs. lUhsfun: 
fltiUfihtttti Mifjlitt ('iHiifHituj, lU7*i, IS,} ftp,, ii, ph, 
$:}.U!), li\ SI), /, m/J\ sh, jr, ml, ri 12- Li. 

This f{in(h' has hww ilcvrloprd lor thr usimI and 
surplus applianiT and rurnislunKs ronsnnu»r. Thv 
nnnirrons sources arc drsrrilM-d. a rhart of s<»rviro 
lilV I'Xprrtancy is iurliMlod, tin* rnnsnnuT is 
inslrurti'd in niakinjf sinipir tosts n^jfardin^;; rquip 
UHMil . and spirifir inforniation is itM*lndrd for a vvidr 
variety of applianri»s. For viwh applianrf Ihr author 
disrussrs availability and rosl, scrvirr lifo 
(•x[uTtanry. and j^i'niTal l)uyinK Kiudrlinrs. A 
siu*plus apf)lianrr rhi'rk list is ^ivori. 'I'hrrr arr also 
rhaplrrs on sirnpir applianrr rrpairs and niainto- 
nanrf; honu* InrnishinKs: fnrniturr repairs, rnaintc 
naniT and rh»aninK; and luid>,M»t'n^' for applianrrs 
and furnishings. A rrfori^nrr list is providrd. The 
odnrator who is ititrrrstrd in rxplorin>.{: ihv usod 
ami siu'plus applianrr and InrnishinKs ari^a will find 
this a vrry useful rrlVrrnre. 



Pamphli'ts and i'lTiodicals 



Ana*riran {\i\s Assoriation. \'our Handbook if (ias 
Kanges and hryers. Arli/nitnu, VA: Atm rinnt (his 
AssiH'iafinff, hn\, it. if,, 22 pp., t\ il., pnm, 50/, J^O/ 
4'firh in ipnifftitli s uf tOO ttr mon\ fr, s*/. ^ tn/t, jh, 
>ih. j(\ ml. rl 

This handhonk is wriltm fur toacluM's. stndiMits. 
iUid hnnnMnaki^rs. A '^i^rlion nrar v\ui of (In* 
[laniptdi't rontains sin(^M»str<i class ariiviiii's, a 
glossary, n-lalfd rrh^rrnrfs. and nanirs and 
addrrssrs of piamifarl wrrrs. Tin* riMnairuirr nf thr 
pani[ihlrt is dividofi into siTlions of activitirs hi*|orf 
purrhasin^i si»lrrtini( a j<as ran^r. nsin^ a >ras 
ranj^i*. sriortini^ a k^I"^ dryrr. and nsin)( a ^as dryrr. 
l''ornudas for rornpniinK oppratin^ rusts of ^;as and 



PiftitMt fHfnr to thi« I ist of PuhliShurs. f\tUM /8 tor 
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ohM'trir ran>»rs and dryi»rs aro irndudrd. Many of 
thr siH't ions j*o into depth and sonir btdiaviors arc 
prrsrrilH*<i. 



Host irk, Mary Janr. Students Vitsus Appliancifs, 

Chirafin: As.sorlatiofi tpt Home Appliancv Hlnnufur' 
tftrrr.s, 1U71, .V pp., ii, pam, sinnle n>py frvv, V 
vtivh in ij mint It If, 

'I'his artirlr is basrd on a talk Mrs. Hostic*k i^ay/v 
at \\\v 1U7() National Houu* Afiplianrt* (JonlVn^nrr. 
Tho artirlr was originally printtMl in lh<» February 
IH71 issni- of Whut's Xi'fr in Uomv Knunnnirs, and 
it lias sin(*r brrn rrprintrd by A. II. A.M. Mrs. 
Hostit'k, an assoriatc protVss(M» at VVayiu* State* 
llniv(»rsity, suK>M*>^l^a unit on tin* sc»h;rtion and usv 
of rqnipuuMit that hi>»;h school trarhrrs nuKht. t(»ach. 
Shr strcvssi's ronsiuurr rduration and dtrision 
niakinif. Topics, thrordor in whi<'h to thcni tht»n», 
and trachinK trchniqurs arr included. 



OthiTPrinU'd MatcTials 



Associati<Mi of lionio Appliance Manufactiu'ers. Air 
i reatment I'iquipmont. < 'hirn^pp: A.ssnrintian i{t 
llnmv Appliiinrr Miinn/artnrrrs, njL, r, it., rur- 
rirulum ffniih\ $l!)JIU fnr thv kit. 

Uoooi air coiniilionrrs. d(*iiu mid t tiers ami 
InnnidiluM's are the subjects of this jjnide. The 
teachei 's port ion contains teacher objectives, 
slnd<Mit activities, refereru^es and addresses of air 
treatUHMit c(pupnuMit manid'arturers. Thirty fivr 
copies of ''Discovrrinj^ Air 'I'reatnuMit Mquipinenl," 
a liO pp.. illustrated pamphlet containing;; seven 
pri'scntations from the lt)71 Ilnnu* Af)[>liance (!on 
ference. are inrlnded. I Pamphlets may 
purchased separately for 2^)^ each.) There are also 

"All AM Cooling? Load Ksiinuite Forms." Thesi* 
enable the advanced student to cah'ulate the si/.(» 
ronui air conditioner h(* will need to cool a specific 
area. iSinifle copy free; pad of r>() furms $1.00, il 
[purchased separately.) "How 'I'o Choose The limmi 
Air Comlilioner Mesi Suited l'<u- ^'ou'* is a la pp.. 
bonk let whi<'h explains tin* factors a consiuuer 
needs to know in order to choose a ^-ui table rtiom air 
conditioner*. cofues of this booklet are included 
V. ith llu' K'nide but. separately, a simple co(>y is free 
and addil ional co[)ies are lOv^ each. 'I'bere is also a 75 
mituite casseiif cornOated to thf seven presenta 
tion^ and two lilmsirips inclmitMi in the j(»dde. The 
audio visual matei'ials wei*e not reviewed. They 
may be purchased si^par'ately at $1.00 each for the 
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filmstrips and $2.50 for thv cassette cartridge, or 
they may be ordered on a loan basis. 



Association of Home Appliance Manufacturers. 
(*ooking Equipment. Chicago: AsHociatmi of Ihrne 
Appliance Manufacturers, uji,, resource kit, t\ 
S 10,00 fc, 617, ^ ^^i/f ^h, jc, ad, rl 11*12. 

KauKt^s and microwave ranges are the subj(»ct8 
of a teacher's guido, cassette, filmstrip, and three 
student handouts i35 copies each). There is depth in 
the subject matter, and the teacher's guide contains 
the addresses of major range and microwave manu- 
facturers as well as a long list of references. 



Association of Home Appliance Manufacturers. 
Home Laundry Equipment. Chicago: Asmciatio^^ of 
Home Appliance Manufacturers, n.iL, c, cv.r* 
riculum guide, prices stated below, fc, sy, i, m/f, 
sh, jt\ ad* 

The teacher's guide contains suggested teaching 
objectives and classroom activities, references, and 
a<ldresses of appropriate manufacturers. (Single 
copy free~ad<litional copies lOt? each.) With the 
guide are single copies of the handbooks or refer- 
ences. These included "Designing the School 
Laundry (-enter** by Helen N. Tangen ^Single copy 
free— additional copies, :V each); "20th ' al 
Home Laundry Conference I^roceeding.^ iB 
pp., six presentations (Single copy $LIK/ ..adition- 
al copies 50*^); and "Home Laundering Terms,'* 31 
pp., 200 definitions (Single copy free— additional 
copies MW each). Heading level of student materials 
11-12. A Home Laundry Classroom Kit is available 
for $15.00. It contains the teacher*s guide, '^Design- 
ingthe School Laundry Center," 35 copies of the 10 
page handbook, a 57 minute cassette correlated to 
the presentations in the handbook, a kit containing 
35 copies of **Honu? Laundering Terms," and two 
filmstrips on "Purchasing Considerations for 
Washers" and "Purchasing Considerations for 
Dryers." 



Association Home Manufacturers. Kitchen 
Clean- t'p ICquipmc'nt. Chicago: Assotiation of 
Hom^ Appliance Manufacturers, uaL, ii, curricu- 
lum guide, $15*00 ft^r the kit. 

Thf* l(»aching guide includes suggested lesson 
ol)jectives, activities, reft^rences, and addresses of 
appropriate manufacturers related to dishwashers, 
disprysers, and trash compactn^-s. In addition. 35 
rn()iesof a student booklet art* included. It contains 
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eight pre.sentations from the 1971 Hcmie Appliance 
Conference, is 20 pp., illustrated, and has an 
approxinmte reading level of lM2r The audio 
visual materials were not rc^viewed. They include a 
08 minute cassette cartridge of the eight presenta- 
tions in the student booklet and three filmstrips lO 
accompany the presentations. If desired, the 
student booklets can oe ordered separately for 25« 
each, and the audio visual materials may be ordered 
on i; loan or purchase basis, Purchase price of the 
filmstrips is $4.00 each and the cassette cartridge 
can be purchased for $2.50. 



Association of Home .Appliance Manufacturers. 
^ frigeration Equipment. Chicago: Association of 
lltme A ppliance Manufact u rers, n. d. , c, iL , 
curriculum guide, $15.00 for the kit. 

The teacher's guide contains suggested teaching 
objectives, student activities, references, and 
addresses of refrigeration companies. A 10 page, 
illustrated pamphlet, 'Discovering Refrigeration 
Kquipment" contains four presentations fnmi the 
1971 Home Appliance Conference on the new devel 
opnients In refrigerators and freezers and their 
selection, use and care. There are 35 copies of th(* 
pamphlet in the guide and the pamphlet may be 
purchased separately for 2rw a copy. There are also 
35 copies of the "Your Child Trusts You" pamphlet 
which is reviewed in the Health Services section of 
this publication. The three filmstrips and a 49 min. 
cassette which are correlated to the four presenta- 
tions in the first pamphlet w(>re not reviewed. 
These audio visual materials may be ordered apart 
from the guide, on a loan ^^r purchase basis. The 
filmstrips are $4.00 each and the cassette cartridge 
is $2,50. 
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FamphletK and Periodicals 



IIS AnienVan M(*(iical AsscuMution. Health Insurance — 
Which Plan For You? Chieatjo: American Medical 
Assoriatlov, 1970, Wpp., c\ pam. 20/, fc, sfj, /, 7h/J\ 
jv, ad, rl 13-14* 

This I'old out pamphlet presents types of health 
insurance available, varying eontraci provisions 
and considerations ♦or selecting a health insurance 
plan. Following each discussion section comes a 
series of related (juestions to be answered regard- 
ing the selection of a plan. 



HlJVlNd UOUOS ANUSLKVltlvS: INSUHANCK 

Hohlnian, IhM'hiM- M, and Hohlnian. Kdna McOaull. 
Social Insurance. tf2(ff<2. Chicago: Fullett Eduvth 
tioual Corpimdiun, 4Hpp., ii, pam, tm, SL16 
list price H7if school price, fc, si/, i, sh, jc, ad, m/f, 
rl 10' 11. 

This is part of Follett s Accent/Consumer Edu- 
cation series, which includes (5 pamphlets and a 
leaching manual for the series. This pamphlet 
covers these facets of social security: who is 
covered, how it is financed, qualificaticm for 
benefits, types of benefits available, workmen's 
ctJinpensalion, and unemployment compensation. 
Student exercises immediately follow each chapter 
and the teacher's manual expands on both the 
information presented and the suggested student 
exercises. 



IIS Better liusjness lUireuu. Facts About Health Insur- 
ance. ti2fiH, V/ashiuf/tori, DC: Better liusiness 
Harem Council, Inc., 1972, 22 pp., c, iL, pam, 15/, 
fi\ iifif if m/j\ sh, jc, ad, rl 12^13. 

This pamphlet presents information to help con- 
sumers understand and select a health insurance 
program by explaining the different basic types of 
policies, what they do and do not include, the pit 
falls to avoid, and factors to consider in making the 
selection of a health insurance plan. The pamphlet 
avoids the use of extensive insurance "jargon/* 



Hohlman. Herbert W. and Fiohlman» P^dna McCaulL 
insuring Your Life, Income and Property. ii2076, 
Chicago: FiAletl Kiiucationnl Corporatiim, 1970, UH 
pp , iin pam with tm, $1.16 list price, 87/ school 
price, fc, sfj, i, m/f, sh, jc, ad, rl 1U12, 

This is part of Follett\s Accent/Consumer 
Education series, which includes (> pamphlets and a 
teaching manual for the series. This paniphlet 
begins with the history and functioning of insuranc^e 
in general, th(*n deals with several types in depth: 
life, annuities, social security, health » group, and 
property. Discussion of each type inc'ludes: cost, 
variations of policies available, and student 
exercisi»s. The teacher's manual e.cpands on hoth 
the information presented and suggested student 
exercises. 



Plt».i$« f#ff *»f the I ist ol Publishers Pagii 78 fo' 
co/iW)/#frt* ar,<ir(*ss<*s of publishers and supiiitors 
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Insurance Information Institute, Kvery Ten Tr 
Minutes. New York: Insurance Information Institue 
-Kducational Divisiim, 1972 [updated annually], 6 
pp. , pam, free, one per student, fc, sff, i, m/f, sh, jc, 
ad, rl 12^13. 

This pamphlet includes a test, statistics on 
accidents, and their effect on rates, basic coverages 
and their application, financial responsibility laws, 
and individual considerations in determining rates. 
The pamphlet could be a good supplement to the 
filmstrip, Automobile Insurance, which is listed 
separately in this section. 



Insurance Information Institute. Insurance for the II 
Home. Xew Yf^rk: Insurance Information Institute 
-Educational Division, 1972 [updated annually], 5 
pp.. ii, pam, free, one per student, fc, sf/, i, m/f, 
sh, jc, (uL rl 12' 13. 

This pamphlet on homeowners' policies includes 
a test, stales property and perils covered, liability, 
and factors aflec'ting ccjst. May be used as a supple 
nient to the filmslrip. Insurance tor the Hi$me 
(listed separately). 



*l-.S. Department of Health. Kducation. and HH 
Welfare. A Hrief Kxplanation of Medicare. tHSSA) 
72'l(fOJ^3. Wnshint/fon, DC: Stteial Securiti^ Admin- 
isfratitnt, 1972, 12 pp., r. pom, n.p., f\ .vry, /, m/f, 
sh, ji\ od, rl 12^13, 

This fold out pamphlet covers fienefits. limit a 
lions, eligil)ility» and cost of both parts of Medicare 
^^nsj)ital insurance and nu-dical insurarjce. 



HUVlNit (JOOUS AM) SKUVKJLS; INSUKANCK 

U.S. Department of Health, Education, and 
Welfare* Social Security Information for Young 
Families, SSI-35h, Washivfjton, DC: Govemment 
Printinu Office, 1970, lUpp., iL, pam, Ih^.fc, m i, 
vi/f, Hh. jc, rl 10-11. 

Beginning A ith an explanation of t he basic? con- 
cept of social security, this pampM expands to 
include kinds of work cov(>red by social security and 
how protection is earned, types of benefits avail- 
able, special fjroups or individuals who (jualify, the 
effect of current wages on benefits received, and 
examples of typical payments. 



U.S. Department of Labor, Labor-Management 
Services Administration. Know Your Pension Plan. 

Wtishhnitnn, DC: (iovernment Printinu Office, 
m 34 pp., pain, 55/, fc, sff, i, m/f, ad, rl 12-13. 

This pamphlet stresses the need for one to 
undi-rstand his pension plan. It deals with retire- 
ment benefits concerning normal or early retire- 
ments; disability retirements; survivor's benefits; 
credited .service: ptmsion rights before retirement; 
circumstances under which benefits will not be 
H'ceived; paying for benefits; and rights under 
Federal law, P^ach topic has a checklist to help in 
understanding specific pension plans. Also included 
is a lengthy list of definitions aimed at clarifying 
pension plans. 
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This pamphlet explains costs, provisions (with 
little emphasis on exception), and types of policies 
available for property insurance --both automobile 
and home, including liability. Discussion is supple- 
mented by t>xplanatory charts. This could be 
readily used in conjunction with the student 
pamphlets, ImurancM for the Home and Every Tan 
Minnies, and the filmstrip AuUnnobilH Iiisuranee. 
All the above are listed separately in this section. 



Teacher Reference 
Other Printed Materials 



Changing Times Elducation Service, FIditors of. 
Insurance. Washinytov, DC: Chantpuii Times 
Kducation Service, 1972, 4 part resource kit, 23 to 
31 pp., tm, ii, master copies and t, u, tec, imduiiks 
h student bookkts each for 30 students, $69.50, 
replacement booklets in sets of 4 per student $L50 
per set, fc, sg, i, m/f, sh, jc, ad, rl 11-12. 

This is a resource kit for teaching consumers* 
responsibilities in selecting insurance. It includes 
life insurance, health insurance and property and 
liability insurance. The information is presented as 
case studies left open ended for discussion. It 
appears to be unbiased, clear, concise and timely 
with many suggested activities and resources. 
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Teacher Reference 
Pamphlets and Periodicals 



Federal Trade (commission. Mail Order Insurance. 

Consujntr Bulletin HI, Washington, DC: Govern- 
ment Printinti Office, 1971, Hpp,, pam, 15/, single 
/''^'^ from FTC, multiple copies may be 
retpiested /or teacher education. 

This pamphlet specifies points to check to avoid 
being misU»d by mail-order insurance. It includes 
^'veteran's" policies, accident and health, and 
•*fnedi<-are" polici<»s. A list of addresses for state 
insurance commissiont^rs is given. Although the 
FTC designed this as background for the educator, 
it could also be useful for the individual student. 



Insiiranr<» Information Institute A Family Ouide to 
Property and Liability Insurance. Si'W Ytn'k: Insur- 
offrt lufonnntiofi lustitutc - Kdut'otiounl Ihrislttn, 
1971, 25 pp,, //., f, pom, singli' rt^py /rrr to 



Audio*Visual Materials 



♦Insurance Information Institute. Insurance for the 

Home. New York: Insurance Informatitm Institute 
— Educational Division, 1973, 60 frame c, fs in 3 
parts, tm, 12 min. narration on c tp for automatic 
vguipmevt only, rec for automatic or manual equip- 
ment $5,00 purrhase (no rental or loan), fc, sg, i, 
m/f, sh,jc, ad. When ordering specify whether you 
ivish rec or c tp. 



KEY TO ABBREVIATIONS 
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This filmstrip is divided into li parts: Part 1: 
Property and Pc?rils Involved; Part 2: Liability 
('overages; I*art 3: Faetors Affei^tin^j the (lost of 
Home Insurance- with a h;euk in the narration 
after eueh part for discussion. The filmstrip may he 
NUppieniented with the free student pamphlet, 
Insurmive for the Htmie (listed separately). 
Teacher's manual included gives only script, no 
supplementary activities. The printed narration 
may be obtained in advance at no cost. The filmstrip 
contains color drawings and accurate information 
though it does favor insurance companies. 



Tr ^Insurance Information Institute. Automobile 
Insurance. Xew York: Insurance Injhrmatiou Imti- 



tnte-^Kflumtmial IHvmon, 1973, STfrmne r, fn in S 
parts, tnu iimin^ c ip for auUmiativ equipment only, 
rev fur automatic or manual equipment^ $5.00 
purchase, (no rental or loan), fc, stf, h rn/f, sh, jc, 
ad When orderint) specify whether you wish rev or 
c tp. 

This filmstrip is in Mparts: Part 1: Bodily Injury 
('overages; Part 2: Properly Damage (Coverages; 
Part 3: Factors Affecting ('ost— with a break in 
narration after each part. The filmstrip nuiy be 
supplemented with free student pamphlet Kvery 
Trv Minutes (listed separately). Teacher's manual 
includes script only, no supplementary activities. 
The printed narration may be obtained in advance 
at no cost. The filmstrip consists of color drawings. 



Pie.iso r*?for to tho Li^.t of Puhlishnr 78 for 
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Student Reference 
Pamphlets and Periodicals 



Arneri(!an Stock Kxchange. Journey Through A 
Stock Exchange. Xew York: Avii^rican Stock 
Kxrhanue, 1973, ^3 pp., i\ iL, panu 5/ {minimum 
order 201 Jl\ s(j, i, m/)\ jh, sh, jc, ad, rl 8-9, 

Vsimr a comic hook approach, this pamphlet 
shows a grandfather presenting his 12-year-ol(l 
grandson stock for his birthday. They tour the 
stock exchange to learn its history, make-up, func- 
tion, meaning of a stock, and portrait of an investor. 
A glossary of terms is included. 



H(>tter Business Bureau. Tips on Home Study 
Schools. WiiHhinijton, DC: Belter Business 

Bureau Council, Inc., 1972, H pp., il, pnm, 5i^, fc, 
s(f, /• m/f, sh, jc, ad, rl 11-12. 

This pamphlet explains in a clearly organized 
manner what home study is, what it can accomplish, 
the considerations to keep in mind when selecting a 
srhool, and a checklist to complete before investing 
in the program. This could be useful in a study of 
investing in one's self and one's future. 



Hohlman, Herbert W. and Bohlman, Kdna McCaull. 
Investing Vour Savings. ti2080, Chicano: Fidlett 
Kduvational Corporation, 1968, 48 pp., H, pam, tm, 
il. Id list price. 87/ school price, fe, sy, i, m/f, sh, 
Jc, ad, rl 8-9. 

This is part of Kollett's Accent/Consumer 
Kducation series, which includes H booklets and a 
series t(»aching manual. After presenting reasons 
for saving, the pamphlet explores the precautions 
and advantag(»s to consider in many types of invest- 
ments: life insurance, bonds, stocks, cash, real 
estate, and mutual funds. It concludes with rules 
for effective investing. Student exercises in the 
booklet are expanded in the teacher's manual. Basic 
infornuition is presented. Charts and illustrations, 
some humorous, add a[)peal. 



Federal Iteserve Bank of Boston. Checkpoints — 
Mow to Write and I'se Checks. liostun: Ft df^ral 
lii srrrr Bank of Bo.^fnn, )i.d., 2 pp.s pam, fre^\ 
h\ sa, i, m/t\ jh. sh, ji\ OfL aradahlr iff Spanish, 
rlH^9, 81 



This pamphlet clearly presents important items 
to remember when writing, depositing, and 
endorsing checks. 



Federal Reserve Bank of New York. Money: 
Master or Servant? New York: Federal Reserve 
Bank of New York, 1971, M pp., il, pam, free, fe, 
sfh ^ ^'^//. (id, jc, sh, rl 11-12, 

This pamphlet, aimed at high school students, 
aids in understanciing the Federal Reserve System. 
The illustrations emphasize the written information 
to a great extent. The booklet covers a brief history 
of money, the llow of money, some basic informa- 
tion concerning checks, loans, and demand 
deposits. A thorough yet concise outline of the 
Federal Reserve System s organization adds to the 
usefulness of this booklet. 



Federal Reserve Bank of New York. The Story of 
Checks. Neir York: Federal Reser\)e Bmk of New 
Y(H'k— Public Information Department, 1972, 19 
pp., c, il, pam, single copy free, fc, sg, i, m/f, jh, 
sh, jc, ad, rl 8-9. 

A comic book approach is used to tell of the 
history of the use of checks, functioning of the 
Federal Reserve System, the processing of (checks 
today, and the proper procedures for writing and 
endorsing checks. A glossary is included. 



Money Management Institute. Your Savings and 
Investment Dollar. Chicago: Household Finance 
Citrporation, 1973, 40 pp., il., pam, 25/ or $3 for set 
of 12 comprehensive amsuvier education booklets, 
fr, sg, i, m/f, sh, ad, rl 11-12, 

This colorful and appealing booklet discusses the 

KEY TO ABBREVIATIONS 
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\\ h\v variuly of savings and inv(^stments from bank 
accounts, savirt^^^ iind loans, bonds, and insurance, 
to social siH?urity and n»tirement plans. The booklet 
slrtjsses the need to devise a savings and invest- 
ment program based on present and future needs 
and goals. 



SAVINUS AND INVlvSTMKNTS 

and service. It reports the number now employed in 
these fields, percentage of employees who are 
women and projected needs to 1980. The informa- 
tion, which is presented in large print and on 
charts, is (juitu complete and could be useful in the 
Ktwdy of investing in one s self. 



New York Stock Exchange. You and the Invest* 

ment World. New York: New York Stock Exchmue 
-'School and College ReUitiouH, 197 U 48 pp., il, 
pam, tm, free, fc, sg, /, 7n/f, sh, jl\ ad, rl 9-10, 

This pamphlet describes the buying and selling 
of stocks and bonds, the structure of the American 
corporation and the individual investor's role in 
economic growth, and suggestions for future 
investors. Individual and group learning activities 
are included with glossary and chapter tests. The 
accompanying teacher's manual includes chapter 
test answers, a final test with answers, extensive 
suggestions for supplementary materials and class 
activities. Also available is A Portfolio of Teaching 
Aids to Accompany *'You and the Investment 
WorUr (also free) with detailed information in 
pamphlet and chart form on all aspects of the stock 
exchange--from how to read a ticker tape to a New 
York Stock Exchange fact book. 



Simpson, David J, and Invest-in- America Council, 
Inc. Mathematics of Savings and Investment » 

Wayne, PA: Haverford House, 1972, 62 pp., ii, 
pam, 7i.p., fc, sg, i, sh, jc, ad, rl 10- IL 

This pamphlet emphasizes the importance of the 
individual investor in Americas economy through 
exploration of many types of investments: mutual 
savings banks, savings accounts, savings and loan 
associations, bonds, life insurance, annuities, 
stocks, and mutual funds. Each section is followed 
by student projects and review questions. The 
pamphlet includes interesting as well as helpful 
information and concludes with a glossary. 



U.S. Department of Labor. Careers for Women in 
the VO's. Washington, DC: Government Priyiting 
()ffirt\ 1973, 14 pp., pam, J5/, fc, sg, i, m/f, sh, jc, 
ad, rl 10^ 11. 

This pamphlet explores women'« opportunities 
in all lines of work: professional, technical, sales 



Ploase rof«r to tho List of Publishers. Paee 78 . for 
ccnptt^tB nddresaes of publishers and suppliers 
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Teacher Reference 
Pamphlets and Periodical 



Federal Reserve Hank of Atlanta. The Federal 
Reserve System. Atlanta, GA: Federal Reserve 
Bank of Atlanta, 1972, 8 pp., ii, pam, free. 



The pamphlet offers a thorough introduction to 
the history and background of the Federal Reserve 
Fiank. An outline of its structure covers the 
member banks, the F'ederal Reserve banks, the 
Hoard of Governors, the Federal Open Market 
Committee and the Federal Advisory Council. 



P'ederal Reserve Hank of Richmond. The Federal 
Reserve Today. Richmond, VA: Federal Reserve 
Bank of Richmond, 1971, 23 pp., ii, pam, free. 

The information offered describes the F\*deral 
Reserve System s objectives, structure, and func- 
tion. Other topics covered include the FRS s influ- 
ence on economic activity, *he monetary policy 
tools, and the policy ^making process. 



Teacher Reference 
Other Printed Materiab 



('hanging Times Education Service, Kditors of. 
Savings and Investing. Washington, DC: Changing 
Times Education Service, 1973, 4 part resource kit, 
23 to 31 pp., fm, ii, master copies and t, g, rec, 
includes 4 student booklets each for 30 students, 
$69.50, replacement booklets in sets of i per 
student $1.50 per set, fc, sg, i, m/f, sh, jc, ad, 
rl 1U12. 

This is a resource kit for teaching the responsi- 
l)ililies of consumers in selecting saving and invest- 
ment options. It induiles booklets on savings, 
making money grow, and financial progress. The 
inforniation is presented as case studies for stu<lent 
use*. Suggested activities and resources are added 
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ways of student involvement. The information is 
uiibiased and interestingly written. 



New York, The University of the State of. Educa- 
tion and the Consumer. Albany, NY: New York 
State Education Department, Publications Distri- 
butim Unit, 1972, il., curriculum guide, single copy 
free, 

Thi.s curriculum guide is designed around the 
premise that many types of education are available 
to consumers at all educational levels. Many types 
of educational programs— correspondence, junior 
college, etc. are explored in this curriculum guide. 
The guide could be helpful in a study of investing in 
one's self. 



NOW Corporation, The. You and Your Community 

Banl(. St. Albans, WV: The NOW Corporation, 
{Available through some local banks), Illinois 
residents may contact NOW Illinois Representa- 
tive, 1973 updated annually, resource kit tuith tm, 
student pam, t, fs mith audio for automatic or 
manual equipment, fc, sy, i, m/f, jh, sh, jc, ad, 
rl 8-9. 



This multi-media kit covers basic banking infor- 
mation from the function of the bank to using 
credit, filling out a check, reconciling a statement, 
endorsing checks, and filling out deposit slips. The 
materials are colorful, entertaining, varied, and 
include many student activities. 



Audio- Visuv ( Materials 



Vance, Adria;. Money, Checks and Banks. 

Itl 7001- 17006, I 'r Aiago: Universal Kducationd and 
Visual Arts, 1970, c, il., $66.00/set of six ff with rec 
or c tp, fc, sg, m/f, jh, sh, jc, ad. 

A factual, clear, and informative approach is 
taken toward The Nature of Mone>, Services of a 
Hank, The Checking Account, Travels of a Check, 
Reconciling Your Bank Balance, and The Federal 
Reserve System. (Careful previewing could aid the 
teacher in preparation for the stop-and-work 
sections and also could help in gaining other impor- 
tant information from the narrator. Included is a 
teacher's guide stating objectives, some teaching 
suggestions and some discussion questions for each 
specific filmstrip. 
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TAXES 



Student Itoft^ronce 
i^am|ihh!t% unci PtrimlicalH 

National Uftir*Ml T<»arh<»rs Assunatiun AnuM'iiNin 
Assorialion of Uotired lVrs<ins. I'ax Furtn for Olck»r 
AmoricunH, Washinfjtmu DC: NUTA AMiI\ lim. 

This (Inscription ol' tax laws al tVdrTal anil stal.<» 
lov<*ls is flivsif^ruMl t<) aid |HTSons planning rotin* 
nuMil, though il would tio holplul to anyone* study 
\\\\\ taxes. ospiTially in a rornparison approach . 
Kach stair's laws arc tr<?at<»d separately, presiuit 
\\\\\ basic policies rejjarding the retired person's 
liahility. exeniptions, etc. in inconu*. properly, 
sale^ and estate taxes. The or^;ani/atiun makes this 
a c<inveni(»nl reference for conjparison iron) state to 
state. 



r.S. Departnjent of the Treasury. Inti'rnal 
Revenue Service. llndvrMtttnduiK 'raxe**. IRS 

Distrirt Offlr^' {of vnrfi statv) Attrntiott: Uuthr- 
stumtuffi Toj'rs Ci^onlinntor, uptlntvd vnrh f^vur, 
tnr, paw until tm, )i\ .s//, i, vi/)\ jh, sh, jf\ ad, 



A reference for tc^u^hiniij ineonie tax* this park 
a^te ini'ludes ohjcuMives, roferenees, examples, 
proj(M*ls, a cro.ssword pu/./.le, tax facts, tax forins, 
tax colU^ction procedures anil federal use distribu 
tion informati(ni. The material is presented in 
t ranspareneies, exercises, charts, student pam 
phlets and a teaeher s M;uide. The answ<»rs to tax 
i\\\v *u}\\s are invaluable in helping students fill out 
their ov. u or sample forms. This is a very complete 
set (d* materials and is <'onsidered by many 
edijcators the only resource needed for a vi»ry 
eonjprehensive stu<ly of taxes. 



'iVttcher lleference 
Hooks and PaperbackN 



Lislun, Itobert A. Who Shall Pay? New York: 
JuHau hU ssmitr, tm ir>U pp., b, $i.7U. 

Ideas ffir tax nd'orfu are presented alonjf with 
thi* need to balance these reforms amon^; different 
groups and to raist* the tremerulous amounts of 
reverujc reqtiired t^ provide ^fovernment servict?s. 



Pi^.isit fHfer to thf: UhX of PubliHh*»fS Page for 
comp/et** rtddf es%6S of publishHts nncl fupplmrs 
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OKDKltlNG MATKUIALS 



For thtM'onveni<jnctM)f thf roadt»rs, a complt^ti* listing of pul)lishors and supphVrs is 
incliulud with Ihrir mailing uddrusses. Stating those itoms of information may spcu?d 
the ordering process: 

Title and stock number (if listed) of publication desired 

Payment 

Your name 

Your address 

Please note the following connotation headings and the ir. formation they provide for 
ordering nuiterials, especially the city and the name of the publisher. 

Hetter Husiness Hureau. Kuying and Servicing Now or Used ^ ars. #2,5^^. Chivagih' 
liettf^r liushiess Bureau of Chicatfo, 1972. ttipp,, il, pam, 15/J'i\ stf, /, m//, sh, 
ji\ ml, rl 12-13, 

The f)ublisher supplier of this pamphlet Is located in Chicago and should not be coo- 
fused with the IJetter business Bureau (U>uncil which is located in another city. The 
complete address is found in the list of publishers and suppliers. 

Haltimore Urban League, Consumer Services Division. This Way To A Better 
Home. AVf/' Ynrk: Stnip an^^ Dvtvvipnt AssoriatiffU, 1U72 revised. H6 pp., c, 
teuchinu vmnuul, $2*00, rl of atudent material ,5-6'. 
The publisher supplier of this manual is the Soap and Ih'ttM'gent Association of New 
York Orders should be sent to them. The complete address is found following the 
association's name in the list of publishers and suppliers. 

Th(» sample form below may be helpful when placing your orders. 



Dear Sirs, 

I wish to order the following materials which were listed in the Division ! 
of Vocational and Technical Kducaticm s publication, An Annotnted liihli 
offrapli}/ fur Consumer and IIomeiHalunfi Kdavatiini, | 
Title stock nundier ; 

Paymc'Ut c^ndosed „ Aniount . I 

Payment not required . _ 

Please ship to: 

Thank you very much. 

Sincerely, 



Dear Sirs, 

I wish to .)rdiT the following matc»rials which were listed in the Division 
of Vocational and Tc^chnical Kduration's publication. An Annutat 'd liihli- 
ofiraplnj for (-oitsuwrr and Hiymi^makinti Kdavatiov, 

Title stock numb(»r 

Payment eni^losed Amount 
Payment not required 

IMease shii) to: 

I 

Thank you very much. i 
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Sinrrrely 



7H 



LISTOFPUBLISHE 

Action Kop Indc?p<»n(k?nt Maturity 
1225 (Jonnc!Ctirut Avenuo, N.W, 
Washing»on,l)C2()03() 

AKricultural Publioations 
(!(H)pmUive Kx tension Service; 
University of Illinois 
Room 123, Mumford Hall 
UrbanaJL 01801 

Payment must accompany orders for $5.00 or less. 
Residents of Illinois are urged to check with county 

extension offices for materials. 
Residents of other states are urged to check with 

their own .state extension service for similar 

materials. 

Aims Instructional Media Services. Inc. 
P.O.Box 1010 
Hollywood, C A 90028 

Allied Kducation Council 
P.O.Box 78 
Galien,MI491l3 

American Association of Retired Pearsons- 
National Retinal Teachers Association 

lAARP-NRTA) 
215 Long Beach Boulevard 
I.(mjf Beach, CA 90801 

American Itankc»rs Associat.on 
1120 (Connecticut Avenue, N.W. 
WashioKton, DC 20030 

American ('ouncil on Consumer Interests 
238 Stanley Hall 
University of Missouri 
Columbia! MO 05201 

Ameri<*an Dental Association 
lil 1 Kast (Jhica^^o Avc»nue 
Chicago. IL 00011 

American Fiduration Publications 
1250 Fairwood Avenue 
Fduration Center 
Columbus, 01143210 

AiiKTican (las Association 
1515Wiisoii Boulevard 
Arlington, VA 22209 



i AND SUPPLIERS 

American Heritage Press 
1221 Avenue of the Americas 
New York, NY 10020 

American Medical Association 
Order Unit 

5.35 North Dearborn Street 
Chicago, IL 00010 

American Hed Hall Transit Co., Inc. 
P.O.Box 1127 
Indianapolis, IN 46200 

American Stock Exchange 
Information Services Division 
80 Trinity Place 
New York. NY 10000 

American Textile Manufacturers Institute, Inc. 
ICOl Johnston Building 
Charlotte, NC 28202 

Amoco Oil ('ompany 

Mr. U. F. (yooper 

200 Kast Randolph - MC 1504 

Chicago, IL 00001 

Assistant Attorney General of Illinois 
500 South Second Street 
Springfield, IL 02700 

Associated Credit Bureaus, Inc. 
0707 Southwest Freeway 
Houston, TX 77030 

Association of Home Appliance Manufacturers 
20 North Wacker Drive 
Chicago, ILO iOOG 

Association - Sterling Films 
000 (irand Avenue 
Kidgefield.N.J 07057 

Henjamin ('o., Inc., The 
4H5 Madison Avenue 
New York, NY 10022 

Bennett , Co.. Charles A. 
KOO West Detvvrillcr Drive 
IVoria, IL 01014 



American Frozen Fee * Sslitute 
<M9 1Kth Street, N.W. 
WiishingKm, DC 20000 
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Hotter Husim?ss Hureau of Chicago 
Publications Dupartmont 
OonsunitT Division 
•i'JO North Michigan Avenue 
Chicago. ILl)(H)ll 

Hi'ttur Husin((ss Hureau Council, Inc. 
1150 17th Street, N.W. 
Washington, D(; 2003() 

liettor Light Better Sight Hureau 
90 1'ark Avenue 
New York, NY 100 Iti 

Blue (toose, Inc. 
P.O. Box 4b 
t'uUerton, CA 92632 

Board of Governors of the Federal Reserve System 
Attn: Administrative Services 
20th and Constitution .Avenue, N.W. 
Washington, DC 20551 

Car 

Box 191, Department B 
Ithaca. NY 1 1850 

('hanging Times E<lucation Service 
1729 H Street, N.W. 
Washingtau. DC2000U 

Channing L. Bete, Co. Inc. 
Fiox 1 12 

Greeiilield, iMA 01301 

Chilton FiookCo. 
401 W-iinut Street 
Philadelphia. PA 19106 

Churchill Films 

662 North Robertson Boulevard 
Los Angeles, CA 90069 

(Mtizens for (llean Air 
572 Madison Avenue 
New York, NY 10022 

(Commonwealth Kdison 
Department of Lnvironmental Conirol 
P.O. fiox 767 
Chi<:ago, IL 60690 

Consumers Kducation and I'rolective Association 
6048 Og(/nty, Avenue 
Philadelphia, PA 19141 
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('onsumers Federation of Illinois 

53 West Jackson Boulevard, Room 1625 

Chicago, IL 60604 

( 'onsumers' liesearch 

Bowerstown Road 

Wa.shingt(»n, NJ 07882 

$1 minimum charge on all reprint orders. 

('onsumers Union of U.S., Inc. 
Kducational Services Division 
256 Washington Street 
Mount Vernon, NY 10550 

Cooperative Kxtension at Cornell University 
Ithaca, NY 14850 

('ooperative League of the U.S.A. 
1828 L Street. N.W. 
Washington, DC 20C36 

('oronet Instructional Media 
65 K.<st South Water Street 
Chicago, IL 60601 

Oedit Union National Association 
Box 431 

Madison, WI 53701 

Crown Publishyrs, Inc. 
419 Park Avenue South 
New Yurk, NY 10016 

Delta Pi Ep^ilon National Office 
Gustavus Ai. Iphiis College 
St. Peter, MN 56082 

Division of Home Economics Education 

Illinois Teacher 

351 Education Building 

University of Illinois 

Urbana,IL 61801 

Division of Vocational and Tec hnical Education 
State of Illinois 
1035Outer Park Drive 
Springfield, IL 62706 

Doubleday Multimedia 

Attn: Sales Promotion Department 

P.(>. Box 11607 

Santa Ana, CA 92705 
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Dow Jones and Co., Inc. 
Ediicational Service Bureau 
P.O. Box 300 
Princeton, NJ 08540 

Kye Gate Hou.se, Inc. 
146-01 Archer Avenue 
Jamaica, NY 11435 

Federal Reserve Bank of Atlanta 
Research Department 
Atlanta. GA 3030i 

Federal Reserve Bank of Boston 
30 Pearl Street 
Boston, MA 02106 

Federal Reserve Hank of New York 
Publications Section 
Public Information Division 
P'ederal Reserve Station 
New York, NY 10045 

P\*deral Reserve Bank of Richmond 
Richmond. VA 23261 

P'ederal Trade Commission 
Room 486 

U.S. Court House & Federal Office Building 
219 South Dearborn Street 
Chicago, IL 60604 

F'ederal Trade Commission 

6th and Pennsylvania Avenue, N.V/. 

Washington, DC 20580 

F'ield Service Department 
Cooperative League of the USA 
456 Frontage Road 
Box 54 

Northfield, IL 60093 

P'ilm Fair Communications 
10900 Ventura Boulevard 
Studio City. C A 91604 

Firestone Tin? and Rubber Company 

Jack H. Searciiff 

Director of ('onsumer Affairs 

1200 Firestone Parkway 

Akron. OH 44317 

F'lorida Citrus Commission 
P.O. Box 148 

Lakeland. FL 33802 88 



Follett Kducational Corporation 
iOlO West Washington Boulevard 
Chicago, IL 60607 

F<hk1 and Drug Administration. Region V 
Main Post Office Building 
Room 1222/433 West Van Buren Street 
Chicago, IL 60607 

Ford Motor Company 
WO. Box 1974 
The American Road 
Dearborn. MI 48121 

Free Press 

Division of Macmillan Publishing Co., Inc. 
866 Third Avenue 
New York, NY 10022 

Gas Appliance Manufacturers Association 
1901 North Fort Myer Drive 
Arlington, VA 22209 

(ilobe Book Company, Inc. 
175 Fifth Avenue 
New York, NY 10010 

Government Printing Office 
Superintendent of Documents 
Washington, DC 20402 

Guidance Associates 
41 Washington Avenue 
Pleasantville, NY 10570 

Harper and Row Publishers, Inc. 
10 East 53rd Street 
New York, N\ 10022 

Haverford House 
Wayne, PA 19087 

Hawthorn Buoks 
2H( ladison Avenue 
New York, NY 10016 

Home pA'onomics Cooperative Extension Service 
University of Illinois 
528 Bevierllall 
Urbana, IL 61801 

Payment must accompany order., .or $5.00 . less. 
Residents of Illinois are urged to check with county 

extension o ffices for materials. 
Iiesident> ( t other states are urged to check with 

their own state extension service for similar 

materials. 
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HouKhton Mifflin Company 
- 1 10 Tromont Street 
Boston, MA 02107 

Houghton Mifflin Company 
H(»KionaI Office 
1900 S. Hatavia Avenue 
Geneva, IL 60134 

Household Finance Corporation 
Money Man^igement Institute 
l^rudential Plaza 
Chicago, IL 60001 

Illinois Retail Merchants Association 
3H South Wabash Avenue 
Chicago. IL 60603 

Illinois State Har Association 
Illinois Har Center 
Springfield, IL 62701 

Indiana University Press 
Indiana University 
Bloomington, IN 47401 

Institute of Life Insurance 
277 Park Avenue 
New York, NY 10017 

Insurance Information Institute 
Educational Division 
110 William Street 
New York, NY 10038 

Internal Revenue Service 
District Office 
P.O. Box 1193 
Chicago, IL 60690 

Internal Revenue Service 
District Office 
P.O. Box 1468 
Springfield, IL 62705 

interstate Printers and Publishers 
19-27 North Jackson Street 
Danville, IL 61832 

iowa State University Press 
South State Avenue 
Ames, I A 50010 

J. C. Penney Company, Inc. 
Education and Consumer Relations 
1301 Avenue of the Americas 
New York, NY 10019 
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Jewel Food Stores 
1955 North Avenue 
Melrose Park, IL 60160 

Johnson Wax 

Consumer Kdueation Center 
(folden Hondelle 
14th and Franklin Street 
Hacine, WI53403 

Journal Films, Inc. 

JH)9 West Diversy Parkway 

Chicago, IL 60614 

Kiplinger Washin^fton p]ditors. Inc., The 
Fitiitorial & Executive Office 
1729 H Street, N.W. 
Washington, UC 20006 

Keep America Beautiful Inc. 
99 Park Avenue 
New York, NY 10016 

Laidlav; Hrothers 

Thatcher and Madison Streets 

River Forest, I L 60305 

Man-Made Fiber Producers Association, Inc\ 
350 Fifth Avenue 
New York, NY lOOOl 

Major Appliance Consumer Action Panel 
20 North Wacker Drive 
Chicago, IL 60606 

Maytag Company, The 
K' ;Vton,IA 50208 

McGrav>Hill Book Company 
1221 Avenue of the Americas 
New York, NY 10020 

McGraw-Hill Films 

1221 Avenue of the Americas 

New York, NY 10020 

Meredith Corporation 
Consumer Fiook Division 
17 16 Locust Street 
De.s Moines, lA 50336 

Messner, Julian, Inc. 
1 West 39th Str<^et 
New York, NY 10018 
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Metric Information ()ffici» 
National Bureau of Standards 
Washington. DC 20234 

Middh?s(?x Community College 
Division of (Continuing Kducation 
Consumer Resource Center 
Springs Hoad 
Bedford. MA 01730 

Mobile Homes Manufacturers Association 
Dulles International Airport 
P.O. Box 17404 
Washington. DC 20041 

Modern Talking Picture Service. Inc. 
2323 New Hyde Park Road 
New Hyde Park. NY 11040 

National Bureau of Standards 
I ' .S. Department of Commerce 
Photographic Services 
Washington. DC 20234 

National Consumer Finance Association 
Kducational Services Division 
()th Floor, Solar Building 
1000 16th Street N.W. 
Washington. DC 20036 

National Dairy Council 
til North Canal Street 
Chicago. IL 00606 

National Live Stock and Meat Board 
36 South Wabash Avenue 
Chicago. IL 60603 

National Safety Council 
425 North Michigan Avenut* 
Chicago. IL 60611 

.National Retired Teachers Association- 
American Association of Retired Persons 

(NKTA-AARP) 
1225 Connecticut Av^enue 
Washington, DC 20036 

New American Library. Inc. 
1301 Avenue of the Americas 
New York. NY 10019 



New York State Kducation Department 
Publications Distribution Unit 
Albany. NY 12224 

Remittance must accompany the order. 

Materials available for single copy only distribution 

lo other than administrators in New York State 

schools. 

New York Stock Kxchange 
School and College Relations 
11 Wall Street 
New York. NY 10005 

NOW Corporation. The 
St. Albans. WV 25117 

NOW Illinois Representative 
Mr. Jerry Shawgo 
1430 Kast Reservoir 
Springfield. IL 62702 

Oceana Publications, Inc. 
Dobbs Ferry. NY 10522 

Penney. J. (\. Co.. Inc. 
Kducation and Consumer Relations 
1301 Avonue of the Americas 
New York, NY 10019 

Petersen Publishing Company 
8490 Sunset Boulevard 
L<^ ngeles. CA 90J69 

/maceutical Manufacturers Association 
.35 Fifteenth Street. N.W. 
Washington, DC 20005 

Photo Lab Incorporated 
.3825 Georgia Avenue. N.W. 
Washington. DC 20011 

Photography Division 
Office of Communications 
^ ' .S. Department of Agriculture 
Washington, DC 20250 

Pilot HonKs 

'Ml VI ' . Xvctiue 

Nev Yo ...r,Y 10016 
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Pitman rublishing Company 
« Ka.st 4;Jrd Sirvvt 
New York. NY 1UU17 

Pocket B(M)ks, Inc. 
Affiliated Publishers, Inc. 
030 Fifth Avenue 
New York, NY 10020 

Popular liibrary 

355 Lexington Avenue 

New York, NY 10017 

Prae^er Publishers, Inc. 
Ill Fourth Avenue 
New York, NY 10003 

Proctor and Gamble Company 
Kducational Services 
P.O. Hox 14009 
Cincinnati, OH 45214 

Public Affairs Committee, Inc. 
381 Park Avenue, South 
New York, NY 10016 

Sadlier. Wm. II. 

11 Park Place 

New York. NY 10007 

Sears, Roebuck and Company 
Use the following address only for ordering 
materials li.sted as single copy free lo teachers: 
Consumer Information Services 
Sears Tower 40th Floor 
Chicago, IL 60684 

Use the following address 07ily for materials being 

purchased: 
Association - Sterling Films, Inc. 
Agents for Sears Consumer Information Services 
512 Fiurlingt^n Avenue 
LaGrange, IL 60525 

Scott. Foresman & Company 
19UU Fast Lake Avenue 
Glenvicw,IL 60025 

Small Homes (^ouncil- 

Huilding Research (-ouncil 

University of Illinois at Urbana Champaign 

One Fast vSt. Mary's Road 

Champaign, IL 61820 

Soap and Detergent Association 

475 Park Avenue South at 32nd Street 

New York. NY 10016 
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Social and Rt?habilitation Service* 

U.S. Department of Health, Kducation, • 

and Welfare 
Washington, DC 20201 

Social Security Administration 

U.S, Department of Health, Education, 

anrl Welfare 
(5401 Security Houlevard 
lialtimore. Ml) 21235 

South western Publishing Company 
5101 Madison Road 
Cincinnati, OH 45^-^27 

South-We.stern Publishing Company 

Regional Office 

355 Conde Street, W, 

We.st Chicago, IL 60185 

Special Service Supply 
Rox 705 

Huntington, NY 11743 

Steck- Vaughn Company 
Rox 2028 
Austin, TX 78767 

U^Haul 

Home p]conomics Kit 
P.O. Rox 21503 
Phoenix, AZ 85036 

United Fresh Fruit and Vegetable Association 
777 14th Street, N,W. 
Washington, DC 20005 

U.S. Department of Agriculture 
Consumer and Marketing Service 
Washington, DC 20250 

U.S Department of Health, Education, 

and Welfare 
P'ood and Drug Administration 
5600 Fishers Lane 
Rockvillc, MD 20852 

U.S. Department of Housing and Urban 

Development, Regional Office 
17 North Dearborn Street 
Chicago, IL 60602 
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U.S. l)«|mrlniontof Housing and Urban 

I)cv('loprm>nt 
I'uhlicalions Sorvici! (Vntur, Hooni Ii-258 
151 .Seventh StrtH't.S.W. 
WushinKton, DC 20410 

U.S. Dopartment of Labor 
Kmploynu^nt Standani.s Administration 
VVaj?*' and Hour Division 
Washington, DC 20210 

U.S. I )<'part;iu!nt of the Treasury 
Secret Service 

mi) (.; Street, N.W. 
Washington, DC 20223 

Univer.sal Kducation and Visual Arts 
Vm West Argyle Street 
Chicago. I L(}0(J40 



University of Illinois 
Visual Aids Service 
1325 South Oak Street 
Champaign, IL (51820 

I Iniversiiy of Minnesota 
Agri(iultural Kxtension Service 
St. Paul, MN 55101 

Van Nostrand Reinhold Company 
450 West JWrd Street 
New York, NY 10001 

Veterans Administration 

Vermont between H I Streets, N.W. 

Washington, DC 20420 

Xerox Kducation Publications 
Kducation ('enter 
Columbus, on 43216 
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Idlers in parLMitlieses are ^ ^ 1. Nut included 4. Above Aveia^ie 

for coding annotation:; I^'XZICII IjII^ Below Average 3. Hxcellent 

^ 1 * 3 4 "!> ^'l • Average 

1. U iU'NhUAL INl'OKMATKiN Ji.yni<^ t^M^^^^ lU^^^- U'J^^r 

1.1 Author or editor C<-*J • ^•^^t^'^i'^^ ^ ^'^^ '^'^ ^^^_^:^$^^<iir^^^ ^ Stock No 

1 . .S C i X^y ij:x Ak^.,ut i yf ^ D C l^'^^i^TiVlKU'^^ y/^ ^ 3;^l"r ' Dat e^^ or (n . d . ) /(/^jr^ . 

!.:> Categories:/ pilous ing ^ci^^t^Iltl^'^^ 

_ Compr eliens i ve _ V ood Kec rea t i on 

_ Individual Consiiiuer/ ^Transportation ^I'Urnishings Appliances 

Mk -P I /Soc i e t y (.: 1 ot h i ng Jj\ ns ura nee 

^ Money Management _J'^'^^^'^ Services, Savings ii Investments 

_Consumer Credit Ui\igs (i Cosmetics Taxes 

1.0 rvp^- of material: include "pp, si::e, if color (c) , if illustrated U1«)J tor 
CA-A): time, if '^ol^^r (fc]), if b'ack and white (.bw) 

Student Reference: Books, Paperbacks Teacher Reference: Books, Paperbacks 

Book (b) ^^^^ (^) 

__^Pa per back (.pb J Paperback (pb) 

_ Teaclii ng manual included Ctm] Teacher Reference: I'amphlets, 

Student Reference : l^impli lets , Periodicals Per iodicals 

^I'amphlet Ipam) ^l^implilet (pam) 

Periodical (per) Periodical Cpe^^') 
Student Reference: Uther Printed Material Teacher Reference: Other l^rintewl 
llame (g) Material 

Si mulat ion (sim) bib liography 

__Self teaching instrument (stij ^Lurriculum guide 

^Chart, poster Other material 

Other mater ia 1 

Audio Visual Materials 

_Film I^Casscttc tape (c tp) 

^I'ilmstrip [^is)^JLOf^ ^lioel to reel tape (.r tpj 

Slides Cs) Record (rec) _ , . 

^Transparency (.t) ^Other mater ia 1 ^^.g^cJi^-*^^ />no^^icaC^ 

1.7 Cost: free, (free), no price (n.p.J, list price (list), net price (.net), 

school price (spj Purchase Rent S tudent Copies 

Consumable materials can be: reordered repr odu ced c os t 

Other costs Total ^ 5y p^^., j ry^^ c;^ ^ ^ 

1.8 Other language ^ 

2. U SUCCbSTLT) LHARNbRS [for student references) 

2.1 Materials could be used effectively by: 

^full class, 23-30 (fc) ✓''smal 1 groups (sg) individual (i) 

2.2 Sex: ^male female (,f) ^^^ot'^ (ni/f) 

2.3 Cirade level: ^^junior higii (.jh) ^ senior high (shj ✓"junior college (jcj 

^ other adult groups (ad) 
2.1 iispecially suited to any specific individuals, e.g., gifted, special interests, 

ethn ic , low income, etc . 

l.Z ke-ding level (^rlj __(see paper on determi ning rlj 

3>U OBJbCTI VP.S 3.1 Objectives are stated (.if not, proceed to 4.0) 
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3.2 Objectives are stated in behavioral terms 

3.3 (Objectives are relevant to material to be [)resented 

3.4 OhjectLves are included from these domains of learning and 

developmental levels: (see page of explanation) 

V.ogw i t i ve i re 1 e 1 eve 1 ] J 3 4 3 0 

Psychomotor circle level 1 J 3 4 Ti 

f f e c t i vc c i rc K* Irv e 1 1 J 3 I 3 

3.3 0B.Ji:ci ivi;s arl ui:i4:va\t to Tin. cunsumlk and iiomi.makixc 
siujhNi S3 



m 
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4. 1 



X.l 
4.3 
4.4 

4.0 

\r, 



Subject matter clear aikl wo 1 1 ••organi::ed 

^l)ric»i', j»ivi.n^', mostly overview.^ ami sumiuarios 

I^aJequato, basic inl'orinat i on with sufficient 

_ presents j'reat Jepth explanation 

Concepts are important anU relevant 

'limel;', usiny current information 

Vocabulary appeals to the student 

Accurate, unbiased information, citing sources 

Docs not judge or prescribe beluivior 

IXrokMAriU.N I.S SUI-1-IC11;NT m\ CONSUMiiU UIUILSIUNS lilihATlilJ 

■I'u Tur uu.JiiLTivlis or iiii: Mvn;iiiAb 



5.0 I'iUiPAUATlON ANU USH Ol- MATliKlAI, 



V/ « *Vy.l i\%^lJ \J^JVa \9\ \^U \ I \ X t\li % 

r:^^^£iiU_iii"i:'''^ii'-"''''-'"^=^ needed for use of m^iterial /^Vt-xi^J^^l^-Uc^^ tc^. 

[direct ions to teacher adequate '^^,:^.^jj:^,:tj^^^ 
^ o.^ Directions to student adequate ' / 1 
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^ ^^^^ l^^' used by students without teacher suju^rv i s i on 

^3.3 Suggestions are given t*ur active student participation 

3.6 Supplementary activities expand knowledge and creativity 

3.7 Suggestions are made to make time requirement flexible 
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j^^|3.8 Suggested techniques add interest tu the learning process 
^^;3.9 TlMi; IS dUSlU-ll.l) IN kliLATlUN TG Tlili MiAUNlMi 



o.U l;VAkUATla\: (If 0.1 or b.2 are checked ''none/* proceed to 7.1)J 

0.1 Provides for evaluation of student learnijig (check all applicable) 
None 

I're-ovaluat ion 

Uurin^, or immediately after learning experiences 

After many experiences 

O.J Provides for student self -evaluation: 
None 

Based on ol)jectives of teacher or other sources 

leased on student's objtxtives 
^- , ^ — psychomotor) 

\ ^ \ \ , \ ^--^ Directly related to objectives (affective, cognitive, 

. :. - : i J C>-4 Tests student's ability to apply knowledge to new and 

1 J 3 4 3 di f ferent s i tuat i ons 

^ ! ! ; ; '^i 0.3 liVALUA'lhU IMPOkTANT CUNLiirTS l-UR CUNSUMliK INl'UllMATlON 



1 
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7.U OTllliK FACIORS 
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7.1 Visually appci'ling 

7. J (}-or i^rinted mats) Print is easy to read 

7.3 (I'or A-V materials.) Sound is clear and pleasing to listener 

7.4 Material is durable 

7.3 Material is easy to store and identify 

7.0 Parts are not likely to malfunction or get lost 

7.7 'l iiiiely, uses current i 1 lustra :ions , photography 

7 . 8 Reference i n format ion thorough (append i ces , glo.'^sary , etc . } 

7.9 Reference information easy to use 

7.1a Tlie cost is justil'ied in relation to its use, alternatives 
etc. (See Sec* 1 on cost) 



1 2 5 4 3 
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DETKRMIMNG READING LEVELS FOR STUDENT REFERENCES 

Ueadinjj lovel.s wero <U«tfrmined for student materials by a method explained in The 
lllitiois Teacher, Volume XV, Number 2, page The method was adapted by Professor 
William U. Powell, who served as Heading' Consultant for the Workshop in Consumer 
Education held during the 1971 Summer Session at the University of Illinois, from 
McLaughlin. 

"Take ten sentences near the beginning ot the selection, ten near the middle 
and ten near the end. 

Count all words of three or more syllables in these 30 senteiice.s. Il a word 
occurs more than once, count it more than once. 

Take the nearest square root of this result and add 1 V2. 

Example: Words of 3 or more syllables in 1st ten sentences 8 

2nd ten sentences 6 
3rd ten sentences 

Total 19 
Nearest square to 19 is l(j, square root of 16 is 4. 
Add V/d to 4. 

Approximate reading level of selection is 5 V2 .* 

Of course, a given selection may be uneven in reading level, varying several 
grades, or it may gradually increase cme or two grade levels from beginning 
to end. In such cases, it may be well tc check several more samples from 
different places in the selection." 

♦For our purposes, if a selection came out to a half grade, we used a grade range as 
the level; e.g., 5-() would be the grade range for the example above, which was calcu- 
lated to be SVz. 

These suggestions, gleaned from various sources, were used for consistency and 
may be helpful in determining the basis for words and syllables when computing 
reading levels. 

1. An abbreviation such as FTC (Federal Trade Commission) counts as 1 word, 1 
syllable. 

2. A hyphenated word is counted as one word. If in doubt, consult a dictionary. 
Soft -.soap is 1 word, 2 syllables; soft-spoken is 1 word, 3 syllables. 

3. Numbers are counted as words, e.g., in "January 3, 1950," 3 is counted as 1 word, 
1 syllable; 1950 is counted as 1 word (nineteen-fifty), 4 syllables. 

4. Compound words such as place names or person's names are counted as one 
word, e.g.. New York, 1 word, 2 syllables; United States, 1 word, 4 syllables; van 
Loon, 1 word, 2 syllables. 
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CONSULTANTS 



Dr. (ioraUl Bobor, iSupt . of liuslness Kdueation 
('hicago Hoard of Education , Ilm, 634 
228 N.LaSalle Street 
Chicago. lilinois 60601 

Mrs. Charlotte Carr 
Department of Home Economics 
Turner Hall 

Illinois State University 
Normal. Illinois 61761 

Dr» Roger Claar. Vocational Director 

Zion Henton Township High School. Dist, #126 

1606 23rd Street 

Zion. Illinois 60099 

Miss Dorothy (ioss 

Assistant Professor of Family Economics and 

Home Economics P^xtension 
University of Illinois 
557 Bevier Hall 
Urbana. Illinois 61801 

Mr. Hayden Green 

Business Education Department 

Oak Park-River Poorest High School 

201 N. Scoville Avenue 

Oak Park. Illinois 60302 

Mrs. Bonnie Lee 

Home FiConomics Department 

Argo High School 

7329 W. 63rd Street 

Summit, Illinois 60501 



Dr. Robert Nelson 

Assistant Professor Vocational and Technical 
Education. Division of Business Education 
346 Education Building 
University of Illinois 
Urbana. Illinois 61801 

Miss Mary Jo Oldham 
Home Economics Department 
Southeastern Illinois College 
Rt. 4. (College Drive 
Harrisburg. Illinois 62946 

Mrs, Mary Beth Stine 
Home Economics Department 
Flora High Sc'.ool 
Flora. Illinois u2839 

Mrs, Bettye Swanson 
Department of Home Economics 
Western Illinois University 
Macomb. Illinois 61455 

Mrs, Helen Walker 
Home F^cononiics Department 
Champaign Central High School 
610 W. University Avenue 
('hampaign. Illinois 61820 
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ILLINOIS CONHliMKK OKU AN'IXATIONS 



AUorm\v (ionoral of Illinois 
500 South ^^oi'orui Stroi'l 
SprittKliold. 11.02700 

Attorney (u>tu>ral of Illinois 
Hoom 20t 

VM North LaSalli' Struot 
ChiiiaKo, IL 00001 

\\v\Wv liusincss Huroau 
4o0 North Michigan Av^uuuf 
ChicaKo, IL 00011 

Cotumissionor, Depart nuuit of ('on.'uuut'r 
SaU?x and WiM^hts and Mcasuros 
121 North LaSalU' Streot 
'.IhicaKO. IL 00002 

ConsunH'rx Ft'deration of Illinois 
'loom l()2r) 

;»;HVt'st Jai'kson Hoidovard 
ChioaKo, I L 00004 

K»'<l«'ral Trade C-onimission 
Chicago Offii'o 
;■);■) Kast M<»nrot' Suito M37 
Chicago. IL 00003 



Illinois Informat ion Sorviee 
Intornal Hovi'nue Sorviirc 
m Kast Wavkor Drivo 
ChicaK'o. ILtiOtiOl 

Illinois Information Service 
Internal Itevenue Servitte 
P.O. Hox 140H 
Sprinjjfield, 11.02705 

Illinois Kelail Merchants Association 
80 South Wahash Avenue 
Chicago. IL OOOOH 

U.S. Department of Health. Kdiicatiun 

and Welfare 
Public Health Service 
Food and Drug Administration 
Uoom 122 

Post Office Huildinf,' 

■m West Van Huron Street 

Chicago, IL 00007 

U.S. Department of Housing 
And Urban Developnu'nt 
17 North Dearborn Street 
('hicago, IL 00002 



Imiuiries concerning additional copies of this publication may be sent to tht Division 
of Vocational and Technical Education, 1035 Outer Park Drive, Springfield. Illinois 
t)2700. 





